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BARNHART  AMENDMENT 


STRICKEN  FROM  THE  POSTAL 
BILL  AND  ONE  LESS  OBJEC¬ 
TIONABLE  SUBSTITUTED. 

Senate  Committee’*  New  Measure 
Provides  for  the  Filing  With  the 
Postmaster  of  a  Sworn  List  of 
Editors,  Publishers,  Business  Man¬ 
ager*  and  Stockholders  Twice  Each  | 
Year  with  Postmaster  General. 

(Special  Correspondence.) 
Washington,  July  IS. — The  objec¬ 
tionable  Barnhart  amendment  to  the 
Post  Office  -Appropriation  bill  has  been 
stricken  from  that  measure  as  it  will 
be  reported  to  the  Senate  and  a  less 
obnoxious  provision  inserted.  While 
the  substitute  amendment  is  less  objec¬ 
tionable  to  editors,  publishers  and  own¬ 
ers  of  newspapers  and  magazines  than 
the  former  one,  it  is  telling  no  secret, 
judging  from  the  number  of  protests 
received,  to  say  that  if  the  amendment 
were  eliminated  from  the  bill  entirely 
there  would  be  little  regret. 

PROVl.SIO.NS  OF  THE  BILL. 

The  Barnhart  amendment  as  it  passed 
the  House  last  April  provided  that  every 
owner  of  a  publication  desiring  to  enter 
or  have  the  same  deposited  in  the  mails 
of  the  llnited  States  as  second-class 
mail  matter  should  have  printed  in  a 
conspicuous  place  in  the  said  publica¬ 
tion  not  only  the  names  of  the  editors 
and  publishers,  but  every  stock  or  bond 
holder  in  the  publication  to  the  extent 
of  $550  or  more,  and  the  publication  of 
the  names  of  said  bond  or  stock  holders 
to  be  made  at  least  once  every  week. 

It  also  further  provided  that  all  mat¬ 
ter  for  which  a  monetary  consideration 
was  received  or  promised  or  any  other 
consideration  was  received  should  be 
plainly  marked  “.Advertisement"  and  the 
names  of  the  person  or  persons  in  whose 
interest  such  article  was  published 
should  be  signed  to  the  same. 

THE  NEW  MEASURE. 

The  amendment  which  the  Senate 
Committee  on  Post  Offices  has  drawn  to 
be  substituted  for  the  Barnhart  provis¬ 
ion  reads  as  follows: 

That  it  shall  be  the  duty  of  the  editor,  pub¬ 
lisher,  business  manager  or  owner  of  every 
newspaper,  magazine,  periodical,  or  other  pub¬ 
lication  to  file  with  the  Postmaster-General  and 
the  postmaster  of  the  office  at  which  said  pub¬ 
lication  is  entered,  not  later  than  the  first  day 
of  April  and  the  first  day  of  October  of  each 
year,  a  sworn  statement  setting  forth  the  names 
and  post  office  addresses  of  the  editors,  pub¬ 
lishers,  business  managers  and  owners,  and,  in 
addition,  the  stockholders,  if  the  publication  be 
owned  by  a  corporation;  and  also  the  names 
of  bondholders,  mortgagees,  or  other  secur¬ 
ity  holders:  Provided,  That  it  shall  not  be 
necessary  to  include  in  such  statement  the 
names  of  persons  owning  less  than  one  per 
centum  of  the  total  amount  of  stock,  bonds, 
mortgages,  or  other  securities.  A  copy  of  such 
sworn  statement  shall  be  published  in  the  issue 
of  such  newspaper,  magazine,  or  other  publica¬ 
tion  printed  next  after  the  filing  of  such  state¬ 
ment.  Any  such  publication  shall  be  denied  the 
privileges  of  second-class  matter  upon  failure 
to  comply  with  any  provision  of  this  paragraph. 

That  all  editorial  or  other  reading  matter  pub¬ 
lished  in  any  such  newspaper,  magazine,  or 
(Mriodical  for  which  money  or  other  considera¬ 
tion  is  paid,  accepted,  or  promised  shall  be 
plainly  marked  “advertisement”  or  “advt.”  Any 
editor  or  publisher  printing  editorial  or  other 
reading  matter  for  which  compensation  is  paid, 
accepted,  or  promised  without  so  marking  the 
same,  shall  upon  conviction  in  any  court  hav¬ 
ing  jurisdiction,  be  fined  not  less  than  fifty 
dollars  ($50)  nor  more  than  $500. 

Fire  last  week  destroyed  two  blocks 
of  the  business  district  of  Tonopah,  Nev. 
The  Daily  Bonanza,  owned  by  W.  W. 
Booth,  was  the  heaviest  loser. 


PRINTERS’  WAGES  GOING  UP. 


Recent  Contracts  with  Local  Unions- 
Show  Advances  in  Rates. 

The  contracts  between  the  publishers 
of  Elmira,  N.  Y.,  and  Typographical 
Union  Xo.  19  expired  on  June  18  and  a 
new  three-year  contract  was  agreed  to 
by  both  sides.  The  terms  call  for  a 
final  minimum  wage  for  machine  opera¬ 
tors  on  evening  papers  of  $20  a  week 
and  $22  for  morning  papers,  with  price 
and  one-half  for  overtime,  double  price 
for  holidays  and  Sundays.  The  job 
printers  receive  an  increase  from  $16  to 
$18  a  week.  Handmen  will  receive  the 
same  minimum  wage  as  the  machine 
operators  at  the  end  of  two  years. 

Duluth  Union  No.  186  has  secured  an 
increase  of  $1  a  week  all  around  in  its 
newspaper  scale.  The  agreement  pro¬ 
vides  for  a  flat  wage  of  $25  for  night 
work  and  $22  for  day  work  until  June 
21,  1913,  when  another  dollar  will  be 
added.  Proofreaders  were  raised  to  the 
full  scale  and  price  and  a  half  for  dou¬ 
ble  shifts  was  agreed  to. 

The  newspaper  and  machine  job  scale 
of  Typographical  Union  No.  126,  of 
Butte,  Mont.,  has  been  increased  25 
cents  a  day.  This  makes  the  pay  $34.50 
a"  week  for  night  work  and  $31.50  for 
day  work.  This  scale  will  also  be  paid 
by  the  publishers  of  Anaconda. 

The  newspaper  scale  of  New  Orleans 


Typographical  Union  No.  17,  ha's  at 
length  been  adjusted.  The  new  agree¬ 
ment,  which  covers  a  period  of  five 
years,  does  not  provide  any  increase  of 
machine  composition,  but  the  handmen 
will  eventually  get  an  increase  of  three 
cents  an  hour. 

FLEET  STREET  RUMORS. 


One  of  These  Declare*  Mr.  Hearst 
Will  Buy  a  London  Daily. 

The  arrival  of  William  R.  Hearst  in 
London  has  started  a  number  of  inter¬ 
esting  rumors  among  the  newspaper 
writers  of  Fleet  street. 

One  of  these  is  to  the  effect  that  Mr. 
Hearst  contemplates  the  purchase  of 
a  daily  newspaper  in  London,  with  a 
view  of  giving  Englishmen  a  taste  of 
American  journalism  of  the  Hearst 
brand. 

Thus  far  Mr.  Hearst  has  denied  that 
he  had  any  intention  of  becoming  a 
London  publisher. 


A  Successful  City-Owned  Paper. 

The  Los  Angeles  Municipal  News, 
owned  and  published  by  the  municipal 
authorities  of  that  city,  is  making  great 
strides.  It  has  grown  from  the  con¬ 
templated  40,000  edition  of  an  eight- 
page  paper  to  a  twelve  page  paper  with 
a  regular  edition  of  60,000. 


WATTERSON’S  POLITICS. 


THE  VETERAN  EDITOR  TELLS 
A  CORRESPONDENT  WHAT 
STICKS  IN  HIS  GIZZARD. 

Doesn’t  Mind  Having  the  Newspaper 
Boys  Have  Fun  at  His  Expense,  But 
Objects  to  Their  Printing  Purely 
Fanciful  Statement*  as  to  Hi*  Atti¬ 
tude  Toward  Governor  Wilson, 
Whom  He  will  Support  This  FalL 

Col.  Henry  Watterson  is,  without 
doubt,  one  of  the  most  interesting  fig¬ 
ures  in  .American  journalism,  and  when¬ 
ever  he  speaks,  he  says  something  that 
is  worthy  of  attention. 

A  correspondent  of  the  New  York 
Times,  who  interviewed  him  at  Louis¬ 
ville  the  other  day  on  the  outcome  of 
the  Baltimore  convention,  obtained  from 
him  the  following  pertinent  and  pointed 
observations ; 

doesn't  .mind  criticism. 

“I  am  too  much  of  a  philosopher  and 
too  old  at  the  bellows  (o'  be  excited, 
much  less  embittered,  by  the  ups  and 
downs  of  politics.  They  have  never 
meant  anything  to  me  upon  the  mate- 
I  rial  or  concrete  side,  and  very  rarely 
through  any  personal  application  or 
bearing.  But  1  am,  and  have  been  all 
my  life,  a  writer  for  the  press,  and  I 
must  write  the  truth  as  I  see  it  and 
conceive  it  needful  to  the  public  in¬ 
struction.  or  not  at  all.  Often  I  have 
held  my  jieace  and  pen  when  perhaps  I 
should  not  have  done  so.  .Assuredly  I 
have  been  most  assailed  when,  as  events 
have  later  shown,  I  was  nearest  right. 
.As  a  consequence.  I  have  become  alto¬ 
gether  case-hardened  to  abuse. 

"1  have  been  interested,  rather  than 
angered,  by  the  line  of  newspaper  com¬ 
mentation  since  the  Baltimore  conven¬ 
tion.  The  boys  are  having  lots  of  fun 
at  my  expense.  That  is  all  right.  When 
they  get  off  something  really  good,  I, 
too,  enjoy  it. 

“That  which  sticks  in  my  gizzard  is 
the  persistency  with  which  some  of  the 
serious  ones  stick  to  a  purely  fanciful 
statement  of  the  situation  as  far  as  it 
relates  to  me.  Having  at  the  outset 
supported  the  candidacy  of  Governor 
Wilson,  I  found  occasion  to  oppose  it 
I  did  this  earnestly  and  explicitly,  the 
issue  purely  and  solely  personal. 

“Neither  Thomas  F.  Ryan,  nor  his 
money,  had  remotely  to  do  with  the 
break.  My  reasons  for  a  change  of  at¬ 
titude  were  made  perfectly  plain  and 
clear.  The  convention  condoned  them 
and  gave  him  a  clean  bill  of  health  when 
it  made  him  its  nominee,  and,  meaning 
to  support  the  ticket,  I  have  no  intention 
to  recall  them.  His  ability  and  availa¬ 
bility  I  never  gainsaid. 

“But  why  should  I  be  expected  to 
recant  my  honest  sentiments  and  to  en¬ 
thuse  over  the  result?  Why  should  I 
(Continued  on  page  2.) 


The  will  of  a  Brooklyn  man  filed  this 
week  was  written  with  an  indelible  blue 
pencil  on  the  wrapper  of  the  Fieiy 
Cross,  a  Boston  newspaper.  '  The  wrap¬ 
per  was  still  folded  about  the  paper 
when  handed  to  the  Surrogate.  The  anil 
contains  only  twenty-six  words. 
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WASHINGTON  TOPICS. 


President  Taft  Greets  Los  Angeles 

Times  Occan-to*Ocean  Pathfinders 

— Home  of  Washington  Times  to 

Have  Additional  Stories — Former 

Newspaper  Man  Becomes  Assistant 

Secretary  to  the  U.  S.  Treasurer. 

(S fecial  Correspondence.) 

Washington,  July  18. — Washington 
gave  the  Los  Angeles  Timt  i  Ocean-to- 
Ocean  pathfinder  auto  a  warm  recep¬ 
tion  when  it  came  through  the  city  on 
its  way  to  New  York.  President  Taft 
greeted  the  autoists  and  told  Bert  G. 
Smith,  the  Times  representative  in 
charge  of  the  undertaking,  that  he  fav¬ 
ored  the  proposition  of  having  a  na¬ 
tional  highway  from  coast-to-coast.  The 
car  which  left  Los  .Angeles  in  May, 
when  it  reached  here  had  covered  3,08o 
miles.  There  was  still  Pacific  coast  air 
in  one  tire.  Francis  John  Dyer,  Wash¬ 
ington  correspondent  of  the  Times,  es¬ 
corted  Mr.  Smith  around  the  city  and 
saw  that  he  was  extended  every  cour¬ 
tesy. 

Mr.  Smith  had  a  petition  with  him 
that  had  been  signed  by  nearly  a  half 
a  million  people,  and  he  was  confident 
that  he  would  secure  enough  names  to 
it  before  he  reached  New  York  to  com¬ 
plete  the  500,000  people  requesting  the 
national  highway  from  ocean-to-ocean. 

IIUNSEY  BUILDING  IMPROVEMENTS. 

The  Munsey  building,  the  home  of 
the  Washington  Times  is  having  two 
additional  stories  which  are  nearly  fin¬ 
ished  added  to  it.  The  front  of  the 
building,  which  has  been  completely 
changed,  will  permit  of  more  office  room. 
Under  the  old  arrangement  there  were 
only  windows  enough  to  allow  three 
sets  of  offices,  but  under  the  new  ar¬ 
rangement  twice  the  number  will  be 
available.  The  front  of  the  Munsey 
edifice  is  to  conform  in  appearance  with 
the  District  building,  of  white  marble, 
across  the  street,  which  will  give  it  the 
dignified  appearance  of  one  of  the 
handsome  government  departmental 
buildings. 

The  Boston  Globe  Bureau,  of  which 
Norborne  Robinson  has  just  become 
chief,  succeeding  A.  Maurice  Low,  has 
moved  its  home  from  the  Hibbs  build¬ 
ing  to  the  New  Riggs  office  building 
which  will  bring  the  Globe  headquarters 
here  a  little  nearer  Newspaper  Row. 

GETS  A  GOOD  BERTH. 

Robert  O.  Bailey,  who  was  a  member 
of  the  .Associated  Press  staff  in  this  city 
before  entering  the  government  service 
a  few  years  ago  as  private  secretary  to 
Secretary  MaeVeagh  of  the  treasury, 
has  just  been  appointed  the  assistant 
secretary  of  the  treasury,  succeeding  .A. 
Piatt  Andrew,  who  resigned.  Mr. 
Bailey  was  an  assistant  secretary  before 
his  last  promotion. 

Colonel  Matthew  F.  Tighe,  is  sitting 
on  the  lid  at  the  headquarters  of  the 
Hearst  papers  in  the  absence  of  Than 
V.  'Ranck,  chief  of  the  bureau,  who  has 
returned  to  New  York. 

Justin  H.  Forest  has  just  arrived 
from  Chicago  to  relieve  E.  -A.  Dickson, 
the  Washington  correspondent  of  the 
Los  Angeles  Express  and  Tribune.  Mr. 
Forest  was  the  Chicago  representative 
of  the  papers  but  as  Mr.  Dickson  will 
shortly  take  a  western  trip  he  came  on 
to  relieve  him. 

Carl  D.  Sheppard,  who  so  accurately 
and  dependably  reports  the  proceedings 
and  decisions  of  the  Supreme  Court  of 
the  United  States  for  the  .Associated 
Press  has  just  received  notice  that  he 
passed  the  bar  examination  in  his  native 
State,  Ohio.  Mr.  Sheppard  is  a  grad¬ 
uate  of  George  Washington  Law  School 


of  this  city  and  recently  took  the  bar 
examination  in  Columbus. 

John  E.  Lathrop,  former  Washington 
correspondent  of  the  Portland  Oregon 
Journal  and  the  Newark  News,  is  ser¬ 
iously  ill  at  his  residence  in  Chev>  I 
Chase. 

Earl  Dorsey  who  until  recently  was  a 
member  of  the  Washington  Herald 
staff  is  now  with  the  Gazette-Times  of 
Pittsburgh. 

Mrs.  Raymond  Patterson,  widow  of 
the  late  chief  of  the  Chicago  Tribune 
Bureau  of  this  city,  and  aunt  of  Joseph 
Medill  Patterson,  the  author  and  play¬ 
wright,  witnessed  a  performance  of  “The 
Fourth  Estate”  for  the  first  time  here 
last  week.  It  was  the  first  apportunity 
that  Mrs.  Patterson  had  to  see  the  play 
of  which  her  nephew  was  the  author. 

James  B.  Reynolds,  who  has  just  been 
chosen  the  secretary  of  the  Republican 
National  Committee,  was  Washington 
correspondent  for  the  Boston  Adver¬ 
tiser  and  Record  from  1891  to  1894. 


NO  AFTERNOON  TIMES. 


Louis  Wiley,  the  Business  Manager, 
Denies  a  Park  Row  Rumor. 

A  persistent  rumor  that  the  New 
A'ork  Times  will  shortly  begin  the  pub¬ 
lication  of  an  afternoon  newspaper  has 
been  current  along  Park  Row  for  sev¬ 
eral  months. 

One  report  was  to  the  effect  that  the 
Times  was  negotiating  for  the  purchase 
of  the  Globe  and  would  move  that  pub¬ 
lication  to  Times  Square  when  its  new 
annex  in  Forty-third  street  was  com¬ 
pleted. 

When  Jason  Rogers,  publisher  of 
the  Globe,  was  asked  by  a  representa¬ 
tive  of  The  Editor  and  Publisher 
about  if  he  stated  emphatically  that  the 
Globe  was  not  for  sale  and  that  the 
Times  was  not  negotiating  for  the  prop¬ 
erty. 

Another  rumor  current  the  past  week 
was  that  the  Times  would  launch  a  new 
afternoon  newspaper  about  Sept.  1. 

Louis  Wiley,  business  manager  of  that 
newspaper,  when  his  attention  was 
called  to  the  matter,  said: 

“The  Times  has  not  formulated  any 
plans  for  the  publication  of  an  evening 
paper  either  Sept.-  1  or  at  any  other 
time.’’ 


Begins  Vacation  in  Bed. 

John  N.  Brockway,  of  the  Brooklyn 
Eagle,  is  confined  to  his  bed  as  the  re¬ 
sult  of  a  trolley  car  accident.  Mr. 
Brockway  planned  to  spend  the  first 
days  of  his  vacation  in  taking  trips  into 
the  suburbs.  .Accompanied  by  his  fam¬ 
ily  he  boarded  a  trolley  car  for  Midland 
Beach,  Staten  Island.  A  bad  storm 
arose  and  the  motorman  put  on  full 
speed  to  reach  safety.  When  they 
reached  the  end  of  the  line,  however, 
he  lost  control  of  the  car  and  crashed 
headlong  into  the  “bumper.”  Mr. 
Brockway  was  hit  on  the  head  by  a 
piece  of  wreckage  and  knocked  uncon¬ 
scious.  He  was  taken  home  in  a  car¬ 
riage  and  is  now  spending  his  vacation 
in  bed. 


A  Popularity  Contest  in  Honolulu. 

The  Evening  Bulletin  of  Hoaolulu, 
T.  H.,  has  just  finished  a  popularity 
voting  contest  for  young  women,  which 
proved  highly  successful  and  resulted 
in  a  large  gain  in  circulation.  .An  auto¬ 
mobile  was  used  as  a  capital  prize, 
with  trips  to  San  Francisco,  playet- 
pianos,  diamond  rings  and  gold  watches 
as  other  prizes.  Much  interest  was 
shown  in  the  contest  by  the  people  of 
the  Territory. 


CHICAGO’S  NEW  PAPER. 


George  H.  Gordon  Heads  Editorial 

Staff — Clover  Leaf  Paper  Will  Be 

Independent  in  Politics — List  of 

Other  Ashbaugh  Papers  Now  Issued 

The  new  Chicago  Press,  the  establish¬ 
ment  of  which  was  detailed  two  weeks 
ago  in  these  columns,  will  be  published 
on  West  North  avenue,  near  Kobey 
street.  It  will  have  the  full  leased  wire 
service  of  the  United  Press,  and  an  ade¬ 
quate  pictorial  service.  F.  E.  Brown, 
formerly  of  the  advertising  staff  of  the 
St.  Paul  Daily  News,  will  be  advertis¬ 
ing  manager  and  has  already  signed  up 
a  large  number  of  substantial  contracts. 
C.  F.  Genske,  formerly  of  the  Minne¬ 
apolis  Daily  News,  will  be  the  circula¬ 
tion  manager.  The  editor  of  the  paper 
will  be  George  H.  Gordon,  formerly  of 
the  New  York  Sun  and  the  Hearst  Bos¬ 
ton  staff.  Mr.  Gordon  is  selecting  his 
own  staff. 

The  Chicago  Press  will  be  under  the 
same  general  management  as  all  of  the 
Clover  Leaf  papers.  The  officers  of  the 
Clover  Leaf  are:  L.  V.  Ashbaugh, 
president;  W.  B.  Colver,  editor-in-chief; 
N.  W.  Reay,  general  manager  and  John 
Burgess,  assistant  general  manager.  It 
will  be  represented  in  the  foreign  field 
by  the  Clover  Leaf’s  own  foreign  de¬ 
partment,  with  C.  D.  Bertolet,  1110 
Boyce  Building  Chicago,  in  the  West, 
and  J.  F.  Antisdel,  366  Fifth  avenue. 
New  York,  in  the  East.  Oscar  Davies, 
Gumbel  Building,  Kansas  City,  repre¬ 
sents  the  Clover  Leaf  in  Kansas  City. 

The  paper  will  be  large  enough  to  ac¬ 
comodate  the  day’s  advertising  and  still 
give  space  for  a  condensed  review  of 
the  day’s  news.  It  will  be  independent 
in  politics  and  has  entered  the  field  in 
complete  harmony  with  the  union  labor 
interests,  arrangements  having  been 
made  for  printing,  sterotyping  and  cir¬ 
culating  the  sheet  under  federation  con¬ 
tracts. 

The  other  papers  now  controlled  by 
Mr.  .Ashbaugh,  whose  rise  in  tlie  pub¬ 
lication  world  since  his  purchase  of  the 
B.  D.  Butler  and  F.  W.  Kellogg  in¬ 
terests  has  been  rapid  and  substantial, 
are:  The  Minneapolis  Daily  News.  St. 
Paul  Daily  News,  the  Omaha  Daily 
News,  the  Woman’s  Home  Weekly  of 
Minneapolis,  St.  Paul  Rural  Weekly, 
the  Omaha  Rural  Weekly,  the  Ameri¬ 
can  Home  Magazine  of  St.  Paul  and  the 
Farm  Magazine  of  Omaha. 

WHEN  GREEK  MEETS  GREEK. 

Rival  Editor*  Show  Spartan  Blood  in 
Wordy  Encounter. 

There  are  two  rival  Greek  newspapers 
in  New  York  City.  Socrates  .A.  Xan- 
thaky  conducts  the  Prehellenic  and 
Solon  J.  Vlasto  owns  a  half  interest  in 
the  .Atlantis.  Vlasto  happens  to  be 
.Arch  Exarch-General  of  the  Greek  Or¬ 
thodox  Church  in  America  and  his 
Hellenic  rival  is  a  bit  jealous. 

Caustic  cross  references  are  made  in 
each  issue  of  both  papers,  and  last  week 
Sheriff  Harburger  was  asked  to  take  a 
hand  in  the  wordy  war  and,  by  order  of 
the  Supreme  Court,  arrested  Xanthaky. 

Vlasto  alleges  that  Xanthaky  called 
him  very  unkind  names  and  used  unpro¬ 
fessional  language  in  the  editorial  col¬ 
umns  of  the  Prehellenic.  Among  the 
phrases  used  were  “Beggar  Exarch,” 
“International  swindler”  and  “Shameless 
exploiter  of  things  holy.”  Vlasto  says 
that  Xanthaky  spoke  of  his  journal  as 
“a  sycophantical,  insulting  and  black¬ 
mailing  organ.” 

Sheriff  Harburger  allowed  the  prisoner 
to  depart  and  keep  the  peace  under  a 
bond  of  $1,600.  Vlasto  is  now  suing 
I  Xanthaky  for  $10,000  for  libel. 


SENATOR  LORlMER  ANSWERED. 


Chica^go  Daily  News  Replies  to  His 

Vicious  Attack  on  Newspapers. 

Before  Senator  W'illiam  Lorimer  was 
bounced  from  the  United  States  Senate 
last  Saturday  he  bitterly  assailed  what 
he  called  “the  trust  press,”  by  which  he 
had  been  “hounded.”  In  reply  to  the 
attack  the  Chicago  Daily  News  said  in 
its  issue  of  July  13: 

“The  Daily  News  and  its  proprietor 
have  never  desired  anything  of  William 
Lorimer  except  good  service  for  the 
public  when  he  was  in  public  office  or 
when  he  was  exercising  his  influence 
over  other  men  in  public  office.  Neither 
this  newspaper  nor  its  proprietor  ever 
asked  anything  of  Mr.  L/jrimer  himself 
except  his  support  in  1897,  of  an  excel¬ 
lent  postal  savings  bank  bill,  Mr.  Lori¬ 
mer  being  then  the  Illinois  member  of 
the  House  Committee  on  Post  Offices 
and  Post  Roads.  Mr.  Lorimer’s  re¬ 
sponse  to  that  request  was  all  that  any 
reasonable  person  could  possibly  have 
desired.  He  introduced  the  bill  in  the 
House  and  advocated  it  effectively  in 
the  House  committee.  The  Daily  News 
has  frequently  commended  him  for  this 
work. 

“Mr.  Lorimer  has  been  treated  by  the 
newspapers  and  the  public  with  greater 
lenience,  in  view  of  his  vicious  influence 
in  local.  State  and  national  affairs,  than 
has  been  any  other  enemy  of  good  pop¬ 
ular  government  the  Daily  News  can  re¬ 
call. 

“The  Daily  News  has  fought  Lori- 
merism  consistently  for  years.  It  has 
in  consequence  been  frequently  made 
the  object  of  vicious  and  false  attacks 
by  Lorimer  and  friends  of  Lorimer. 
That  is  the  price  of  trying  honestly  to 
perform  a  public  service.  This  news¬ 
paper  will  not  degrade  itself  by  say¬ 
ing  more  in  regard  to  these  false  at¬ 
tacks  than  that  the  Daily  News  and  its 
proprietor  have  nothing  to  conceal  and 
nothing  to  fear.” 

Says  City’s  Paper  Is  a  Failure. 

Municipal  Facts,  the  weekly  estab¬ 
lished  three  years  ago  by  Denver  as 
a  medium  to  advertise  the  city,  has 
drawn  the  disapproval  of  the  Denver 
Ad  Club.  The  club  doesn’t  think  the 
paper  is  making  good.  It  has  started 
agitation  of  a  plan  to  have  the  city 
abandon  its  weekly  and  spend  the  money 
for  booming  Denver  in  the  daily  papers. 


WATTERSON’S  POLITICS. 


{Continued  front  page  1.) 
be  accused  of  malevolence  because  I  do 
not  swoop  down  upon  the  footlights 
and  die  like  a  son-of-a-gun  ? 

“The  Courier-Journal  is  an  institution. 
The  Presidential  ticket  is  an  institution. 
There  need  be  no  crimination  or  recrim¬ 
ination — nor  any  private  feeling — about 
the  relations  of  the  two.  It  is  immate¬ 
rial  to  me,  individually,  what  individual 
occupies  the  White  House.  I  want 
nothing  the  President  has.  to  give,  or 
withhold. 

“Even  Governor  Wilson  said  he 
hoped  ‘the  Democratic  party  would  not 
regret  its  action  in  making  him  its  nom¬ 
inee.’  I  join  him  in  that  hope  most 
sincerely.  Quite  sure  of  hiS  election,  the 
objections  made  by  me  against  him 
cannot  be  determined  until'  by  his  con¬ 
duct  in  office  he  has  established  it  as  a 
fact  that  I  was  wrong.  If  he  does  this, 
and  I  live  to  see  it,  no  one  will  be  more 
gratified  than  I  shall  be.  Meanwhile, 
it  is  enough  that  I  accept  the  will  of 
the  majority  in  good  faith,  nor  be  re¬ 
quired  to  make  a  profession,  or  confes¬ 
sion,  dishonoring,  or  even  disagreeable, 
to  myself.” 
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ITALY  FEARS  TOWER  OF  THE  PRESS. 

not  until  massacre  charges  were  made  against 

ITS  ARMY  DID  IT  APPRECIATE  THE  INFLUENCE 
OF  NEWSPAPERS. 


(i'/’fciu/  Correspondence.) 

Rome,  June  30. — Italy’s  war  witli 
Turkey  has  served  to  contribute  its 
little  chapter  to  that  ever-present,  ever- 
vexing  problem  of  war  times — namely, 
what  to  do  with  the  newspapers.  Al¬ 
though  yet  unfinished,  the  chapter  gives 
interesting  records — records  that  tell 
about  eciually  as  much  for,  as  against 
the  p.)  sil)ilities  o  '  governmen.  pre.-s  cen 
sorship.  In  utterly  failing,  however,  to 
find  any  possible  solution  for  the  prob¬ 
lem.  the  chapter  promises  to  be  emi- 
jiei'tly  successful. 

.Vaturally  Italy’s  attempt  at  press  cen¬ 
sorship  during  her  war  dealt  with  the 
Italian  press  and  with  the  foreign  press. 
The  local  situation,  however,  was  e:- 
sentially  an  easy  one.  Italy  has  laws 
ir.e.liaevally  stringent  against  the  p.ib- 
I'shing  of  news  emliarrassing  to  the 
government. 

When,  therefore,  the  government  con¬ 
templated  a  miliary  or  naval  move,  a 
note  was  given  the  official  Stefani  press 
agency  which  read  something  as  fol¬ 
lows  : 

‘*.\s  the  iiewspiipers  are  fully  aware, 
the  governnieiit  eonteinplates  a  certain 
move  in  the  near  future.  .Vs  information 
of  this  in  the  hand.s  of  the  enemy  raighi 
prevent  its  success,  the  giiverniuent  ap 
peals  to  the  patriotism  of  the  pre.s  to 
publish  no  news  regarding  it.  If.  how¬ 
ever,  nis  appeal  to  the  patriotism  of  the 
pre.ss  is  not  sufficient,  the  government 
will  of  course  have  recourse  to  I’enal 
Code  Xo. - 

Penal  Code  No. - provides  a  three 

years’  imprisonment  and  other  penal¬ 
ties. 

In  response  to  these  official  notes,  th? 
newspapers  accordingly  the  next  day 
would  content  themselves  with  some¬ 
thing  as  follows; 

GI.ITTERING  GENER.SLITIES. 

“As  our  readers  well  know  tlie  gov¬ 
ernment  contemplates  in  the  near  future 
a  certain  move,  but  for  reasons  which 
our  readers  can  well  imagine,  we 
patriotically  refrain  from  publishing 
anything  about  it.” 

Entirely  aside  from  the  menace,  of 
the  criminal  code,  how'ever,  it  is  only 
iustii'e  to  the  average  Italian  editor  to 
say  that  his  patriotism  was  at  all  times 
up  to  such  a  self-sacrificing  heat,  and 
the  Italian  press  was  at  all  times  so  | 
heartily  in  accord  with  the  government 
for  the  prosecution  of  the  war.  that  the 
patriotic  appeal  alone  would  have  been 
a  sufficient  weapon  in  the  hands  of  the 
government  to  have  controlled  the  Ital¬ 
ian  preps  without  recourse  to  other 
means  of  censorship. 

The  effort,  however,  of  Italy  to  cen¬ 
sor  the  entire  foreign  press  report  of 
the  war  was  a  task  as  much  more  diffi¬ 
cult  as  it  was  exterfsive.  Italy,'  however, 
tackled  it  nobly  if  not  judiciously,  and 
although  it  can  hardly  be  said  that  she 
met  with  success,  yet  the  one  astoundins 
thing  was  that  she  was  able  to  accom¬ 
plish  as  much  as  she  did. 

This  partial  success  was  in  no  small 
measure  due  to  two  favorable  things; 
first,  the  fact  that  Italy  had  govern¬ 
ment  control  of  the  entire  mail,  tele¬ 
graph  and  telephone  service  not  only  of 
Italy,  but  also  of  Tripoli;  and  secondly, 
that  after  the  first  few  days  of  the  war 
the  general  European  and  .\merican 
press  did  not  find  the  subject  sufficiently 
interesting  to  try  seriously  to  worst  the 
censorship. 

government’s  easy  task. 

With  complete  government  owner¬ 
ship  and  control  of  practically  all  means 


of  sending  press  dispatches,  it  was  of 
course  very  easy  for  the  government 
to  submit  to  a  censor  every  outgoing 
and  incoming  press  telegram.  In  like 
manner  it  was  very  easy  to  keep  a  cen¬ 
sor  on  every  telephone  wire  that  a  press 
correspondent  could  use,  who  inter¬ 
rupted  communication  the  instant  a  for- 


Henrv  Wood. 

bidden  press  dispatch  was  started.  Cor¬ 
respondents  with  known  anti-Italian 
leanings  had  their  letters  inspected  also 
both  before  dispatch  and  before  de¬ 
livery. 

1  his  same  communication  control 
which  existed  in  Italy  existed  also  in 
Trip<vli.  save  that  there  the  government 
was  able  to  impose  a  double  censor- 
sliip.  No  correspondent  was  admitted 
to  Tripoli  who  did  not  pledge  himself 
not  to  send  news  past  the  censor.  As 
Italy  controlled  all  of  the  cable  coni- 
munication  out  of  Tripoli,  all  press  dis¬ 
patches  were  first  censored  in  Tripoli, 
then  sent  to  Rome,  where  they  were 
again  censored  before  being  finally  al¬ 
lowed  their  final  transmission. 

It  cannot  be  denied  that  Italy  in  this 
censorship,  when  we  consider  hovj 
largely  press  facilities  are  developed  in 
Europe,  was  remarkably  successful.  In 
the  Japanese-Russian  war,  for  instance, 
the  facilities  for  evading  the  censorship 
were  very  limited  indeed.  .\s  a  mat¬ 
ter  of  fact,  for  the  few  weeks  that  press 
boats  were  kept  in  Tripoli  waters.  New 
York,  London,  Paris  and  Berlin  knew 
the  full  details  of  every  engagement  in 
Tripoli  before  the  Italian  people — who 
naturally  were  the  most  vitally  inter¬ 
ested — even  knew  that  an  engagement 
had  taken  place. 

Italy’s  control  of  the  cable. 

When  Italy  finally  transferred  its 
seat  of  operations  to  th;  .\gean  Sea,  a 
different  problem  of  censorship  was 
presented  but  one  that  Italy  grappled  as 
heroically  and  as  successfully  as  she 
did  those  at  home  and  in  Tripoli.  Her 
first  act  of  cutting  all  of  the  cables 
connecting  with  the  mainlan  l  and  with 
each  other  the  islands  she  intended  to 
occupy  again  gave  her  complete  control 
of  almost  all  of  the  means  of  direct 
communication.  On  the  other  hand  the 
islands  of  the  .-Xegean  are  so  close  to  the 
mainland  and  so  close  to  each  other 


that  it  was  impossible  to  control  the 
news  outht  entirely. 

Even  in  this  situation,  however,  Italy 
retained  such  a  firm  grasp  on  the  situa¬ 
tion  that  although  correspondents  oc¬ 
casionally  succeeded  in  getting  across 
with  a  piece  of  news  before  the  Italian 
government  was  ready  to  give  it  out, 
yet  in  the  meantime  so  many  untrue 
and  c.Tii  fusing  dispatches  were  gotten 
through  that  in  the  end  the  Italian  gov¬ 
ernment  had  to  be  looked  upon  as  the 
one  source  of  actual  news.  .\s  in  Trip¬ 
oli,  therefore,  all  the  news  that  was  to 
be  given  out,  was  sent  by  way  of  Rome 
and  given  the  double  censorship. 

Out  of  this  rigid  effort  of  the  Italian 
government  to  censor  both  the  foreign 
and  the  Italian  press,  however,  at  least 
one  good  has  actually  come.  With  the 
crimial  laws  against  editors  on  one 
hand  and  their  own  perhaps  “over- 
patriotism”  on  the  other,  the  position 
of  the  Italian  press  in  the  past,  while 
it  could  hardly  be  called  servile,  was 
unquestionably  always  dominated  by  the 
government.  This  same  attitude,  the 
Italian  government,  possibly  by  force  of 
habit,  assumed  always  towards  the  for¬ 
eign  press.  When,  therefore,  in  the 
early  part  of  the  war,  the  entire  Ameri¬ 
can  and  European  press  published  the 
startling  stories  of  the  alleged  massa¬ 
cres  of  the  .Arabs  by  the  Italians  in 
Tripoli,  the  Italian  government  was 
given  a  staggering  blow  from  a  power 
that  it  before  had  never  apparently  con¬ 
ceived  existed. 

HER  VULNERABLE  fOI.NT. 

Had  all  of  the  newspapers  of  the 
world  conspired  to  pick  a  vulnerable 
point  in  which  to  strike  at  Italy,  they 
could  hardly  have  found  one  more  sen¬ 
sitive  than  that  of  the  alleged  massa¬ 
cres.  With  the  finer  Italian  tempera¬ 
ment.  one  that  naturally  revolts  at  the 
very  suggestion  of  cruelty,  and  with  the 
national  excuse  for  invading  Tripoli,  the 
desire  to  carry  there  a  modern  civiliza¬ 
tion,  Italy  was  deeply  wounded,  not  only 
in  its  personal  sentiments  but  in  its 
national  dignity  as  well. 

Whether  or  not  the  charges  of  the 
massacres  were  justified  nobody  but 
Italy  has  since  been  sufficiently  intet 
ested  to  try  and  find  out.  In  genera*, 
however,  European  sentiment  has  turned 
in  favor  of  the  Italians.  It  is  now  con¬ 
ceded  that  the  orders  issued  by  Gen¬ 
eral  Caneva  for  the  shooting  of  those 
natives  who  had  turned  traitors  and  at¬ 
tacked  the  Italians  from  the  rear  as  they 
were  fighting  the  enemy  in  front,  were  1 
the  same  orders  that  all  generals  have 
issued  in  like  circumstances  in  the  past 
and  are  likely  to  issue  in  the  future. 

HER  NOTABLE  CHANGE  IN  ATTITUDE. 

The  printed  massacre  charges,  how¬ 
ever,  constituted  a  body  blow  for  Italy 
that  evidently  for  the  first  time  gave 
the  government  a  real  conception  of 
the  power  of  the  press.  The  conse¬ 
quence  has  been  a  complete  change  in 
the  attitude  of  the  government  towards 
the  foreign  correspondent  corps  at 
Rome.  Forced  at  the  time  to  all  but 
beg  for  space  in  the  foreign  press  in 
which  to  deny  and  explain  the  charges, 
the  Italian  government  has  since  ex¬ 
tended  a  consideration  and  an  assistance 
towards  the  foreign  press  that  formerly 
was  entirely  unknown. 

Grateful  as  this  changed  attitude  has 
been  for  the  foreign  correspondents  at 
Rome,  there  is  also  indication  of  a  still 
further  benefit  in  an  even  broader  sense. 
The  final  realization  by  the  government 
of  the  power  of  the  foreign  press  has 
resulted  also  in  a  change  in  its  attitude 
towards  the  press  at  home.  .And  while, 
as  has  been  said,  the  fault  of  the  Italian 


press  can  perhaps  be  charged  more  to 
over-patriotism — if  that  can  be  called  a 
fault — than  to  actual  servility,  it  seems 
likely  in  the  future  that  the  Italian 
press  will  have  more  liberty  and  free¬ 
dom  of  action  and  more  respect  from 
the  government  than  it  has  ever  en¬ 
joyed  in  the  past. 

Henry  Wood. 


CHANGES  IN  INTEREST. 

Bentonville,  Ark. — H.  L.  Cross,  for 
many  years  owner  and  editor  of  the 
Bentonville  Sun,  has  sold  the’  plant  to 
J.  C.  Hennon  and  will  retire  from  news¬ 
paper  work. 

Bevier,  Mo. — The  Appeal  of  this  city, 
a  weekly  newspaper  has  been  purchased 
by  L.  E.  Stephens,  from  Francis  D. 
Jones.  Mr.  Jones  started  the  Appeal 
twenty-three  years  ago. 

Hudson,  Wis. — .A.  E.  Roese  has  sold 
the  Star-Observer  to  F.  and  A.  R.  Van 
Weber,  publishers  of  the  New  Rich¬ 
mond  News  and  Voice.  The  plant  and 
real  estate  are  included  in  the  deal. 

Potter,  Pa. — Thomas  H.  Higgins  of 
Chester,  Pa.,  is  the  new  owner  of  the 
Potter  Democrat.  He  will  continue  the 
paper  along  the  same  political  lines. 

Cadiz,  Ky. — George  S.  Lawrence, 
younger  brother  of  Henry  R.  and  John 
S.  Lawrence,  owners  of  the  Cadiz  Rec¬ 
ord.  has  become  a  partner  in  the  publica- 
tion  of  the  paper. 

Keron,  la. — R.  G.  Warrington,  a  prin¬ 
ter,  has  bought  the  News  tind  taken  pos¬ 
session  of  the  plant. 

St.  Ignance,  Mich. — The  Enterprise 
of  this  city  is  now  controlled  by  Clyde 
W.  Hecox,  an  upper  Michigan  newspa¬ 
per  man,  who  bought  the  plant  outright 
and  assumed  his  new  duties  early  this 
week. 

Cambria,  Wis. — The  ownership  of  the 
Cambria  News  has  passed  from  J.  F. 
Streeter  to  A.  B.  Stile. 

Hays,  Kan. — George  P.  Griffith,  for 
many  years  editor  and  publisher  of  the 
Hays  Republican,  has  sold  the  paper  to 
the  Democratic  Ellis  County  News.  The 
papers  will  be  consolidated.  Ill  health 
and  other  business  is  given  as  the  cause 
of  the  sale. 

Maryville,  Tenn. — The  Maryville 
Enterprise  has  changed  hands.  James 
B.  Hodge,  jr.,  whose  father  owns  the 
.Athenian,  at  .Athens,  is  the  new  head. 

Gettysburg,  Pa. — Robert  C.  Miller 
will  be  the  new  manager  of  the  Star  and 
Sentinel,  Republican  organ  of  .Adams 
County,  Pa.,  which  has  been  sold  to  C^ 
W.  Beales,  jr.,  J.  Donald  Swape  and  1). 
B.  McPherson. 


Sell*  Cement  Walk  for  Advertising. 

Wishing  to  extend  a  cement  side¬ 
walk  a  distance  of  three  or  four  blocks 
to  the  new  fair  grounds,  and  having 
no  fund  for  the  purpose,  the  town  of 
Hope.  Ark.,  constructed  the  extension 
by  selling  each  outlined  block^  of  it  as 
advertising  space.  .A  plat  was  made  of 
the  walk,  showing  it  divided  into  num¬ 
bered  squares.  A  few  of  the  squares 
were  retained,  on  which  to  place  a  short 
history  of  the  town,  giving  names  of 
prominent  men,  various  industries,  popu¬ 
lation  at  different  dates,  and  the  names 
of  county  and  town  officers  at  the  time, 
and  the  remainder  were  sold  for  ad¬ 
vertising. 


NEW  AD  INCORPORATIONS. 

.Akron,  O. — .Akron  .Advertising  Co 
General  advertising.  Incorpo.'- 

ated  by  Samuel  J.  Cole  aiKl  others. 

Dayton,  O. — The  Geyer-Dayton  Co. 
.Advertising  $15,000.  Charles  Geyer,  W. 
H.  Maxwell  and  others. 
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CIRCULATION  HONESTY. 

Precident  McChetney  Say*  That  the  i 
Aasociation  of  National  AdvertU*  i 


ing  Manager*  Will  Accept  Publi*h> 
er*’  Circulation  Report*  a*  Truth¬ 
ful  Until  Proved  to  Be  Otherwise— ~ 
Will  Not  Make  Original  Audits. 

1.,  C.  McClicsiiey.  the  new  president 
of  the  Association  of  National  Adver¬ 
tising  Managers,  at  the  age  of  twenty- 
two  began  his  lousiness  career  in  the 
employ  of  the  Orange,  X.  J.,  Chronicle, 
a  weekly  newspaper  with  which  he  re¬ 
mained  for  twenty  years.  He  was  busi¬ 
ness  manager  of  the  publication  when 
in  iyir2  he  resigned  to  become  advertis¬ 
ing  manager  of  Thomas  A.  Edison,  Inc., 
a  position  which  he  still  holds. 

When  asked  by  a  representative  of 
Ihe  Editor  and  Publisher  what  the 
attitude  of  the  Association  of  National 
Advertising  Managers  on  circulation 
examinations  was,  Mr.  McChesney  re¬ 
plied  ; 

BELIEVES  PI  BLISIIEKS  .\KE  HONEST. 


"it  is  not  our  intention  to  establish 
a  bureau  of  circulation  examiners,  as 
has  been  reported.  While  we  have  a 
bureau  for  securing  circulation  figures 
and  other  data  from  publications,  we 
have  no  thought  of  making  examina¬ 
tions  at  our  own  expense.  We  are  ask¬ 
ing  publishers  to  give  us  certain  essen¬ 
tia!  facts  and  we  are  going  to  accept 
them  as  truthful  until  members  find 
them  to  be  otherwise.  We  say  in  effect 
to  puldishers,  ‘There  is  no  good  reason 
for  thinking  that  !t0  per  cent,  of  you 
are  not  as  honest  as  the  men  in  any 
other  profession  or  business  and  we  are 
going  to  treat  you  as  honest  men  until 
y>'u  show  us  that  you  are  not.’ 

“We  expect  that  some  men  will  take 
advantage  of  this  jKisition  and  put  over 
some  misleading  figures,  but.  on  the 
other  hand,  we  believe  that  most  men 
like  to  1  e  regarded  as  honest  and  will 
he  more  likely  to  play  fair  with  us  than 
if  we  started  out  on  the  assumption  that 
thev  were  all  crooks. 

"Speaking  as  an  individual  and  not  as 
an  officer  of  the  Association  of  Xationa' 
Advertising  Managers,  there  is  no  jus¬ 
tification  for  tlie  plan  of  having  circula¬ 
tion  examinations  made  by  or  under 
the  direction  of  advertisers,”  continued 
Mr.  McChesney.  “This  is  said  without 
meaning  in  the  slightest  degree  to  dis¬ 
parage  or  discredit  the  work  of  an 
association  organized  almost  entirely 
for  that  purpose.  The  work  of  that 
association  has  not  only  furnished  its 
inemlters  with  information  they  could 
not  get  in  any  other  way.  but  it  has 
been  of  invalnalde  assistance  in  opening 
the  eyes  of  publishers  to  the  unques¬ 
tioned  advantages  of  truthful  circula- 
•ion  statements. 
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SHOULD  Ft»A;STALL  ASSOCIATION  NEEDS. 


"M  the  same  time  it  is  illogical  for 
publishers  to  wait  for  an  association  to 
come  along  and  make  circulation  ex- 
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aminations  at  the  expense  of  advertis-  ! 
ers.  Every  publisher  whose  records 
will  bear  examination  should  forestall 
the  needs  of  advertisers  by  having  an 
examination  made  by  a  recognized 
auditing  company  at  his  otan  expense, 
and  be  ready  to  furnish  it  on  request, 
if  for  any  reason  he  does  not  want  to 
utilize  the  results  of  the  examination 
to  exploit  his  publication. 

"It  is  greatly  to  be  regretted  that  ex¬ 
aminations  by  outsiders  are  ever  neces¬ 
sary.  How  much  better  it  would  be  if 
Mr.  Publisher  could  say  to  Mr.  Adver¬ 
tiser  :  'Here  are  the  figures  about  the 
circulation  of  my  paper’  and  Mr.  Ad¬ 
vertiser  should  believe  him  implicity. 
Just  at  present  such  a  thought  seems 
Utopian  but  it  will  not  be  so  unusual 
ten  years  hence. 

"So  long  as  examinations  seem 
necessary  let  them  be  made  at  the  ex¬ 
pense  of  the  publisher  and  in  a  manner 
that  canot  be  questioned.  Let  the  pub¬ 
lishers’  association  find  out  in  what 
form  and  to  what  extent  advertisers 
want  circulation  figures;  tell  their  mem- 
Iiers  how  to  keep  their  records  so  as 
to  produce  the  figures  in  the  simplest 
way;  designate  a  score  or  more  official 
auditing  companies  in  various  parts  of 
the  country  and  then  urge  their  mem¬ 
bers  to  have  audits  made  at  least  twice 
a  year. 

HOW  TO  HELP. 

“Something  along  these  lines  would 
be  of  incalculable  benefit  to  publishers. 
It  would  clear  up  a  lot  of  unjust  sus¬ 
picion  and  doubt.  It  would  separate 
the  sheep  from  the  goats  in  the  pub¬ 
lication  field.  It  would  give  advertisers 
what  they  want  (and  are  entitled  to 
have)  in  a  uniform,  simple  and  accurate 
manner. 

“I  cannot  understand  how  a  self- 
respecting  publisher  will  continue  to  let 
first  an  advertising  agency,  then  an  as¬ 
sociation.  and  then  again  a  special  ex¬ 
aminer  go  over  his  records,  making 
three  examinations  when  one  made  by 
a  company  of  good  standing  would  an¬ 
swer  every  purpose.  It  is  true  that  he 
would  have  to  bear  the  cost,  but  that 
would  be  a  trifle  compared  to  the  an¬ 
noyance  of  having  three  or  more  dif¬ 
ferent  sets  of  men  going  over  his 
books.’’ 


DALLAS  CONVENTION  REPORTS. 


The  Editor  and  Publisher  Compli¬ 
mented  on  Its  Presentation  of 
the  News. 

In  referring  to  the  manner  in  which 
The  Editor  and  Publisher  reported 
the  convention  of  the  -Associated  .Ad¬ 
vertising  Clubs  of  -America  held  at  Dal¬ 
las  in  May.  F.  G.  Huntress,  Jr.,  presi¬ 
dent  of  the  San  .Antonio  Express, 
writes : 

“Your  splendid  manner  of  handling 
the  Dallas  convention  and  the  trip 
through  Texas  appeals  to  us  all.  and 
we  thank  you  for  your  excellent  refer¬ 
ences  to  San  .Antonio  and  the  Express.” 

W.  .A.  Lydiatt,  president  of  the  Ca¬ 
nadian  division  of  the  .A.  .A.  C.  of  .A., 
writes : 

“The  Editor  and  Publisher  printed 
by  far  the  most  interesting  and  complete 
report  of  the  convention  that  I  have 
had  the  pleasure  of  reading.  You  are 
to  lie  congratulated  on  the  handling  of 
the  event.” 


Dailies  to  Lose  $150,000. 

Initiative  and  referred  bills  and  con¬ 
stitutional  amendments  will  hereafter  be 
printed  in  the  weekly  newspapers  of 
Colorado  instead  of  the  dailies  This 
means  a  saving  of  $1-50, <mni  a  year  to 
the  State. 


FROM  BREEZY  CHICAGO. 


Ad  Men  Play  Ball  for  tbe  Benefit  of 
the  Off-the-Street  Club — Six  Press 
Club  Member*  Leave  on  a  1,700- 
Mile  Trip — FaUe  Advertisement* 
Cause  Arrest  of  J.  C.  Doyle — 
John  Lee  Mabin  Back  from  Europe. 

(Special  j 

CHic.MiO,  July  l-i. — Members  of  the 
Chicago  -Advertising  .Association  played 
baseball  at  W  hite  Sox  Park  Snturday 
for  the  beiieafit  of  the  Off-the-Street 
Club  at  1.34G  West  V'an  Buren  street. 
It  was  the  ninth  annual  game  and  the 
returns  indicated  that  the  association’s 
ambition  to  raise  $.5,(MJ0  would  be 
reached.  The  Off-the-Street  Club  aims 
to  keep  the  boys  and  girls  of  the  con¬ 
gested  district  of  the  city  off  the  streets. 
It  has  a  three-story  building  which 
houses  clubs  of  boys  and  girls  and  var¬ 
ious  other  activities. 

B.  .A.  Pratt  is  in  charg;  of  a  proposed 
excursion  over  the  McKinley  road  to 
Starved  Kock  tlie  latter  part  of  the 
month.  Tile  party  will  be  made  up  of 
the  Cook  County  Press  Association 
which  comprises  the  weekly  pajiers  and 
the  editors,  reporters  and  artists  of  the 
daily  papers. 

Six  members  of  the  P-ess  Club  of 
Chicago  left  Saturday  in  an  automobile 
on  a  l,7(KI-mile  trip  to  College  Station, 
Texas,  which  will  be  reached  in  ample 
time  for  the  Farmers’  Congress,  which 
convenes  there  on  July  2!).  Headed  by- 
David  B.  Clarkson,  in  whose  car  the 
party  is  traveling,  the  members  are : 
W'illiam  Lightfoot  Vischer,  Dr.  Bonney 
Youngblood,  Kirk  Towns,  Wulliam  Way 
and  .Arnold  Chapman. 

The  Inland  Advertising  .Agency  has 
increased  its  capital  from  $1,000  to 
$50,000. 

Alleged  false  advertisements  of  the 
Commonwealth  Realty  Co.,  operated  by 
James  C.  Doyle,  4727  Kenmore  avenue, 
in  which  the  latter  claimed  to  possess 
300,000  acres  of  valuable  coal  and  tim¬ 
ber  lands  in  Virginia,  caused  the  arrest 
of  Doyle  this  week  by  Post  Office  In¬ 
spector  F'.  N.  Davis  on  a  charge  of 
using  the  mails  to  defraud. 

.A  party  of  Chicagoans  outing  at  In¬ 
dian  Lake  near  Dowagiac,  Mich.,  in¬ 
cludes  Harmon  Campbell,  business  man¬ 
ager  of  the  Chicago  .American,  and  fam¬ 
ily  ;  Charles  Fitzmaurice,  private  secre¬ 
tary  to  Mayor  Harrison  of  Chicago, 
and  who  w-as  formerly  sporting  edi¬ 
tor  of  the  .American,  is  also  a  mem¬ 
ber. 

John  Lee  Mahin  and  family  have  re¬ 
turned  from  their  trip  to  Europe.  Mrs. 
Mahin  and  the  children  are  at  Mackinac 
Island  for  the  remainder  of  the  summer, 
and  Mr.  Mahin  will  make  week-end 
trips  there  from  the  city. 

The  Chicago  Press  Writers’  Club  liEld 
it.s  first  outing  of  the  season  Friday  eve¬ 
ning,  on  the  Jackson  Park  lagoon. 


Thi*  Farmer  Read*  the  Paper*. 

Theodore  Cachell,  a  farmer  of  Here¬ 
ford,  Te-xas,  is  a  subscriber  to  and  reads 
seventeen  newspapers  and  magazines. 
The  only  trouble  he  experiences  is  in 
getting  some  of  them  to  stop  when  the 
subscription  expires.  He  heads  the  list 
with  his  home  paper,  follows  it  with  an¬ 
other  Texas  paper  and  then  jumps  to 
St.  Louis  for  his  big  news.  Other  pa¬ 
pers  come  from  Dallas,  Kansas  City, 
Des  Moines,  Topeka,  Fort  Smith  and 
Houston.  .Among  them  are  two  poultry 
journals,  four  farm  journals,  three  semi- 
weeklies,  one  household  journal  and  one 
religious  journal. 


Globe  Girdling  Advertising. 


-A  novel  idea  has  occurred  to  the  Aus¬ 
tralian  Government  by  which  to  adver¬ 
tise  the  resources  of  the  Commonwealth. 
.A  vessel  of  6,000  tons  has  been  char¬ 
tered  and  visits  will  be  paid  to  all  the 
principal  ports  of  .Australia  to  collect 
a  number  of  specimens  of  the  natural 
resources  and  manufactures  of  the 
country.  -After  visiting  Vancouver,  San 
Francisco  and  other  places,  the  vessel 
will  go  to  England  and  will  take  back 
emigrants  to  .Australia. 


Thirty-four  newspapers  are  published 
in  Lancaster  County,  Pa. — seven  dailies, 
five  semi-weeklies  and  twenty-two  week¬ 
lies — certainly  a  remarkable  record. 


TopeKa 
Dailx  Capital 

delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


TOPEKA.,  KANS.  PublUher 


W.  T.  Laing,  Flaliron  Bldg.,  New  York 

J.  C.  Feeley,  Hartlord  Bldg.,  Chicago 


Largest  proved  high-class 
evening  circulation. 

XHE 

NEW  YORK 
GLOBE 

holds  certificates  of  A.  A. 
A.  and  N.  W.  Ayer  &  Son 
after  recent  audits. 


People  Who  Think 
Read 

THE  TRIBUNE 

New  York’s  aggressive 
daily  newspaper.  They 
have  money  to  spend 
and  their  patronage  is 
easily  obtained  through 
advertising  in  its 
columns. 


Six  Months*  Growth  of  the 
Sunday  Edition  of 

The  New  York  Times 

In  six  months  of  1912  the  Sunday  edition 
of  The  New  York  Times  published  1,4^,- 
318  lines  of  advertisements,  compared 
with  1,304,624  lines  in  the  corresponding 
period  last  year,  a  gain  of  175,594  lines— 
a  growth  greatly  surpassing  the  combined 
gains  of  the  three  other  New  York  news¬ 
papers  ranked  with  The  Times  as  to  quality 
of  circulation. 
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A  CHANGE  IN  THE 

NEW  YORK  TRIBUNE 


On  Tuesday,  July  16,  the  New  York  Tribune  appeared  in 
a  new  form,  having  adopted  what  is  known  as  the  “  standard 
size,”  which  readers  will  find  much  easier  to  handle,  easier  to 
read  and  better  adapted  to  present  day  conditions. 

New  Duplex  Presses,  of  the  latest  model  and  fastest  run¬ 
ning  that  are  built,  have  been  installed  and  supplemented  with 
the  latest  electrical  and  mechanical  devices  and,  together  with  a 
re-arrangement  of  its  mechanical  departments,  makeThe  Tribune 
plant  one  of  the  most  rapid  and  modern  in  the  country. 

The  New  York  Tribune  in  making  these,  improvements 
has  the  single  aim  of  placing  in  the  hands  of  the  public  a  paper 
CONVENIENT  in  size,  progressive  but  not  radical,  and  in 
all  things  ACCURATE  and  COMPLETE  — a  SATISFY- 
ING  newspaper. 

The  steadily  increasing  circulation  of  The  Tribune,  adding 
thousands  of  new  readers  to  the  famous  following  which  so 
long  has  supported  its  policies,  shows  that  the  public  appreciates 
the  BEST,  especially  when  available  at  the  lowest  price. 
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TWAIN  AS  AN  EDITOR. 


HOW  HE  CLEARED  THE  BUFFALO 

EXPRESS  OFFICE  OF  CHAIR- 
WARMERS. 

Mark  Twain’s  experience  as  an  editor 
in  Buffalo  was  confined  to  less  than  a 
single  year.  Jarvis  Longdon,  one  of  the 
coal  barons  of  the  day  and  father  of  the 
young  woman  who  afterward  became 
Mrs.  Clemens,  purchased  a  one  third  in¬ 
terest  in  the  Buffalo  Express.  A  writer 
in  the  New  York  Times  tells  the  story 
of  Twain's  connection  with  the  Express 
as  follows: 

•Mthough  Mark  Twain’s  reputation  as 
a  humorist  was  even  then  firmly  estab¬ 
lished,  his  personal  acquaintance  in  Buf¬ 
falo  was  confined  to  half  a  dozen  indi 
viduals.  David  Gray,  the  poet-editor  of 
The  Buffalo  Courier  and  father  of  the 
young  writer  of  the  same  name,  was 
perhaps  his  most  intimate  friend  in  that 
city.  It  was  David  Gray  who  nego¬ 
tiated  the  purchase  and  furnishing  of 
the  handsome  little  home  which  Jarvis 
Langdon  prepared  as  a  surprise  to  his 
daughter  and  her  husband  upon  their 
arrival  in  Buffalo  after  the  wedding. 

LOAFING  PLACE  FOR  POLITICIANS. 

For  some  years  prior  to  Mark  Twain's 
entry  into  Buffalo  journalism  The 
Buffalo  Express  had  been  the  organ 
of  the  controlling  faction  of  the  Re 
publican  Party  in  Erie  County,  whicn 
includes  Buffalo.  Its  counting  room 
and  editorial  rooms  were  the  habitual 
rendezvous  of  politicians.  Office  hold¬ 
ers  and  men  of  more  than  local  fame 
politically  were  accustomed  to  spend 
their  evenings  .sociably  in  the  dingy 
editorial  room  on  the  third  floor  of 
the  ramshackle  old  Express  building  on 
Swan  street.  A  two-quart  tobacco  jar 
of  yellow  earthenware  sUwid  in  the 
center  of  the  editorial  work  table,  and 
clay  and  briarwood  pipes  were  scattered 
thickly  about.  The  c<lges  of  the  antique 
black  walnut  table  were  worn  into 
scallops  by  the  IxMit  heels  of  the  i>olit- 
ical  Solons,  who.  night  after  night,  sat 
tilted  liack  in  editorial  chairs  with 
their  feet  forming  practically  a  barri¬ 
cade  around  the  editor. 

.mark's  first  APPE.\K.\.\l  E. 

In  the  dtwirway  of  this  crowded  and 
smoke-filled  room  one  night  appeared 
Mark  Twain.  The  political  assemblage 
within  included  the  Collector  of  the 
Port,  the  Postmaster,  the  Superintend¬ 
ent  of  Canals,  an  .\ssemblyman  or  two, 
and  other  persons  who  appreciated 
their  own  importance.  Not  one  of  the 
company,  however,  knew  Mark  Twain. 
Consequently  no  attention  was  paid  to 
the  new  managing  editor  as  he  paused 
on  the  threshold. 

Soon  a  drawling  voice  intoned  the 
query: 

“Is  this  the  editorial  room  of  the 
Buffalo  Express?’’ 

“Yes,  sir,’’  came  indifferently  from 
the  lips  of  two  or  three  of  the  smokers. 
■'.Xre  you  sure  that  this  is  the  edi¬ 
torial  room  of  the  Express?’’  insisted 
the  drawling  voice. 

“Certainly  sir.  come  in !  What  can 
we  do  for  you?”  responded  several  of 
the  politicians. 

“H — m !  is  it  customary  for  editors 
to  sit  down?”  questioned  the  humorist. 

“Yes!  most  assuredly.  Why  do  you 
ask?”  exclaimed  the  now  puzzled 
smokers  in  chorus. 

“Well,”  slowly  '  enunciated  Mark 
Twain,  “if  this  is  really  the  editorial 
room  of  The  Buffalo  Express,  it  seems 
to  me  that  I  ought  to  have  a  scat,  be¬ 
cause  I  am  the  editor,” 

HAD  A  CUNT  IN  HIS  EYE. 

In  an  instant  every'  chair  was  vacated 
ami  the  politicians,  somewhat  abashed. 


attempted  to  laugh  themselves  out  of 
the  situation  by  such  exclamations  as 
“-■Vh,  Mr.  Clemens,  that  was  neat,” 
“witty  as  ever,”  “always  have  your  little 
joke,”  etc.,  etc. 

There  was  a  glint  in  the  eye  of  the 
new  editor  that  chilled  any  further  at¬ 
tempt.  One  by  one  the  pipes  were  laid 
on  the  table  and  the  lounging  office 
holders,  big  and  little,  remembered  en¬ 
gagements  elsewhere. 

Editor  Mark  Twain  wrote  a  few  sar¬ 
castic  paragraphs  subsequently  aliout 
politicians  "loafing  around,”  and  there¬ 
after  his  friends  and  the  political  edi¬ 
tor’s  friends  were  not  in  the  same  class. 


IN  SEARCH  OF  REAL  POETS. 


Novel  Advertieement  in  the  Herald 
from  a  Lover  of  Heart  Throb*. 

The  following  unusual  advertisement 
appeared  last  week  in  the  columns  of 
the  New  York  Herald; 

“A  A.; 

Drink  to  me  only  with  thine  eyes, 

.\nd  1  will  pledge  wltF’niine; 

Or  leave  a  kiss  but  in  the  cup. 
.Viid  I’ll  not  look  for  wine. 

Tiios<‘  who  would  see  the  muse  return, 
address  11.  I‘.  C.,  Box  597.  Herald.” 

A  Herald  correspondent  spoke  to  “H. 
i’.  C.”  when  he  came  to  claim  his  mail. 
“I  have  no  objection  to  telling  you  the 
object  of  the  advertisement,”  began  the 
man.  “I'm  an  inveterate  reader  of 
newspapers  and  the  tiling  that  has 
struck  me  most  is  the  lack  of  good, 
readable  poetry.  Not  the  popular  jingle, 
but  the  verse  with  a  sentiment  or  a 
heart  throb  in  it.  You  probably  wonder 
why  I  should  worry  about  such  a  thing, 
but  from  boyhood  I  have  been  fond  of 
a  good  poem.  I  know  hundreds  of  hard- 
headed  business  men  and  quite  a  few 
soft  headed  ones  who  have  the  same 
weakness.” 

“Would  you  be  kind  enough  to  give 
me  your  name  and  address?”  meekly 
inquired  the  reporter. 

‘‘You’ll  have  to  be  content  with  ‘H. 
P.  C.'  T  don't  expect  any  publicity  out 
of  this.  1  have  made  inquiries  and 
from  what  I  can  learn  the  papers  and 
magazines  refuse  to  print  real  poetry, 
ft  can’t  be  that  the  divine  spark  has 
been  sliortcirciiited  in  this  country  al¬ 
together.  1  maintain  that  the  sentiment 
which  made  ‘Gray’s  Elegy’  and  ‘Drink 
to  .Me  Only  with  Thine  Eyes’  possible, 
still  lives  and  would  find  its  expression 
if  the  magazines  and  newspapers  played 
fair  with  the  poets.” 

“May  I  ask - ?” 

“Good  day,  I  may  have  something  to 
say  later  when  I  get  in  touch  with  per¬ 
sons  in  symiiathy  with  my  ideas."  a'ld 
the  interview  was  at  an  end. 


HUDSON’S  BODY  IN  NEW  YORK. 

Committee  Accompanied  It  to  the 
City  of  Detroit. 

.■\  committee  of  the  Detroit  Board  of 
Commerce,  consisting  of  W.  R.  Orr,  pub¬ 
lisher  of  the  Detroit  Saturday  Night ; 
Milton  A.  McC.  Kae.  a  larger  owner  of 
stock  in  successful  daily  tiews))apers ; 
Homer  Warren,  the  president  of  the 
club,  and  J.  R.  Hannan,  a  large  real  es¬ 
tate  operator  of  Detroit,  visited  New 
York  Wednesday  and  Thursday  to  meet 
and  escort  to  Detroit  the  Inidy  of  J.  L. 
Hudson,  its  millionaire  department  store 
figure,  who  died  unexpectedly  in  London. 

J.  L.  Hudson  was  one  of  the  city’s 
pioneer  merchants,  who  achieved  a  large 
success  and  personified  the  Detroit  spirit 
typically,  lieing  largely  responsible  for 
the  erection  of  the  Y.  M.  C.  A. 

home  there  and  the  financing  of  the 
“Cadillaqua”  celebration  which  is  sched¬ 
uled  for  next  week. 


ONCE  NEWSPAPER  MEN. 


Prominent  Batebell  League  Official* 
Who  Were  Reporter*. 

In  addition  to  Bancroft  Byron  John¬ 
son,  president  of  the  .American  League, 
the  national  game  has  taken  other  well- 
known  magnates  and  officials  from  the 
newspaper  woiKl. 

Charles  W  ebb  .Murphy,  owner  of  the 
Chicago  Cubs,  once  served  Cincinnati  as 
sporting  editor.  Horace  Fogel,  his  run¬ 
ning  mate  in  .National  League  politics 
and  pre.sident  of  the  Philadelphia  club, 
formerly  wrote  baseball  for  the  Ledger 
and  other  papers  in  the  Quaker  City. 
William  Locke,  secretary  of  the  Pitts- 
the  Smoky  City,  w'hile  Joseph  D. 
O’Brien,  secretary  of  the  (iiants,  did 
newspaper  work  in  several  Western 
cities  before  he  became  president  of  the 
•American  .Association. 

John  Heydler,  secretary  of  the  Na¬ 
tional  League,  was  a  compositor  as  well 
as  a  w  riter  on  a  Washington  newspaper 
when  he  decided  to  become  an  umpire. 
T.  C.  Noyes,  of  the  Washington  club,  is 
part  owner  of  the  Star  in  the  nation’s 
capital.  .August  Herrmann,  of  the  Cin¬ 
cinnati  club,  and  chairman  of  the  Na- 
tioral  (. Ommis.siun,  is  the  proprietor  of 
a  Cincinnati  paper.  E.  S.  Barnard,  sec¬ 
retary  of  the  Cleveland  club,  once  made 
his  mark  as  a  wielder  of  the  pen,  and 
Peter  Kelly,  .secretary  of  the  Boston 
.Vational.s,  graduated  from  the  ranks  ot 
the  diamond  scribes  to  assume  his  pres¬ 
ent  duties. 

The  late  Harry  Pulliam  was  a  base- 
liall  writer  and  a  city  editor  in  Louis¬ 
ville  before  he  became  secretary  of  the 
Pittsburgh  club  and  later  president  of 
the  National  League.  A.  J.  Planner,  as¬ 
sistant  secretary  of  the  National  Com¬ 
mission.  formerly  edited  a  St.  Louis  pa¬ 
per  after  writing  baseball  for  several 
lailv  papers  in  the  Mound  City. 


NEW  INCORPORATIONS. 


Rock  Isl.vnd,  111. — Tri-City  Review 
Publishing  Co.  Capital  stock,  $20,00**. 
Will  publish  labor  news  and  conduct 
jiib  printing  office.  Incorporators;  J. 
W  .  Puller,  R.  .A.  P'vans  and  others. 

Waco,  Tex. — News  Publishing  Co. 
Capital  stock,  $.50,<XMJ.  Incorporators; 
\V.  P.  Hobby,  C.  H.  Tupper,  Edwin 
Hobby. 

1  NDiA.NAPOLis,  Iiid. — The  Indianapolis 
Weekly  Publishing  Co.  Capital.  $2,00n 
To  do  a  publishing  business.  Incor¬ 
porated  by  B.  Wilson,  D.  L.  Reid. 

Wilmington,  Del. — The  American 
I’ress  Publishing  Co..  Capital.  $:IOO,0*K>. 
IncoriMirated  by  R.  B.  Cooling,  H.  W. 
Davis. 

Sprixgfiei.ii.  111. — The  Northeastern 
Circulation  Co.  Capital.  $10,900.  To 
increase  and  promote  newspaper  cir¬ 
culation.  Incorporators:  C.  D.  Hollis¬ 
ter,  J.  Emil  Smith,  .Arthur  Spead. 

San  .Antonio.  Tex. — The  Mills  En¬ 
graving  Co.  Capital.  $l‘i.000.  Incorpo¬ 
rators:  A.  T.  Mills,  E.  C.  Mills.  P.  H 
Swearinger  and  others. 

Prankfort.  Ky. — The  State  Journal 
Co.  Capital,  $100,00(i.  Incorporators: 
Graham  Vrecland,  James  L.  Newman 
and  P.  H.  Rodman. 


French  Tax  on  Advertising  Board*. 

A  bin  has  been  proposed  by  the 
Prench  Minister  of  Finance,  D.  Katz, 
imposing  a  high  annual  tax  on  advertis¬ 
ing  boards  that  disfigure  the  scenery. 
The  bill  is  receiving  the  support  of  the 
Paris  newspapers. 


Planning  a  Home. 

“I  want  you  to  build  me  a  fashionable 
home.” 

“Have  you  any  special  ideas  as  to  the  style 
of  house  you  want?’’  asked  the  architect. 

“Not  exactly.  I  want  one  of  those  modern 
places.  You  know  the  kind  I  mean — one  with 
a  living  room  too  big  to  keep  warm  and  a 
kitciien  too  small  to  cook  in.’’ — Detroit  Free 
Press. 


NEW  YORE  HERALD  SYNDICATE 

Cable  and  Featvre  Service 
Address 

Herald  Sonera  Canedlan  Branch 

New  Yorb  CHv  Daabaraita  Bldd.«  Montreal 


The  Special  Service  Qp- 

Composed  of  Men  and  Women  of  Newspaper 
Experience.  Ability  and  Integrity 

EXPERTS  end  SPECIALISTS  in  CIRCULATION  CONTESTS 
Write  for  detail*,  etc..  Room  33.  23  PARK  ROW,  NEW  YORK 
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Released  for  Weekly  Publication  August  18 


The  BIGGEST 
CIRCULATION-BUILDER 

Ever  Known ! 

It  increased  the  circulation  of  Scribner’s  Magazine  100,000  copies  and  its 
advertising  revenue  $125,000  above  normal.  They  paid  $50,000  for  this  story 
— when  Roosevelt  wasn’t  before  the  public.  He  is  more  before  the  people  today 
than  at  any  time  in  his  career. 


“MY  AFRICAN  TRIP” 

By 

Theodore  Roosevelt 


Fourteen  page  stories,  extra  illustrated,  with  all  the  Kermit  Roosevelt  and 
Scribner  photographs. 

These  fascinating  human  interest  stories  of  the  thrilling  adventures  of  the 
MOST  TALKF:D  of  MAN  IN  AMERICA,  if  not  the  world,  from  his  own 
pen  and  over  his  own  signature,  will  be  read  now  by  everybody. 

’  Every  page  story  will  bear  the 

signature  of  Theodore  Roosevelt. 


Wire  for  option  for  your  territory  to  the 

McCLURE  NEWSPAPER  SYNDICATE 

45  West  34th  Street,  NEW  YORK 
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CIRCULATION  MAN^S  IDEAL  NEWSPAPER. 

NAMES  SOME  OF  THE  FEATURES  THAT  MAKE  A  DAILY 
POPULAR  AND  RECOMMENDS  THE  ESTABLISHING 
OF  AN  INFORMATION  BUREAU. 


By  Wm.  L.  Argue, 

Circulation  Manager  of  the  Toronto  Star. 

1  must  confess  at  the  outset  that  wo 
circulation  managers  in  oiir  younger 
•lays  were  inclined  to  criticise  our  manag¬ 
ing  editors — even  to  the  point  of  being 
classed  as  fault  finders ;  and  have  a  thou¬ 
sand  times  been  bold  enough  to  grow 
chesty  and  say  that  we  were  fully  con¬ 
vinced  that  if  we  were  in  control  of  the 
editor’s  chair  we  could  show  wonderful 
improvement  in  the  finished  article.  But 
age  and  experience  is  a  great  mellower, 
with  it  comes  wisdom  and  knowledge  that 
forces  us  to  admit  that  the  editors  of 
great  metropolitan  dailies  are  brainy  men 
—  kwn  obsen-ers — men  who  have  worked 
their  way  up  through  all  the  stages  of 
eili.orial  development  from  cub  reporters 
to  editors-in-chief. 

Bnt  I  must  not  get  away  from  myself 
in  the  matter — I  must  stick  to  my  text  of 
“How  a  Circulation  Manager  Would 
Print  a  Newspaper,”  and  just  here  I 
hazard  the  opinion  that  the  circulation 
manager  and  the  managing  editor  are  the 
two  most  imjiortant  jK'rsonages  on  a  daily 
paper.  Further  I  honestly  believe  that  a 
few  years  spent  in  a  circulation  manager’s 
chair  would  be  an  excellent  education  for 
any  man  who  is  aspiring  to  the  position 
of  managing  editor — it  would  let  him 
right  down  close  to  the  people  he  ad 
drt'sses  every  day,  and  give  him  a  wider 
vision  of  their  ne«^s,  their  joys  and  their 
sorrows.  It  would  develop  a  human  in- 
tere.>-t  that  would  mold  for  him  a  biggci 
heart  and  make  him  a  bigger  and  broader 
man  in  every  way. 

FIB.ST  THINGS  TO  BE  DONE. 

(>f  course,  with  all  this  he  must  have 
the  ability  and  genius  to  serve  his  clien¬ 
tele  with  what  they  want  and  educate 
them  away  from  the  things  and  questions 
which  are  not  for  the  public  weel,  the 
nation’s  jirogress  and  the  people’s  happi¬ 
ness. 

I  repeat  that  the  circulation  depart¬ 
ment  would  be  a  good  starting  point  for 
the  editor.  If,  by  some  lucky  chance.  1 
should  be  transformed  from  circulation 
manager  to  publisher  with  ample  means 
to  establish  and  produce  a  modern  metro¬ 
politan  newspaper,  I  would  make  it  my 
first  business  to  secure  a  suitable  prop¬ 
erty  and  erect  an  up-to-date  building,  in¬ 
stall  the  most  modern  and  improved  plant 
and  appoint  and  equip  it  so  that  my  em¬ 
ployes  could  perform  their  daily  duties 
with  the  greatest  effectiveuess,  the  maxi¬ 
mum  comfort,  the  mini-num  of  fatigue, 
the  greatest  pleasure,  and  have  an  organ¬ 
ization  in  which  every  man  jack  in  my 
employ  would  take  pride,  and  be  an  en¬ 
thusiast  for  the  sucevas  of  my  enterprise. 

Viewing  the  production  of  a  great  daily 
newspaper  from  my  standpoint  I  would 
engage  the  best  circulation  manager  that 
a  salary  inducement  could  procure.  My 
first  in.-<truction  to  him  would  be  to  deal 
honestly  and  squarely  with  the  public.  _  If 
he  did  that  I  could  bank  on  it  that  he 
would  deal  honestly  with  me.  'I'hen  1 
would  appoint  my  managing  editor,  whom 
I  would  encourage  to  keep  in  close  touch 
with  the  circulation  manager.  This  es 
sential  combination  should  secure  readers, 
and  give  them  the  brightest,  newsiest  and 
most  wholesotng  reading. 

.STIDY  THE  CIRCfLATION  DEPARTMENT. 

'Fhe  employee  of  the  circulation  depart¬ 
ment  are  in  closer  touch  wiih  the  buying 
public  that  those  of  any  other  depart¬ 
ment  in  a  newspajH-T  othfe,  and  if  they 
are  the  keen  and  observant  men  that  they 
should  b<‘  they  are  in  a  position  almost 
daily  to  give  very  valuable  information 
to  the  news  or  editorial  departments.  It 


is  my  exiierience  that  the  l>ost  result.^ 
cannot  be  secured  on  any  iiajier  uule.S!< 
thft-e  two  most  imiiortant  departments 
are  working  harmoniously  together. 

'riiere  are  a  few  other  things  that  1 
would  and  would  not  do  if  1  were  pro¬ 
ducing  a  daily  newsiiaix-r.  I  would  crowd 
my  paper  so  full  of  genuine  news,  and 
other  information  that  the  iieople  would 
to  read  my  paper  lo  know  what  was  really 
haiipeuing  at  home  and  abroad. 

Besides  the  general  local  and  foreign 
news,  which  all  daily  pajiers  publish,  as  a 
matter  of  course,  1  would  cstablL-h  a  gen¬ 
eral  information  bureau.  I  would  install 
as  many  lines,  and  phones  and  calls,  aud 
conveniences  as  would  be  necessary  to 
supply  the  public  with  first-hand  inlonna- 
tion  on  the  shortest  notice.  1  would  give 
the  public  the  last  minute  information  of 
the  day  on  all  sporting  events.  I  would 
tell  them  th<  liiue  of  arrival  or  departure 
of  any  licet  or  train  on  any  line.  1  would 
make  my  information  bureau  so  interest¬ 
ing  and  iudisiauisable,  aud  see  that  all 
information  was  given  so  courteousl.v  and 
cheerfully,  that  the  dear  public  would  nat¬ 
urally  look  to  my  organization  whenever 
it  wanted  to  learn  when  the  cost  of  living 
was  to  be  “clippetl,”  or  when  we  might 
expect  the  next  earthquake  shock. 

ftome  of  you,  no  doubt,  arc  saying  that 
this  would  be  a  needless  expense — and 
while  j’ou  are  saying  so  you  must  admii 
that  most  wideawake  publishers  to-day 
are  prepared  to  spend  “small  fortunes”  to 
ket'j)  the  names  of  their  publications  W’ell 
in  the  public  eye.  You  have  got  to  agree 
with  be,  too,  that  when  any  one  of  the 
same  dear  public  steps  to  a  phone  and 
rings  up  your  office  for  information  or 
something  that  interests  him  for  the  time 
being,  at  least,  the  name  of  your  pajicr 
Is  fixed  firmly  in  his  mind. 

THE  DELtVERY  SYSTE.M. 

I  would  arrange  for  a  rapid  delivery 
of  my  newspaper,  directly  to  the  public 
through  the  newsboys  and  other  sources, 
and  by  delivery  to  the  newsdealers.  You 
cannot  get  away  from  the  oVJ  adage  “the 
early  bird  catches  the  worm.”  The  first 
papers  the  newsdealers  receive  are  going 
to  be  the  first  to  be  sold.  Buying  a  cer¬ 
tain  paper  soon  becomes  a  habit.  ’The 
news  value  of  a  newspaper  is  fixed  when 
the  last  form  is  closed  in  the  composing- 
room.  aud  the  more  rajiid  your  delivery 
service  the  more  time  there  is  for  sales, 
and  consequently  greater  sales.  First  im¬ 
pressions  are  the  most  lasting ;  this  is 
your  own  experience  as  well  as  my  own. 

It  is  most  important  that  you  have  the 
right  kind  of  people  at  the  counter  to 
meet  the  public,  people  who  are  always 
ready  to  do  a  little  more  than  “the  let¬ 
ter  of  the  law”  in  serving  the  public ; 
people  with  a  disposition  to  oblige  and 
assist.  1  would  not  have  any  eight  or  ten 
dollars  a  week  boy.*:.  I  would  have  men 
of  experience  and  intelligence.  1  am  c-on- 
vii.ced  from  observation  that  a  good  man 
at  the  cash  wane  ad  counter  can  save 
his  salary  to  the  publisher  every  day,  and 
he  can  do  so  by  adding  a  few  words  to 
au  occasional  want  advertisement  to  make 
it  read  more  intelligently,  or  by  showing 
a  transient  advertiser  how  much  better 
his  advertisement  would  appear  by  u.'ing 
fifteen  lines  instead  of  ten. 

So  much  for  the  business  office  end  ol 
producing  the  newspaper.  Now  for  the 
article  itself. 

FAIR  and  sane  in  POLITICS. 

Working  ou  the  supposition,  of  course, 
that  I  am  not  controlled  by,  or  tied  to  any 
corporation  or  political  party,  I  would  be 
absolutely  fair  aud  sane  on  the  political 
and  commercial  situations  of  the  day.  1 
would  keep  clear  of  mud-slinging.  It 


The  paper  that  is  recognized  aa  the  “Home  Favorite”  is  always  the  best  ad¬ 
vertising  medium.  That  is  why  all  the  leading  merclmnts  of 

MILWAUKEE 

use  “full  copy”  daily  in  the  paper  they  know  is  read  by  the  class  of  people  they 
are  desirous  of  securing  as  bu>ers.  That  paper  is 

Di0am0ui. 

The  paper  of  the  HOME — of  the  PEOPLE. 

JOHN  W.  CAMPSIE,  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  &  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gas  Building,  Chicago 


would  be  my  policy  not  to  strike  a  man 
when  he  is  down,  and  1  am  using  the 
word  man  in  its  widest  sense,  but  would 
rather  lend  him.  or  his  cause,  if  it  be  a 
worthy  one.  a  helping  hand.  I  would 
strive  to  make  my  paper  a  blessing  and 
benefit  to  my  community  and  help  make 
the  world  a  brighter  place,  a  better  and 
safer  place  for  every  man,  woman  and 
child  to  live  in. 

I  would  be  scrupulously  careful  to  keep 
the  columns  of  my  paper  clean,  clean  in 
its  news,  clean  in  its  stories,  clean  edi- 
toriall.v,  and  free  from  what  may  be 
classed  to-day  as  “objectionable”  adver¬ 
tising.  I  would  have  it  so  clean  that  it 
would  not  be  necessary  for  the  father  to 
act  as  “censor"  before  handing  it  to  wife, 
mother,  son  or  daughter  to  read. 

I  would  so  feature  ray  paper  as  to 
make  it  interesting,  profitable  and  educa¬ 
tional  reading  for  ever.v  member  of  the 
family  and  household.  Classify  it  this 
way  if  you  please :  I’olitical,  general,  for¬ 
eign  and  commercial  news  for  the  father ; 
social,  personal  and  household  news_  for 
the  mother  and  daughters,  ami  the  bright¬ 
est,  latest  and  best  of  sporiing_  news  for 
the  boys — not  forgetting  the  kiddies,  for 
they  must  have  their  page  as  well.  Cliil- 
dreu’s  stories,  the  children’s  corner,  and 
some  good  pictorial  features  are  “gooil 
business,”  for  anoiher  old  adage  come.s 
in  here.  “.Vs  the  twig  is  bent  the  tree  is 
inclined.’' 

CATER  TO  YOr.NG  FOLKS. 

Tlie  uewspaiier  .voii  saw  .as  a  “liltle 
tot”  and  read  as  a  boy  or  girl,  is  likely  to 
Ik?  the  paper  you  will  prefer  when  you 
grow  up  and  have  a  home  of  your  own. 

I  believe  that  many  piiblisheRi  make 
the  mistake  of  not  gatcring  sufficiently  to 
the  younger  element  and  in  neglecting  to 
do  so  are  lo'ing  an  opportunity  for 
“building  for  the  future.”  Encourage  the 
young  to  cultivate  the  habic  of  reading 
your  paper,  and  when  the.v  reach  more 
mature  years  your  newspaper  eonijietitors 
will  find  it  dithcult  to  entice  thr:n  to  read 
another  jiaper.  .Vs  to  what  features  are 
the  best  to  interest  the  younger  people 
is  a  matter  of  opinion,  but  these  would 
appeal  to  me  if  1  were  the  youngster. 
For  your  Saturday  or  Sunday  issue :  A 
c-olumn  for  school  cadet  corp,  the  Ixiy 
scouts  the  Y.  M.  C.  .V.  news,  siiinmor 
camps  in  season,  some  historical  events 
eniiihasiziug  special  characterisiics  of 
notable  men  and  women,  moiiihly  honor 
roll  in  the  public  schools,  picture  puzzles, 
drawing  or  guessing  contests,  in  which  a 
prize  would  be  the  inducement  for  con¬ 
test  Then  the  children  might  have  a 
place  in  the  social  page — making  mention 
of  children’s  parties,  birthday  parties  and 
odier  little  events  that  would  be  of  “social 
interest”  to  the  younger  folk. 

You  know  the  old  quotation  “VVe  are 
all  but  children  of  a  larger  growth.” 
and  what  will  interest  the  children  it  Is 
“dollars  to  doughnuts”  the  grownups  will 
be  interested  in  too. 

Going  back  to  the  “get  the  habit”  of 
reading  a  certain  new.spaper  1  would  say 
that  1  started  in  the  newspaper  business 
iwenty-five  years  ago,  ringing  the  door¬ 
bells  and  canvassing  for  subscriptions, 
and  when  1  met  a  man  who  had  taken  a 
certain  paper  for  fifteen  years — yes,  may¬ 
be  twenty  years — I  soon  found  that  I  had 
ju.-t  about  a  “snowball  chance”  of  chang¬ 
ing  him  over  to  m.v  paper;  he  had  ac¬ 
quired  the  habit,  started  young,  and 
looked  upon  his  favori.e  paper  as  an  old 
friend.  'Take  care  of  your  old  subscribers 
and  new  reader ;  but  know,  too,  that  there 
is  a  new  crop  of  them  coming  along,  and 
you  must  keep  abreast  and  ahead  of  the 
times  to  get  them  and  keep  tlieni  interest¬ 
ed  in  your  paper. 


Monograph*  on  JournalUm. 

The  graduates  in  the  course  in  jour¬ 
nalism  in  the  University  of  Wisconsin 
during  the  last  term  prepared  mono¬ 
graphs  of  about  20,0(K)  words  each  on 
American  journalism.  The  subjects 
treated  include  a  study  of  the  develop¬ 
ment  of  headlines  in  America;  the  evo¬ 
lution  of  editorial  styles;  the  develop¬ 
ment  of  opening  paragraphs  in  Amer¬ 
ican  journalism ;  the  development  of  the 
treatment  of  athletic  news  in  newspa¬ 
pers,  and  the  evolution  of  the  woman’s 
department  in  newspapers  and  how  it 
was  influenced  by  department  store  ad¬ 
vertising. 

The  St.  Landry  (l.a. )  Commoner,  of 
wliicli  J.  \V.  Lewis  has  been  the  owner 
for  some  time,  has  been  merged  witli 
the  St.  I.andry  Clarion. 


1911— BIG  YELAR 

GERMAN  DAILY  GA^TE 

Pttlladelplxlai,  Pa. 


Tb*  foUowiDg  table  ebow*  tbc  volume  of 
advertising  printed  in  each  month  of  Itll: 


January  . 

..  420,800 

Lines 

February  . 

..  381,750 

Lines 

March  . 

..  461,724 

Lines 

April  . 

.  .  476,900 

Lines 

May  . 

..  466,590 

Lines 

June  . 

..  434,590 

Lines 

July . 

..  351,765 

Lines 

August  . 

..  336,486 

Lines 

September  . , . . 

.  .  387,268 

Lines 

October . 

..  471,280 

Lines 

November  .... 

..  462,680 

Lines 

December  .... 

..  470,036 

Lines 

T  otal  . 

.  5,121,866 

Lines 

NOTE — The  leading  Eagliah  Daily  pub- 
liibed  for  the  same  period  S,ST4,710  Laace 
of  display  advertising;  this  being  the  largest 
volume  ever  publiabed  in  one  year  by  any 
Pfailadelphia  newspaper. 


July  20,  1912. 


THE  EDITOR  AND  PUBLISHER. 
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The  Knickerbocker  Press 


Bulletin  No.  22 

Stages  of  Growth 

The  Knickerbocker  Press  since  May  21,  1910,  has  passed 
through  several  stages  of  development.  They  are  as  fol¬ 
lows: 

FIRST — OX  MAY  21,  1910,  it  was  about  the  POOREST 
paper  published  anywhere. 

SECOX'D — .According  to  public  opinion  it  had  become  on 
the  21ST  DAY  OF  MAY,  1911,  the  BEST  NEWSPAPER 
published  in  Albany. 

THIRD — IN  NOVEMBER,  1911,  it  was  said  by  people 
generally  that  The  Knickerbocker  Press  was  the  BEST 
PAPER  published  in  the  Capitol  District. 

FOURTH — When  J.ANU.ARY,  1912,  was  reached  you 
often  heard  the  expression  that  The  Knickerbocker  Press 
was  the  BEST  NEWSPAPER  PUBLISHED  between  New 
York  and  Buffalo. 

FIFTH — When  the  ice  of  winter  began  to  disappear  and 
navigation  was  resumed  on  the  Hudson  river,  everyone  was 
saying  that  The  Knickerbocker  Press  WAS  THE  BEST 
NEWSPAPER  between  New  York  and  Chicago. 

SIXTH— BUT  WHEN  MALCOLM  GOT  through  re¬ 
porting  the  Republican  convention  at  Chicago  and  the  Demo¬ 
cratic  convention  at  Baltimore  it  was  the  universal  opinion 
that  THE  KNICKERBOCKER  PRESS  WAS  THE  BEST 
PAPER  PUBLISHED  ANYWHERE. 

LOCAL  .ADX'ERTISERS  recognize  the  progress  which 
the  paper  WAS  and  IS  making,  as  is  shown  by  the  follow¬ 
ing  statement  of  LOC.AL  .ADVERTISING  in  the  Albany 
papers  for  the  MONTH  OF  JUNE,  1912. 

The  Knickerbocker  Press  LE.ADS  all  the  rest. 

THE  KNICKERBOCKER  PRESS .  237,508  Agate  Lines 


Times-Union . 226,982  Agate  Lines 

Journal . 160,818  Agate  Lines 

Argus  .  67,874  Agate  Lines 


TWIN  CITY  HAPPENINGS. 


Matters  of  Interest  Concerning  a 
Bunch  of  Live  Men. 

(.Special  Correspondence.) 

MiNNE.viDLis,  July  1!). — The  Press 
Newspaper  Co.,  of  St.  Paul,  which  was 
recently  incorporated  with  a  capital 
stock  of  $10,000  with  L.  V.  Ashbaugh 
as  president,  will  publish  the  Chicago 
Press,  Chicago’s  new  daily,  the  first 
issue  of  which  will  appear  between  July 
21st  and  .August  10th.  F.  E.  Brown, 
formerly  with  the  St.  Paul  Daily  News, 
will  be  advertising  manager  of  the 
paper.  C.  F.  Genske,  of  the  Minne¬ 
apolis  Daily  News,  will  be  circulation 
manager,  and  VV.  O.  Sherwood  of  The 
Omaha  Daily  News,  cashier. 

The  new  one-story  addition  to  the 
present  St.  Paul  News  plant  is  practi¬ 
cally  completed. 

W.  F.  Sailor,  commercial  editor  of 
the  St.  Paul  Daily  News,  who  has  been 
taking  an  enforced  vacation  due  to  a 
near  broken  leg,  is  back  on  the  job 
with  a  cane. 

Rutherford  Corbin,  formerly  on  the 
St.  Paul  News  editorial  staff,  is  now  on 
the  World,  the  Chicago  Socialist  publi¬ 
cation. 

W.  F.  Chapman,  circulation  manager 
of  the  Minneapolis  Daily  News  and 
Woman’s  Home  Weekly,  is  spending 
his  vacation  among  the  newspaper  of¬ 
fices  of  New  York,  studying  methods. 


E.  £.  Wolcott,  who  talks  advertising 
for  the  Daily  News  in  Minneapolis  and 
St.  Paul,  is  viewing  the  spouters  in 
Yellowstone  Park. 

To  prove  that  the  concrete  wall  of 
the  new  municipal  baths  was  improp¬ 
erly  constructed,  a  reporter  for  the 
.Minneapolis  Daily  News  went  out  and 
dug  a  hole  in  it  with  a  doughnut. 

H.  W.  Schaffner,  assistant  circulation 
manager  of  the  St.  Paul  News,  will  be 
married  to  Emma  May,  in  that  city 
July  24. 

W.  J.  Quinn  of  the  editorial  staff  has 
resigned  to  practise  law. 

N.  W.  Reav,  general  manager  of  the 
Clover  Leaf  publications,  and  family 
liave  returned  to  St.  Paul  from  a  week  s 
outing  at  Deerwood,  Minn. 

John  Cooley,  St.  Paul  News  editorial 
staff,  has  returned  from  a  week's  va- 
.'afion  at  Grand  P'orks,  N.  D. 

John  .McCurdy,  news  editor.  St.  Paul 
News,  will  spend  his  vacation  in  .August 
at  Waconia,  Minn. 

The  third  annual  picnic  of  the  St. 
I  Pav.l  Daily  News  was  held  Sunday,  June 
I  lii,  at  Wildwood.  Over  306  attended. 


M.  P.  Gould  Co..  31  East  Twenty- 
soeoud  street.  New  York,  is  sending  out 
Dialers  for  two  inches,  e.  o.  d.,  t.  f..  to  a 
selected  Hat  of  New  England  papers,  for 
1.  T.  Robertson  &  Co.,  Manchester,  N.  H. 


The  best  investment — a  subscription  to 
The  Editor  and  Pubusher. 


OMAHA  PERSONALS. 


What  the  Newspaper  Men  of  the  City 
Find  to  Do. 

(Special  Correspondence.) 

Omaha,  Neb.,  July  11. — Paul  B.  Sis¬ 
son,  city  editor  of  the  Omaha  Daily 
News,  is  spending  his  vacation  on  the 
farm  near  Fremont,  Neb.,  where  he 
pas.sed  his  boyhood  days.  He  has 
mapped  out  a  schedule  which  includes 
all  the  “stunts”  of  those  days,  with  the 
swimmin’  hole  and  green  apples  in  the 
foreground. 

The  Omaha  Daily  News  kid  baseball 
league  has  over  100  boys’  teams  entered. 
The  paper  offers  medals  for  champion¬ 
ship  in  the  senior  and  junior  divisions. 

Harry  McKenna  has  left  the  .Des 
Moines  Capital  to  take  a  place  on  the 
reportorial  staff  of  the  Omaha  Daily 
News. 

Over  100  Nebraska  newspaper  editors 
w’ere  the  guests  of  the  Omaha  Com¬ 
mercial  Club  on  July  8,  and  visited  the 
plant  of  the  Omaha  Daily  News. 

Russell  Lockwood,  formerly  on  the 
reportorial  staff  of  the  Daily  News,  is 
now  on  the  Los  Angeles  Evening 
Herald. 

Bond  P.  Geddes,  who  got  his  news¬ 
paper  training  on  the  Daily  New's,  will 
make  the  swing  through  the  West  with 
President  Taft  this  fall,  as  the  repre¬ 
sentative  of  the  United  Press. 


NOVEL  CONTESTS  IN  MERIDEN 


The  Record  Is  Sendinjg  Fifty  Readers 
to  Block  Island. 

The  Meriden  (Conn.)  Morning  Rec¬ 
ord,  of  which  W.  A.  Kelsey  is  president 
and  E.  E.  Smith  is  vice-president  and 
treasurer,  is  conducting  a  series  of  con¬ 
tests  that  are  decidedly  novel.  It  of¬ 
fers  fifty  free  four-day  trips  to  Block 
Island,  R.  I.,  covering  all  expenses, 
under  the  following  conditions. 

To  the  first  ten  persons  who  within 
ten  days  brought  in  the  largest  list  of 
present  subscribers,  with  their  ad¬ 
dresses  ;  the  next  ten  to  members  of 
the  fire  department,  each  company  to 
designate  one  of  their  number  to  go  on 
the  trip;  the  next  ten  to  the  police  de¬ 
partment  in  the  same  manner.  Another 
block  of  ten  was  given  last  Monday  to 
the  persons  bringing  to  the  office  the 
best  lists  of  new  advertisements  that 
appeared  in  the  want  columns  of  the 
Record  during  the  trip. 

As  no  coupons  are  called  for  in  these 
contents  there  is  no  way  for  the  Rec¬ 
ord  to  get  its  money  back.  What  it 
will  do,  however,  will  be  to  largely  in¬ 
crease  the  popularity  of  the  Record 
with  Meriden  people. 


The  Syracuse,  (N.  Y.)’  telegraphs 
The  Editor  and  Publisher  to  discon¬ 
tinue  its  classified  ad  because  “we  have 
sold  the  goods.” 
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WHY  CHILXIREN  LIE. 

In  commenting  on  the  mendacious 
character  of  Florence  Molz,  the  little 
girl  whose  stories  made  all  sorts  of 
trouble  for  the  police  in  the  Julia  Con¬ 
ners  murder  case,  a  writer  in  the  Times 
blames  the  newspapers.  He  says: 

The  girl  is  not  so  much  a  “victim  of 
street  life,”  liecause  the  street  is  not  &s- 
sentialiy  bad.  She  is  rather  the  pre¬ 
maturely  ripened  product  of  a  kind  of 
journalism  which  schools  the  youth  into 
cunning  depravity  by  serving  the  read¬ 
ing  public  with  social  .sewage  on  the 
devilish  plea  that  it  is  “what  the  publh- 
wants.”  I  should  ijersonally  hate  to  see 
a  press  censorship  established ;  but  wime 
day,  out  of  mere  self-preservation,  pub¬ 
lic  author’ty  may  have  to  take  a  hand  in 
protecting  childho<«i  against  journalistic 
schools  of  crime,  of  which  the  Molz  girl 
is  a  graduate  cum  laiide. 

The  newspapers  are  not  in  the  slight¬ 
est  degree  responsible  for  Florence  Molz 
character.  Partnts  do  not  usually  al¬ 
low  newspapers  of  an  objectionable 
nature  to  be  brought  into  their  homes. 
Out  of  the  millions  of  children  who  read 
the  local  dailies  very  few  are  ever 
harmed  by  their  contents. 

Moreover,  it  should  be  remembered 
that  children  are  often  untruthful,  not 
because  they  are  vicious  or  inately 
wicked  hut  because  their  imaginations, 
which  are  often  over-active,  lead  them 
to  make  statements  which,  for  the  mo¬ 
ment.  they  think  are  true,  but  are  in 
fact  only  the  product  of  an  excited 
brain. 


EDITORIAL  COMMENT. 

-According  to  an  item  published  else¬ 
where  in  our  news  columns  a  reporter 
of  thr  Minneapolis  News  in  order  to 
prove  that  a  concrete  wall  of  the  new 
municipal  baths,  was  improperly  con¬ 
structed.  went  out  and  dug  a  hole  in  it 
with  a  doughnut.  We  would  like  to 
have  specifications  furnisheed  in  regard 
to  the  character  of  that  doughnut.  Not 
that  we  doubt  for  an  instant  the  .tccur- 
acy  of  the  story  but  in  order  to  verify 
one  theory  we  have  long  entertained. 
Was  it  a  home-made  doughnut  or  one 
of  the  kind  the  baker  makes?  If  it  was 
a  railroad  lunch  counter  doughnut  we 
can  easily  understand  why  it  developed 


such  a  fine  cutting  edge  when  applied  to 
the  cement  wall.  It  is  said  that  when 
the  Union  Pacific  Railroad  was  built 
this  variety  was  often  used  as  a  substi¬ 
tute  for  the  regular  axes  employed  in 
hewing  railroad  ties,  when  the  latter  be¬ 
came  dull.  If  it  should  lie  proven  that 
the  Minneapolis  doughnut  was  of  the 
railroad  lunch  counter  kind,  the  truth  of 
the  somewhat  astonishing  story  would 
be  established. 


The  Editor  and  Publisher  twice  a 
year  prints  a  list  of  the  advertising 
agents  who  have  been  accorded  recog¬ 
nition  by  the  -American  Newspaper 
Publishers’  -Association,  the  most  im¬ 
portant  newspaper  business  organization 
in  the  United  States.  The  list,  which 
appeared  in  these  columns  last  week,  is 
the  largest  ever  issued,  and  is  of  great 
value  to  both  newspaper  publishers  and 
advertisers.  The  care  taken  by  the  as¬ 
sociation  in  determining  the  ability,  re¬ 
liability  and  financial  responsibility  of 
agents  who  apply  for  recognition  is  such 
that  few  mistakes  are  made. 


At  the  convention  of  the  New  York 
State  Press  Association,  held  in  Garden 
City  last  week,  W.  D.  McKinstry,  edi¬ 
tor  of  the  Watertown  Times,  told  his 
hearers  that  the  publication  of  the  ses¬ 
sion  laws  is  graft,  pure  and  simple. 
“Those  publications  cost  the  State  $125,- 
<K>0  a  year  and  is  a  pure  steal  from  the 
State  Treasury,”  he  said.  The  w'ay  his 
brother  editors  pitched  into  him  for 
making  such  a  statement  gave  the  hall 
the  appearance  of  a  Donnybrook  fair. 
Without  exception  they  wanted  Mr. 
McKinstry  to  understand  that  the  print¬ 
ing  of  the  session  laws  was  authorized 
by  the  statutes  of  the  State;  that  the 
people  had  a  right  to  know  what  the 
Legislature  was  doing  and  that  the 
newspapers  were  performing  a  public 
service,  even  if  it  was  paid  for,  in  pub¬ 
lishing  them. 


INDIVIDUALITY  IN  EDITORIALS. 


[The  following  editorial,  which  appeared  in 
the  Marysville  (Mo.)  Tribune,  is  printed  here¬ 
with  as  a.i  example  of  personality  in  the  edi¬ 
torial  column.  Homer  C  roy  calls  it  “damned 
good,”  and  he  ought  to  know.  One  fault  of 
most  editorials  is  that  they  lack  individuality, 
in  other  words  they  cannot  be  identified  as  be¬ 
longing  to  any  one  paper. — Ed.] 

Las  Vega*. 

That  distinguished  oatriot.  and  scholar, 
Jack  Johnson,  than  whom  there  is  no 
higher  exemplar  of  the  manly  art  of 
self  defense,  is  preparing  to  celebrate 
the  glorious  day  of  Independence  by 
knocking  the  spots  off  the  ambitious 
Hon.  Flynn,  aspirant  for  the  clasdc 
honors  of  the  roped  arena. 

Mr.  Johnson  points  with  pride  to  that 
eventful  day,  another  .Inly  4,  when  he 
poked  the  feeble  but  ’  defiant  Thomas 
Jeff — hold  on,  hold  on,  it’s  the  Inde¬ 
pendence  idea  that  caused  the  uliii — we 
mean  of  course,  Jim  .Teffries.  He  as¬ 
sures  an  admiring  constituency  that  he 
can  do  it  again  and  invites  his  follow¬ 
ers  to  come  down  Las  Vegas  way  and 
see  it  in  the  doing. 

-And  a  good  many  of  them  will  do  it. 
They  will  pay  ever  so  many  dollars  and 
take  a  long  train  ride  and  leave  their 
little  boys  to  get  their  fingers  shot  off 
with  toy  pistols,  and  will  huddle  up  un¬ 
der  a  big  tent  just  to  see  the  actual  blow 
which  decides  that  one  or  the  other  is 
the  biggest  brute  in  captivity.  Inciden¬ 
tally  they  will  bet  a  little  money  and 


some  of  them  who  haven't  put  a  nickel  in 
the  (ollection  basket  for  a  year  nor  paid 
their  iioll  tax  probably,  will  lose  it,  and 
they’ll  come  home  with  a  disgusting 
swagger  and  inkist  on  telling  the  rest  oi 
us  who  stayed  at  home  and  had  ice 
cream  and  took  our  collars  and  ties  oit 
and  lay  under  a  tree  in  the  afternoon,  all 
alKiut  how  Jack  led  with  his  right  and 
followed  with  a  left  jab  to  the  jaw. 

-All  of  which  doesn’t  have  anything  to 
do  with  the  war  of  181‘2,  nor  anything 
elf-e  useful  nor  elevating  and  only 
wearies  us  and  makes  us  wish  that  it 
were  the  open  season  for  fight  bugs  and 
tliat  we  had  a  meat  ax  handy. 

There  is  a  good  deal  of  talk  about  the 
noble  art  of  self-defense — and  there  is 
some  satisfaction,  maybe,  in  tapping  a 
bully  on  the  point  of  the  jaw  so  that  he 
won't  wake  up  until  they  get  him  to  the 
hospital,  but  all  the  talk  about  physical 
development  and  “science”  and  “perfect 
specimen  of  manhood”  isn’t  going  to 
make  useful  citizens  out  of  Jack  John¬ 
son  and  Jim  Flynn. 

The  man  who  goes  out  and  drags  his 
road  regularly  after  every  rain  is  worth 
more  to  the  country  than  all  the  heavy 
weight  champions  in  the  worla,  and  it  is 
deplorable  that  he  doesn’t  get  his  picture 
in  the  papers  more  and  have  more  writ¬ 
ten  about  him.  This  Johnson  person  is 
disagreeable  and  overbearing  and  persists 
in  running  his  auto  too  fast  and  in  doing 
other  things  against  the  peace  and  dig¬ 
nity  of  the  State. 

He  is  a  nuisance,  keeps  the  newspa¬ 
pers  full  of  his  doings  and  gives  doubt¬ 
ful  employment  to  young  men  who  might 
otherwise  be  helping  in  tlie  wheat  fields 
or  mending  shoes. 


INDUSTRIAL  JOURNALISM. 

Result*  in  Teaching  “Applied  Eng¬ 
lish”  at  Agricultural  College. 

Prof.  C.  J.  Dillon,  of  the  Kansas  State 
.Agricultural  College,  Manhattan,  in  a 
recent  issue  of  the  Kansas  Industrialist, 
published  by  the  institution,  speaks  of 
the  successful  results  obtained  in  the 
department  of  industrial  journalism, 
organized  two  years  ago.  In  all,  110 
boys  and  girls  took  the  course  and  most 
of  them  have  since  proven  their  ability 
in  the  field  of  “Applied  English.”  The 
editors  of  numerous  newspapers,  farm 
journals,  trade  papers  and  magazines 
have  passed  upon  the  articles  written 
by  these  students,  and  have  published 
them. 

The  system  originated  in  the  depart¬ 
ment  has  been  adopted  by  the  agricul¬ 
tural  colleges  of  Oregon  and  Mass¬ 
achusetts,  both  of  these  states  sending 
men  to  Manhattan  to  study  the  work. 
The  methods  of  the  department’s  pub¬ 
licity  bureau  have  been  taken  up  by  a 
number  of  the  largest  business  firms  in 
the  country  and  several  colleges  includ¬ 
ing  Cornell.  Some  of  the  students, 
graduated  this  year  have  already  made 
excellent  connections  with  agricultural 
and  trade  papers. 


THE  COUNTRY  EDITOR. 

Walt  Ma*on  Tell*  What  He  I*  and 
Doe*  for  the  Community. 

The  country  editor  has  to  make  much  of 
the  news  he  writes.  The  commercial  club,  the 
church,  the  baseball  team,  the  law  and  order 
league,  the  college,  the  county  central  com¬ 
mittee,  the  whist  club  and  the  good  roads 
movement,  all  must  feel  the  influence  of  his 
guiding  hand. 

He  must  be  in  everything  and  run  errands 
for  everyone,  send  out  the  circulars,  do  the 
town  lying  for  harmo.ny’s  sake  and  hold  the  sack. 
He  must  be  nide,  philosopher  and  friend  to 
those  in  trouble,  and  be  mentor  and  administer 
to  those  who  are  about  to  get  into  trouble. 

The  preacher,  the  town  drunkard,  the  states¬ 
man,  the  social  climber,  the  real  estate  boomer, 
the  man  from  the  grand  lodge  who  is  about 
to  exemplify  the  new  work,  the  promoter,  the 
broken  soldier  kindly  bade  to  stay,  the  cap¬ 
tain  of  industry,  and  the  girl  with  the  father¬ 
less  baby  all  come  to  him  to  help  them  in  their 
troubles. 

He  is  the  town  confessor,  the  town  boomer, 
and  the  town  goat,  doormat,  rock  of  refuge, 
errand  boy  and  the  vicarious  sacrifice. 

The  editor  is  the  only  creature  in  all  the 
wide  animal  kingdom  that  needs  the  wings 
of  a  dove,  the  strength  of  a  lion,  the  pro¬ 
tective  odor  of  a  skunk,  the  smooth  crawling 
belly  of  the  worm  of  the  dust,  and  tbe  as¬ 
piration  of  a  god. — Walt  Mason. 


THE  BOURNE  POSTAL  BILL, 


Mr.  Cooke  Declare*  It  Will  Conii*- 
cate  Catalogue  Printing  in 
New  York. 

New  York,  July  l.A,  1912. 
The  Euituk  and  Publisher: 

1  have  just  noticed  in  your  issue  of 
July  13th  a  reference  to  Bourne's  par¬ 
cels  post  bill. 

Your  closing  sentence  is  what  starts 
me  on  the  warpath.  l*erhai)s  you  have 
not  analyzed  the  proposed  Bourne  bill. 

1  don’t  believe  you  have,  for  if  so  you 
would  not  be  led  to  say  that  what  he 
proposes  is  more  equitable  than  the 
present  rate. 

The  enactment  of  this  bill  would  work 
a  very  great  hardship  to  the  users  of 
mail  order  catalogs,  booklets  and  liter¬ 
ature  generally  which  has  heretofore 
gone  out  under  the  1  cent  for  two  ounces 
rate;  to  say  nothing  of  practically  con¬ 
fiscating  the  printing  of  catalogs  at 
present  centered  in  and  around  New 
York. 

What  Senator  Bourne  proposes  is  to 
so  change  the  rate  that  two  ounce  pack¬ 
ages  now  going  for  1  cent  would  cost  2 
cents ;  three  ounce  packages  now  costing 

2  cents  would  then  be  3  cents;  four 
ounce  packages  now  costing  2  cents 
would  be  4  cents ;  five  ounce  packages 
now  3  cents  would  cost  from  5  cents  to 
12  cents,  according  to  the  zone.  All 
packages  above  four  ounces  would  be 
charged  the  full  rate  for  one  pound ; 
packages  weighing  seventeen  ounces 
would  be  charged  the  full  rate  for  two 
pouuds,  and  so  on. 

If  this  bill  becomes  a  law,  mercantile 
houses  which  are  now  in  the  habit  of 
mailing  large  quantities  of  booklets  and 
other  printed  matter  could,  and  would, 
have  such  printed  matter  prepared  in 
Canada  and  England  and  mailed  from 
there  to  all  parts  of  the  United  States 
at  the  present  rate  of  postage. 

H.  H.  Cooke. 


HUDSON  MAXIM  GETS  BEAT. 


A*  Reporter  tor  Evening  World  In¬ 
ventor  Lend*  Scoop. 

Hudson  Maxim,  the  well-known  in¬ 
ventor,  played  the  part  of  reporter  of 
the  New  York  World  recently. 

A  rumor  reached  the  Evening  World 
Monday  that  Rex  Beach,  the  novelist, 
was  losing  his  eyesight  and  that  a  per¬ 
manent  blindness  might  ensue.  A  tele¬ 
phone  message  was  immediately  sent  to 
Hopatcong,  N.  J.,  near  where  Mr.  Beach 
has  his  summer  home.  The  central  at 
the  New  Jersey  lake  town  volunteered 
the  information  that  a  Mr.  Maxim 
might  find  out  about  Beach’s  valuable 
eyes.  Mr.  Maxim  was  found  by  pnone 
at  his  home. 

“Sure,  I’ll  hop  into  my  motorboat  and 
be  across  the  lake  in  half  an  hour,”  said 
Mr.  Maxim.  “Leave  it  to  me.’’ 

A  little  less  than  an  hour  and  a  half 
later  Mr.  Maxim  called  the  Evening 
World  office. 

“Just  saw  Beach,”  he  said.  “He’s 
hard  at  work  on  a  new  novel.  Eyes  all 
right.  Nothing  wrong  at  all  with  his 
health.  Says  he  appreciates  the  interest 
of  the  Evening  World.” 

"What  are  your  initials,  please?”  was 
tl.e  question  put  to  the  correspondent. 
“We  want  to  know  what  Maxim  it  is, 
that  we  can  rely  on  as  a  correspondent 
at  Hopatcong.” 

“Hudson — Hudson  Maxim,”  was  the 
reply. 


Ohio  New*paper  Men  in  Civil  War. 

Ohio  contributed  to  the  civil  war  his¬ 
tory  five  of  the  wide-awake  newspaper 
correspondents  who  were  at  the  front 
and  “on  the  firing  line”  from  1861-1865. 
They  were  Whitelaw  Reid,  J.  B.  McCul¬ 
lough,  Capt.  David  .A.  Murphy,  William 
S.  Furay  and  Willian  H.  Chamberlin. 
Mr.  Reid  and  Capt.  Murphy  are  still 
living,  Mr.  Reid,  the  owner  of  the  New 
York  Tribune,  being  the  American  Am¬ 
bassador  to  the  Court  of  St.  James,  and 
Capt.  Murphy  being  the  managing  editor 
of  the  Oxford  (Ohio)  Herald. 
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PERSONALS. 


Dr.  St.  Clair  McKelway,  editor  of  the 
Brooklyn  Eagle,  will  deliver  an  address 
at  the  celebration  of  the  200th  anniver¬ 
sary  of  the  First  Presbyterian  Church 
in  Trenton. 

Theodore  W.  Noyes,  editor  of  the 
vVashington  Star,  will  sail  from  San 
Francisco  on  July  24th  for  New  Zea¬ 
land  and  Australia.  He  will  be  absent 
about  three  months.  His  family  will 
spend  the  summer  at  Colorado  Springs. 

Harry  S.  Thalheimer,  business  mana¬ 
ger  of  the  Cleveland  Leader,  who  has 
l)een  on  the  sick  list  for  the  last  two 
weeks,  has  returned  to  his  desk. 

John  \V.  Hunter,  publisher  of  the 
Washington  Herald,  has  left  for  a  six 
weeks'  automobile  tour  of  New  Eng¬ 
land,  and  a  visit  to  his  old  home.  Grand 
Rapids,  Michigan. 

William  Winter,  the  veteran  dramatic 
critic,  whose  contributions  to  the  New 
York  Tribune  for  many  years,  attracted 
world-wide  attention,  celebrated  his  sev¬ 
enty-sixth  birthday  at  his  home  on 
Staten  Island  this  week.  He  is  at  pres¬ 
ent  engaged  on  a  new'  lx)ok  which  is  to 
be  published  this  fall. 

J.  A.  Moyer,  who  has  been  con¬ 
nected  with  the  business  department  of 
the  Denver  Post  and  the  Kansas  City 
Post  for  some  time,  has  been  appointed 
business  manager  of  the  latter  publica¬ 
tion  and  is  now  a  permanent  resident 
of  Kansas  City.  Mr.  Moyer’s  appoint¬ 
ment  is  regarded  as  a  fortunate  one  as 
he  if  a  man  of  experience  and  possesses 
unusual  ability. 


Grant  M.  Hyde,  instructor  in  journal¬ 
ism  at  the  University  of  Wisconsin,  is 
the  author  of  a  book  entitled  “News¬ 
paper  Reporting  and  Correspondence,” 
which  will  be  published  this  fall  by  Ap¬ 
pleton  &  Co.,  New  York. 

George  E.  Langden,  editor  of  the 
\oungsville,  (Pa.)  Enterprise,  has  an¬ 
nounced  his  candidacy  for  the  Pennsyl¬ 
vania  Legislature  on  an  independent 
ticket. 

Charles  A.  Payne,  editor  of  the  Chi¬ 
nook.  ( W^ash.)  Observer  is  a  candidate 
for  the  State  Legislature. 


Charles  W.  Warner  last  week  com¬ 
pleted  his  thirtieth  year  as  editor  of  the 
Hoopestowm,  (Ill.)  Daily  Chronicle. 

Will  W.  Norton,  recently  financial 
editor  of  the  Detroit  News  ,has  been  ap¬ 
pointed  publicity  secretary  of  the  De¬ 
troit  Board  of  Commerce. 


W.  J.  Stanton,  editor  of  the  Detroit 
Legal  .News  since  1895,  has  become 
teacher  of  law  and  economics  in  the  San 
Diego  city  high  school. 

H.  L.  Saylor,  president  of  the  City 
Press  Association  of  Chicago,  has  gone 
on  a  trip  to  “the  end  of  the  frontier” 
in  the  Peace  River  country,  Alberta. 

John  E.  King,  formerly  prominent  in 
Democratic  politics  in  Illinois,  has  be¬ 
come  editor  of  a  newspaper  at  Hemet, 
Cal. 


Herman  Foose,  editor  of  the  Dayton, 
(O.)  Labor  Journal,  has  been  elected 
president  of  the  local  Building  Trades 
Council. 


Frank  J.  Tierney,  editor  of  the  Spirit 
Lake,  (Idaho)  Herald,  has  been  chosen 
bursar  of  the  Idaho  State  Normal 
School  at  Lewiston. 


General  R.  B.  Brown,  editor  and  gen¬ 
eral  manager  of  the  Zanesville,  (O.) 
Courier  for  the  past  forty  years,  is  the 
Republican  nominee  for  lieutenant  gov¬ 
ernor  of  Ohio. 

William  McK.  Barbour  of  Minneapo¬ 
lis  has  been  appointed  assistant  business 
manager  of  the  Los  Angeles  Tribune. 

George  Henry  Paine,  a  staff  corres¬ 
pondent  of  the  New  York  Evening  Mail, 
is  quite  seriously  ill  of  ptomaine  poi¬ 
soning  at  the  Hotel  Seneca,  Rochester. 
N.  Y. 

John  Lowney,  publisher  of  the  Rock 
Island  News,  w-as  recently  stricken  with 
apoplexy  and  is  now  seriously  ill  at 
Monroe,  N.  M. 

Walter  Boyce  of  the  Chicago.  Journal, 
is  spending  his  vacation  at  the  Hotel 
Wassonia,  Rome,  Ill. 

Fred  C.  Trigg,  an  editorial  writer  on 
the  Kansas  City  Star,  and  personal  rep¬ 
resentative  of  Col.  W.  R.  Nilson,  its 
owner,  was  in  St.  Louis  last  week  sizing 
up  the  third  party  organization. 

Leslie  G.  Niblack,  editor  of  the 
Guthrie  Daily  Leader,  is  a  candidate  for 
congressman-at-large  from  Oklahoma. 


quest  of  European  markets  in  behalf  of 
his  many  clients.  He  is  up  in  the 
Switzerland  mountains  this  week. 


Amon  G.  Carter,  secretary  and  busi¬ 
ness  manager  of  the  Fort  Worth  Star- 
Telegram,  is  spending  a  few  weeks’  va¬ 
cation  at  Colorado  Springs. 

Albert  Hanson  has  been  appointed 
manager  foreign  advertising  for  the 
Mobile  Item  (evening  and  Sunday), 
effective  August  1. 


WEDDING  BELLS. 


John  J.  O’Neill,  editor  of  the  Islip,  (L. 
I.)  Herald,  and  Miss  Marie  Schetter 
Bock,  of  Lindenhurst,  were  married  on 
July  7.  The  couple  will  make  their 
home  in  Lindenhurst. 

James  A.  Johnson,  editor  of  the  Far- 
ragut,  (la.)  Leader,  and  Postmistress 
Susan  Roberts  of  that  city,  celebrated 
July  4th  by  being  quietly  married. 

Dr.  S.  S.  Dupee,  owner  of  the  Negro 
Press,  Evansville,  (Ind.),  a  weekly  pub¬ 
lication  devoted  to  the  interests  of  the 
colored  race,  was  married  last  week  to 
Mrs.  Flora  Wilhite.  This  is  Dr,  Du- 
pee’s  third  attempt. 


MAHAOnrO  BDXTOB 

of  Urffo  Saatorn  7.11.  papar  (oixoiOAtton 
ovar  100,000  daily),  saaka  opauLaff  on 
azpiratlon  of  praaant  contract  In  Bapt. 
Wida  azparianca,  rafarancaa  from  aoma 
of  kaat  known  nawapapar  man  of  coun¬ 
try;  Incraaaad  circulation  of  praaant 
papar  30,000  within  yaar  baaidaa  making' 
raoord  for  aconomy;  nndaratanda  circu¬ 
lation  and  buainaaa  anda  thoroughly  and 
ia  quaUflad  to  act  aa  pnbiiahar;  axpart 
in  pubUclty  work  and  aa  an  ad  'wtitar. 
“ir.  H.,”  cara  Tha  Editor  and  Publiahar. 


ATTENTION  1  ATTENTION ! 

circulation  manager  of  many  years’  experi¬ 
ence  would  like  to  hear  from  a  publisher  in 
need  of  a  capable  man.  Am  a  good  'man  on 
organization  and  capable  in  every  respect. 
Moderate  salary  to  start  and  more  expected 
after  demonstrating.  Adress  “ALERT,’’  care 
The  Editor  and  Publisher. 


A  LIVE-WIRE  ADVERTISING  MAN 

controlling  active  accounts  is  offered  an  un¬ 
usual  opportunity  of  connecting  with  an  adver¬ 
tising  agency,  owning  its  own  printing  plant. 
No  investment  necessary.  If  you  can  produce 
we  want  you.  Address  BOX  25,  care  The 
Editor  and  Publisher. 


WANTED— SITUATION 

as  an  editorial  writer  on  the  staff  of  Republi¬ 
can  daily;  20  years’  experience.  W.  E. 
.\I>.\1R,  2049  North  19th  St,  Omaha,  Neb. 


WANTED— AN  EDITORIAL 

position  with  a  live  news  or  trade  paper  by  an 
experienced,  thoroughly  competent  newspaper 
man.  Familiar  with  make-^  and  department 
duties.  Address  “RELIABLE,”  care  The 
Editor  and  Publisher. 


.^sher  L.  Richmond,  president  of  the 
Sterling,  (III.)  Daily  Standard,  and 
-Mrs.  Richmond,  are  spending  a  few 
days  in  Rochester,  N.  Y. 

E.  Swift  Train,  a  well-known  news¬ 
paper  man  of  Sacramento,  Cal.,  has 
been  appointed  superintendent  of  ex¬ 
hibits  of  the  California  State  Agricul¬ 
tural  Society. 


IN  NEW  YORK  TOWN. 

While  George  Matthew  Adams,  of  the 
.‘\dams  Newspaper  Service,  New  York 
and  Chicago,  and  family  were  out  riding 
in  an  automobile  at  Montclair  last  week, 
hi.s  car  was  badl>  smashed  by  a  colli¬ 
sion  with  another  machine.  -Fortunate¬ 
ly  no  one  was  hurt. 

Frank  V.  EUser,  of  the  local  staff  of 
the  .Associated  Press,  is  away  on  his 
vacation. 


Charles  Sarver,  the  new  city  editor 
of  the  Evening  Mail,  who  succeeded  R. 
E.  Mac.Alarney,  who  resigned  to  take  a 
position  in  the  Columbia  School  of 
Journalism,  has  already  captured  the 
hearts  of  the  Mail  staff. 


Philip  Lindsley,  telegraph  editor  of 
the  Mail,  is  spending  his  vacation  in  the 
city. 


Thomas  M.  Alexander,  copy  reader  of 
the  Mail,  is  journeying  among  the 
I'housand  Islands. 


C.  D.  Le;,  president  of  the  United 
Press  Association,  has  gone  to  Chicago 
on  a  business  trip. 


Jacob  A.  Riis,  formerly  police  head¬ 
quarters’  reporter  for  the  New  York 
Sun  and  more  recently  a  platform  lec¬ 
turer  and  author,  is  devoting  consider¬ 
able  time  to  the  fresh  air  work  of  the 
Neighborhood  Settlement,  named  after 
him. 


C.  A.  Cain  has  been  promoted  to  the 
position  of  managing  editor  of  the  To¬ 
peka  State  Capital.  He  succeeds  L.  L. 
Kime,  who  is  a  candidate  for  sheriff 
of  Shawnee  County. 


S.  Blake  Willsden,  the  Chicago  pre¬ 
mium  specialist,  is  enjoying  a  much- 
needed  rest  and  prosecuting  a  quiet 


It  Happens. 

The  Woman — Here’s  a  wonderful  thing.  I’ve 
just  been  reading  of  a  man  who  reached  the 
Bge  of  forty  without  learning  how  to  read  or 
write.  He  met  a  woman,  and  for  her  sake  he 
made  a  scholar  of  himself  in  two  years! 

The  Man — ^That’s  nothing.  I  know  a  man 
who  was  a  profound  scholar  at  forty.  Then  he 
met  a  woman,  and  for  her  sake  he  made  a 
fool  of  himself  in  two  Azysl— Cleveland  Leader. 


available  for  first  payment  on  a 
daily  newspaper  property. 

Locations  in  cities  of  more  than 
125,000  population  preferred,  but 
full  consideration  given  to  propo¬ 
sitions  in  cities  of  25,000  or  more. 

Proposition  E.  H. 


Newspaper  Broker 
277  Broadway  New  York 


MISCELLANEOUS 


HALF  INTEREST  IN 

A  paying  publishing  business  can  be  bought  by 
right  party  for  $16,000.  HARRIS-DIBBLE 
CO.,  71  West  28d  St.,  New  York. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU.  107  W.  Washington  St,  Chi¬ 
cago,  III. 


PRESIDENT  OF  SUCCESSFUL  NEW 
York  Publi.shing  Corporation  will  invest  $26,- 
000  in  novel  magazine  enterprise  for  eastern  or 
western  coasts.  Who  will  join  him  with  equal 
amount?  Highest  references  given  and  re¬ 
quired.  SECRET.XRY,  31  West  86th  St.,  New 
York. 


HELP  WANTED 


POSITIONS  OPEN. 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices. 
FERNALD’S  NEWSPAPER  MEN’S  EX 
CHANGE.  Springfield.  Mass. 


SITUATIONS  WANTED 


AMeerHttmunt*  ituitr  thit  eUuHieMtn  wilt  cm* 
Om  €$•$  Ptr  lywd. 


A  CIRCULATION  M.ANAGER 

of  long  experience  in  both  morning  and  after- 
tern  oon  fields,  who  is  especially  strong  in  re- 
irganizing  and  systematizing  and  with  a  splen¬ 
did  record  to  show,  is  now  employed,  but  seeks 
change.  Address  “CIRCUL.\TOR.”  care  The 
Editor  and  Puslisher. 


CIRCULATION  M.ANAGER, 

Over  seven  years’  experience  on  metropolitan 
dailies.  Thoroughly  competent.  Member  Interna¬ 
tional  Circulation  Managers’  .‘\ssociation.  Would 
start  with  moderate  salary  on  liv^  growing 
paper.  “ENTHUSIAST,”  care  T^b  Editoi  and 
Publisher. 


CAN  YOU  USE  ME 

in  your  news  department?  Ten  years’  experi¬ 
ence  in  New  York  City;  general,  department, 
re-write,  desk  work.  Strong  on  sports,  markets, 
special  features.  I  desire  to  settle  in  smaller 
city;  prefer  evening  paper.  Age  28;  temperate. 
Address  “HUSTLER,’’  care  The  Editob  and 
Publisher. 


GOOD  EDITORIAL  WRITER 


wants  engagement  on  conservative  paper,  either 
political  party.  J.  T.  MUNSON,  410  West 
20th  Street,  New  York. 


EDITOR  AND  PUBLISHER 

experienced,  resourceful  and  indefatigable,  de¬ 
sires  a  position  where  nis  ability  will  find  the 
proper  scope  and  appreciation.  Has  traveled 
the  world  over;  speaks,  reads  and  writes  Ger¬ 
man  fluently;  is  an  expert  make-up  man;  ex¬ 
perienced  in  politics;  has  handled  the  biggest 
story  of  the  decade;  does  not  drink,  has  sold 
more  than  200  articles  to  the  leading  maga¬ 
zines.  Daily,  weekly  or  monthly  needing  a 
man  who  can  take  hold  successfully  of  any  and 
all  departments  and  make  good,  no  matter  un¬ 
der  what  conditions,  address  CAPABLE,  care 
Editor  and  Publisher. 


EXPERIENCED  WRITER, 

An  expert  book  compiler,  aolieite  writing 
feature  articles,  compiling  books  and  abridg¬ 
ment  work.  Referenoea  from  compiler  of  Gov¬ 
ernment  works.  Age  M.  AdorcM  ALVA 

SNYDER.  440  K  St.,  . . 

D.  C. 


N.  W.,  Washington, 


FOR  SALE 


$6,000  NET. 

The  owner  of  an  Illinois  evening  daily  de¬ 
sires  to  retire  from  active  service.  The  paper 
has  earned  not  less  than  $6,000  net  for  a  pe¬ 
riod  of  years.  The  property  can  be  bought  for 
$11,000,  part  cash,  balance  deferred  on,  favor¬ 
able  terms.  Address  “CENTRAL  WEST,”  care 
The  Editor  and  Publisher. 


TWO-LETTER 

Junior  linutyp^  8-point  mats,  $900  cash.  $1,000 
terms.  12-in.  Felton  water  motor,  K6.  Both 
first  class.  Address  “F.,  care  The  Edi¬ 
tor  AND  Publisher. 


FOR  SALE 

One  Canadian  Linotype,  No.  M  8304,  In 
food  conaition.  SYDNEY  POST  PUBLISH¬ 
ING  CO.,  Sydney,  Nova  Scotia,  Canada. 

LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  of 
Printers’  machinery  and  auppliea  on  hand  for 
immediate  shipment. 

RICH  &  McLEAN. 

61  Cliff  St.,  New  York. 


FOR  SALE— THREE  NO.  8 

Linotype  machines  equippel  with  German  and 
Elfish  matrices.  GERMAN  DAILY  GAZETTE 
PUBLISHING  CO..  Philadelphia.  Pa. 
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WHITE  PAPER  CONTROL. 

How  to  Know  Whether  You  Are  Get¬ 
ting  a  Square  Deal  from  the  Manu¬ 
facturer  —  Valuable  Suggestions 
from  an  Expert  for  Estimating  the 
Amount  of  Paper  Needed  in 
Newspaper  Production. 

By  C.  Goodwin  Turner, 

Expert  Newspaper  eletuary. 

There  is  nothing  more  important  to 
the  Intsiness  department  of  the  news¬ 
papers  than  the  control  of  white  paper. 
From  carefully  compiled  statistics  only 
eighteen  per  cent,  of  the  publishers  1 
have  had  the  pleasure  of  meeting  can 
(or  do)  trace  with  any  accuracy  the 
white  paper  account  from  contract  to 
sale  of  waste. 

How'  many  of  the  business  managers 
know  the  e.xact  paper  ctmtract  terms, 
w'tluiut  l<x)king  it  up?  “Few" — I  think 
1  may  say  “very  few.”  The  next  man 
in  charge  attends  to  the  paper,  I’ve  often 
been  told,  and  his  knowledge  of  the  con¬ 
tract  is  absolutely  “nil."  Under  such 
couilitions  note  questions  and  answers 
and  imagine  for  one  moment  how  it  is 
IH>ssible  to  trace  your  paper  account. 
1  have  often  asked  the  following  ques¬ 
tions  in  regard  to  the  terms  of  the  white 
paper  contract ; 

A  I’APKK  C.\TF.(  HISM. 

Q.  “What  is  the  contract  weight?" 

“Thirty-two  pounds.” 

Q.  “Thirty-two  for  what?" 

A.  “.All  1  know  is  its  thirty-two 
pounds." 

y.  "Is  that  meant  per  ream?" 

A.  “1  suppose  so.” 
y.  “Do  the  widths  vary?” 

A.  “Yes,  one-eighth  to  five-eighths 
inches.” 

y.  “How  many  sheets  rloes  the  con¬ 
tract  call  for  per  ream?” 

“Five  hundred  sheets,  but  it 
comes  it  rolls.” 

y.  “.Arc  vou  sure  the  contract  says 
SOO?" 

A.  “A’es,  sure.” 

y.  “Do  you  get  proper  contract 
weight?” 

A.  “Oh,  yes ;  we  weigh  every  roll.” 
y.  “Then  your  paper  account  is  O. 
K.” 

.A.  “Certainly.” 

.After  figuring  on  such  a  basis  the  pa¬ 
per  contract  was  produced  from  the 
su  e  and  then  prol)ably  for  the  first  time 
since  it  was  signed  it  was  known  and 
unilersttK>d. 

.STfliY  VOIR  CONTRACT. 

The  contract  called  for  thirty-two 
pounds  (4^(0) — which  equals  3.3,TT3 
pounds  (.AOO).  The  most  important 
starting  point  has  therefore  l)een  clearly 
proven.  Study  your  paper  contract  and 
thoroughly  understand  it,  not  in  a  gen¬ 
eral  wJh  but  in  detail.  .A  very  grave 
omission  often  occurs  in  these  contracts. 
If  the  paper  company  produces  heavier 
j)aper  than  the  contract  calls  for  how- 
do  you  get  reimbursed  for  your  loss? 


I  THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


ril  answer  it.  You  don’t.  I  have  au¬ 
dited  newspapers  using  as  heavy  as  a 
thirty-six  and  one-half  pound  paper  on 
a  thirty-two  pound  contract,  but  no  re¬ 
bate  was  allowed ! 

It  is  perfectly  correct  to  weigh  the 
rolls.  The  width  of  paper  is  very  im¬ 
portant.  Remember,  if  it's  one-eighth 
inches  wider  than  your  contract  you  are 
paying  for  it.  Keep  careful  account  of 
damage.-:,'  etc.  The  man  who  has  charge 
of  this  department  can  often  spot  a 
heavy  (piality  roll  before  it  is  put  on  the 
press.  Test  a  twenty-four  hy  thirty- 
six  piece  and  if  heavier  than  contract 
weight  send  it  to  the  mill.  Of  course 
to  test  this  you  must  have  proper  testing 
scales. 

l‘R(X)F  OF  PRODUCTION. 

Now  as  to  actual  paper  production 
and  proof :  This  is  worked  out  to  a 
certain  extent,  but  altogether  too  much 
guesswork  is  allowed  to  creep  in.  This 
must  be  entirely  obliterated.  A  daily  or 
weekly  proof  of  paper  used  should  be 
made  and  should  agree  w-ith  the  monthly 
account.  This  work  should  not  be  left 
to  the  paper  man,  but  to  the  business 
manager  and  accountant. 

Xearly  every  publisher  will  say: 
“Why  we  do  that  right  along,”  but  al¬ 
low  me  to  say  that  it  is  done  simply  as 
routine  work  and  not  as  an  accountant's 
analytical  comparative  analysis.  The 
lack  of  the  proper  know  ledge  is  a  greai 
hindrance  to  this  department,  which 
should  be  given  far  more  time  and  at¬ 
tention  than  it  receives  in  almost  every 
newspaper  office.  In  my  travels  I  have 
been  able  to  be  of  great  assistance  in 
systematizing  this  department. 

PROOF  OF  WF.IGHT. 

Proof  of  paper  weight  can  and  should 
be  proven  from  white  to  printed  and 
waste.  This  verifies  your  several  tests 
and  if  figured  as  I  have  so  often  illus¬ 
trated  before  should  prove  contract 
weight. 

Waste.  This  is  the  greatest  problem 
in  the  newspaper  world  to-day  and  can 
be  reduced  at  least  twenty-five  per  cent., 
if  not  forty  per  cent.,  all  over  the  coun- 
trj'.  There  is  no  doubt  in  my  mind 
that  hundreds  of  thousands  of  .American 
and  Canadian  dollars  can  be  saved  b;. 
a  careful  examination  of  printed  waste. 

In  conclusion  allow-  me  to  say  that  it 
is  very  difficult  to  make  a  rigid  rule  for 
w-hite  paper  control,  as  every  newspaper 
office  seems  to  have  its  ow-n  methods. 

Turner's  Comparative  Percentage 
Analysis  Book  (now  in  press)  gives  a 
comp'ete  w-hite  paper  tabulation  analy¬ 
sis  with  proof  from  contract  to  waste; 
up-to-date  circulation  sheets,  and  a 
complete  record  of  all  the  necessary 
data  of  a  publisher's  office,  including  a 
comparative  statement  of  earnings,  ex¬ 
penses  and  income. 

COMPARATIVE  AN.ALYSIS  OF  WHITE  PAPER — 
PRODUCTION  AND  PROOF  OF  WEIGHT. 

Lbs.  Lbs. 

First  of  month  stock ... '280,(54(1 

Purchased  . 410, .510 

- 001,150 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 
THE  LARGEST  Df  NEW  ENGLAND 


Used  (as  per  press  re- 


ports)  . 

..361,427 

\\'aste,  white . 

..  16,100 

“  wrappers  . 

. .  5,800 

‘‘  print  . 

..  -29,01)0 

Sold  or  loaned . 

L^sed  {sl>ecial) . 

..  ‘20,^10 

Fnd  of  month  stock.. 

Say  size  of  paper  is  '2'2%  X  3.3Vi’  = 
77(>.;3125  X  ’2  (8  pages)  =  15:32.025  X  52 
lbs  (5(M(  slits.)  =  4!l.044  -i-  standard 
(24  X  5(i)  804  rr  50.7(54,  or  118.5-28  lbs. 
for  1,(MK)  8-page  papers,  size  -22%  X 
538M!.  Your  average  number  of  pages 
equal  19.045,  which  equals  278.782  lbs. 


for  1,000. 

Ink  used,  lbs* .  4,875 

Production  as  per  gross  press 

run,  copiest . 1,800,000 

Lbs  of  paper  therefore  neces¬ 
sary  for  production .  .802,410 

Waste,  lbs .  21,900 


Ti)tal  ll)s.  neces.sary .  .‘384,816 

Total  lbs.  actually  used........  412,827 


Overweight  pa|)cr.  Ills .  28,011 


or  0.79  per  cent,  overweight  of  contract. 

C.  Goodw  in  Turner. 

'Means  only  for  printed  copy  proof.  t  In¬ 
cludes  printed  waste. 


OBITUARY  NOTES. 


Mrs.  Mary  Dunlop  Maclean,  a 
member  of  the  Sunday  staff  of  the  New 
York  Times,  died  last  week,  after  an 
operation,  at  the  Post-Graduate  Hospi¬ 
tal,  New  York.  She  was  bom  in  the 
Bahama  Islands  and  came  to  this  coun¬ 
try  when  a  young  girl.  She  joined  the 
New  York  Times  four  years  ago  and 
was  the  only  woman  correspondent  on 
the  scene  at  Messina  just  after  the  ter¬ 
rible  earthquake  of  1908. 


Edward  W.  Potter,  an  editorial  writ¬ 
er  and  newspaper  man.  died  in  Bellevue 
Hospital,  New  York,  last  week. 


William  L.  Watkins,  editor  and 
owner  of  the  Chillicothe,  (Mo.)  Consti¬ 
tution,  died  at  the  residence  of  his 
brother,  J.  E.  Watkins,  in  Chillicothe 
last  week.  He  was  born  in  186S  and 
had  held  position  as  cartoonist  on 
several  newspapers  of  the  West. 


Charles  T.  Rik.ers,  one  of  the  Louis¬ 
ville,  Ky.,  editors  of  the  Associated 
Press,  died  of  hums  received  at  a  fire 
which  destroyed  his  home.  Mr.  Rogers 
is  survived  hy  his  wife  and  one  child. 


James  H.  Barnes,  night  editor  of  the 
London  Daily  Mirror,  died  at  his  home 
in  Richmond,  Surrey,  England,  last 
week.  He  was  a  member  of  the  Savage 
and  Press  Clubs. 


William  J.  McLaughlin,  for  years  a 
reporter  on  the  New  A’ork  Evening 
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business — without  the 
aid  of  special  editions 
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why 
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203  Broadway  •  New  York 


World  and  lately  on  the  Evening  Jour¬ 
nal,  died  last  Monday  at  his  home,  327 
East  145th  street,  at  the  age  of  28.  He  K 
began  as  office  boy  on  the  Evening  ■ 
World. 


James  Reed,  former  editor  and  pub-  ■ 
lisher  of  the  Ashtabula,  (O.)  Tele¬ 
graph,  died  suddenly  in  that  city  last 
week.  He  was  61  years  old. 


Benjamin  G.  Wilson,  one  of  the 
publishers  of  the  Bristol  (Vt.)  Herald, 
died  in  that  city  last  week.  He  was  54 
years  old. 


Warren  E.  Blanchard,  vice-presi¬ 
dent  of  the  Altoona,  (Pa.)  Tribune  Co., 
died  at  his  summer  home  in  Altoona, 
last  Wednesday.  An  attack  of  acute  in-  _ 
digestion,  aggravating  a  heart  trouble  ^ 
with  which  he  had  been  ailing,  resulted 
in  his  death. 


Adolphus  G.  McVey,  for  many  years 
yachting  editor  of  the  .Boston  Herald, 
died  at  his  home  in  Dorchester,  Mass., 
July  14,  at  the  age  of  69.  He  was  ^ 
well-known  in  newspaper  and  yacht  cir-  L 
cles  here  and  abroad.  I 


Edward  R.  Byram,  a  veteran  newspa-  I 
per  man  and  dramatic  critic  of  Boston,  | 
died  last  week  as  the  result  of  an  acci-  j;; 
dent.  He  was  born  in  1838  and  began 
his  writing  career  in  the  publishing 
house  of  his  father.  Mr.  Byram  workeil 
for  a  number  of  the  Boston  journals  || 
and  was  a  skilVed  compositor  as  well  as 
an  able  writer.  During  the  Civil  war  , 
he  served  in  the  Federal  Army  and  was  fe 
the  first  to  enter  Richmond  after  the  | 
surrender.  ^ 


Frank  J.  Simmonds,  acting  night  edi¬ 
tor  of  the  Boston  Advertiser,  died  of 
apoplexy  at  his  home  July  17,  in  Sumer- 
ville  Highlands.  He  had  been  in  the 
business  more  than  forty  years.  He 
was  bom  in  Franklin,  N.  H.,  in  1859. 


Mrs.  Luelia  K.  Webster,  proprietor 
of  the  Herald  Publishing  Co.,  publish¬ 
ers  of  the  Maccabee  Record,  at  Belding, 
Mich.,  died  in  that  city  July  12. 


Published  by  Shoe  Factory  Employes. 

As  a  rule  the  employes  of  a  factory 
or  corporation  do  not  publish  a  paper  of 
their  own  without  financial  aid  from 
the  concern.  The  only  exception  that 
has  come  under  our  observation  is  the 
Xeltleton  Association  News  issued  hy 
the  employes  of  the  A.  E.  Nettleton 
Company's  shoe  factory  at  Rochester. 
It  is  not  a  house  organ  or  a  trade 
journal,  because  it  does  not  contain  any¬ 
thing  about  the  concern’s  business.  It 
is  devoted  solely  to  the  news  of  the  em¬ 
ployes  and  is  well  illustrated.  The 
several  issues  that  have  reached  us  are 
well  filled  with  local  advertisements. 
The  paper  is  managed  hy  W.  R.  Jill- 
soii.  Jr.,  an  experienced  newspaper  man, 
and  has  a  circulation  of  2,000  copies. 
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THB  EDITOR  AND  PUBLISHER. 


Publishers,  Attention! 


Two  young  men  with  over  fifteen  years’  experi¬ 
ence  in  newspaper  work  desire  to  find  a  publisher  of 
a  Daily  Newspaper  or  established  magazine  who 
would  sell  to  them  a  reasonable  interest  in  his  busi¬ 
ness  on  easy  terms  and  allow  them  to  take  hold  and 
build  up  his  property.  r>oth  can  satisfy  the  most  ex¬ 
acting  owner  that  they  have  the  ability  to  do  this — 
that  they  have  made  good  on  everything  they  have 
ever  attempted.  They  desire  now  to  become  inter¬ 
ested  in  a  property  that  they  may  make  a  future  for 
themselves.  Can  furnish  references  from  everyone 
they  were  ever  with  and  from  some  publishers  who  are 
the  leading  in  America.  If  your  paper  is  not  getting 
the  advertising  patronage  it  deserves  it  is  the  very 
paper  we  want.  We  are  looking  for  nothing  easy. 
I’oth  of  us  have  had  years  of  experience  in  advertising 
work  and  know  thoroughly  all  the  leading  foreign 
advertisers  in  America.  W'e  are  after  a  publication 
that  needs  work,  and  if  we  find  it  we  will  make  money 
for  ourselves  as  well  as  present  owners.  Address  G. 
and  W.,  care  Editor  and  Publisher. 


LIVE  AD  CLUB  NEWS. 


At  the  annual  meeting  of  the  Adver¬ 
tising  Club  of  Baltimore  held  last  week 
all  the  officers  were  re-elected  for  the 
ensuing  year.  The  members  of  the  club 
are  looking  forward  to  next  year’s  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  America,  which  will  he  held  in 
that  city,  with  great  interest.  President 
!<:.  J.  Shay  of  the  Ad  Club,  who  re¬ 
cently  returned  from  the  West,  where 
he  met  many  advertising  men  who  have 
promised  to  attend  the  Baltimore  con¬ 
vention,  has  left  for  Europe  for  the 
purpose  of  arousing  interest  in  the  con¬ 
vention  in  England,  France  and  Ger¬ 
many.  A  strong  representation  from 
the  other  side  of  the  Atlantic  is  expected 
at  the  convention.  The  weekly  lunch¬ 
eons  of  the  Ad  Club  at  the  Emerson 
have  l)een  resumed. 


The  Chicago  .Advertising  .Association 
nine  defeated  the  team  of  the  .Adver¬ 
tising  .Agents'  and  Publishers’  Repre¬ 
sentatives  by  a  score  of  11  to  10  in  an 
eleven-inning  baseball  game  at  Comiskey 
Park,  Chicago,  last  Tuesday.  .A  total 
of  $o,000  was  realized  for  the  benefit  of 
the  Off-the-Street  Club. 


A  committee  of  the  Leavenworth 
(Kan.)  Ad  Club  is  trying  to  raise  the 
necessary  funds  for  a  series  of  public 
band  concerts  during  the  summer 
months. 


The  Houston  (Tex.)  .Adcraft  Club  is 
to  have  a  suitable  home  of  its  own  in 
the  very  near  future.  .A  committee  was 
appointed  at  its  regular  meeting  las. 
week  to  find  and  report  on  a  suitable 
location. 


Beaumont,  Tex.,  is  to  have  an  ad¬ 
men’s  club.  A  committee  from  the 
Houston  Club  visited  Beaumont  last 
week  and  assisted  in  the  preparation  of 
plans  for  the  organization  of  the  club. 


The  Dallas  (Tex.)  Advertising  Club 
holds  a  monthly  advertising  “clinic.” 
At  these  meetings  advertising  ailments 
and  their  cures  are  thoroughly  dis¬ 
cussed.  This  feature  is  the  work  of 
its  new  president,  .Albert  G.  Chanly,  ad¬ 
vertising  manager  for  the  Titche-Goet- 
tinger  Co.,  of  Dallas.  The  topic  dis¬ 
sected  at  the  club's  meeting  last  week 
was  “High  Lights  in  Real  Estate  .Adver¬ 
tising.” 


Massachusetts  golfers  were  the  prize 
winners  in  the  closing  events  of  the 
eighth  annual  championship  of  the 
.American  Golf  .Association  of  .Adver¬ 
tising  Interests,  held  July  13  at  Bretton 
Woods,  N.  H.  Handicap  medal  play 
for  the  men  all  day  resulted  in  a  win 
for  W.  L.  Colt,  of  Scarsdale,  with  87, 
111-08.  G.  C.  Dutton,  of  Oakley,  was 
best  gross  and  second  best  net  with  75, 
0-6!).  1;.  Chester,  of  Braeburn,  and  A. 


IN  RITTSBLJRGH 

Our  Competitors 

Are  amazed  at  the  growth  in  circulation 
and  advertising  being  made  by 
Ttie  Post  and  The  Sun 
Already  they  are  talking  about  our  ex¬ 
travagance,  heavy  expenses,  etc. 

■w  M  Y7 

Because  the  Pittsburgh  Post  and  the 
Sun  are  to-day  the  best  newspapers  in 
Pittsburgh.  The  most  wide-awake,  up-to- 
date  daily  papers  ever  published  in  that 
city,  and  the  great  public  is  finding  this 
fact  out  more  and  more  every  day.  Just 
watch  The  Post  and  Sun  grow,  and  don’t 
forget  this  is  a  Democratic  year  and  The 
Post  is  the  only  Democratic  paper  in  Pitts¬ 
burgh. 

E.  M.  SCHOLZ,  General  Manager 
CONE.  LORENZEN  *  WOODMAN, 
Special  Representatives 
NIWTORK  ATLANTA  CHICAGO 


H.  Johnson,  of  Scarsdale,  tied  at  70 
net  for  the  third  prize. 


The  New  (Orleans  (I.a.)  .Ad  Club  was 
addressed  last  week  by  M.  B.  Trezevant. 
manager  of  the  Progres.sive  Union,  of 
that  city.  His  subject  was  “New  Or¬ 
leans:  Her  Possibilities  and  How  to 
.Advertise  Them.”  Mr.  Trezevant  said 
that  the  average  New  Orleans  citizen 
needs  to  become  a  booster  more  than  a 
knocker ;  that  he  needs  to  look  inwardly 
and  see  that  the  source  of  the  city’s  set¬ 
backs  is  not  her  disadvantages  from  a 
natural  standpoint,  but  that  they  rather 
come  because  her  citizens  fail  to  interest 
themselves  in  the  greatest  essentials. 
"Hence.”  concluded  he,  “I  say  to  adver¬ 
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tise  New  Orleans  to  herself  we  must 
advertise  her  abroad.  Play  up  your  ad¬ 
vertising  campaign  in  magazines  and 
newspapers  of  other  cities.  When 
men  of  other  cities  get  to  talking  and 
boosting  and  learning  about  New  Or¬ 
leans,  then  your  native  New  Orleans 
man  will  catch  the  epidemic  and  before 
you  know  it  will  throw  up  his  hat  and 
shout  for  New  Orleans.” 


The  .Athens,  (Ga.)  Tribune  staff  is 
taking  a  couple  of  weeks  off  while  new 
machinery  is  being  put  in. 


W.  P.  Cothran  has  sold  to  his  busi¬ 
ness  associates  his  interest  in  the  Mo¬ 
bile  (Ala.)  Item. 


Detroit  Saturday  Night 

is  an  established  (actor  in  the  newspaper  lile  ol 
Detroit  and  Michigan.  Its  influence  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  inlluenee  there  have  come  both  to 
the  readers  ol.  and  the  advertisers  in.  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  proiil. 

Foreign  Advertising  Representatives 

H.  L.  SELDEN  &  CO.  GEO.  H.  ALCORN 
Peoplet  Gaa  Bldg.  Tribune  Btdg. 

CHICAGO  NEW  YORK 


IT’S  CHEAP  AT  THE  PRICE 


But  Mr.  Moeller  Cannot  Deliver  tbe 
Free  Publicity  Promised. 

The  July  13  Bulletin  of  the  .American 
Newspaper  Publishers  Association  calls 
attention  to  the  activities  of  the  Pan 
Press  Bureau  of  1  West  34th  street. 
New  York,  conducted  by  Percy  G. 
Moeller  in  securing  free  publicity  in 
the  newspapers  for  summer  hotels. 

Mr.  Moeller’s  circular  to  hotel  men 
reads  in  part  as  follows;  , 

“We  will  jdai-e  one  news  article  hIk/Ui 
your  hotel  of  not  less  than  .TOO  words,  on 
Sunday  of  each  week,  for  fifteen  weeks, 
beginning  on  .June  2d  with  twenty-five 
leading  newspaiiers,  in  fifteen  first  class 
cities  east  of .  the  MLssissippi  for  ^.’fOO, 
payable  in  three  installments  of  $100 
each  on  July  Ist,  Aug.  Ist,  and  Sept. 
1st. 

The  twenty-five  newspapers  are :  New 
York  Herald,  Times,  World,  Tribune, 
Press ;  Brooklyn  Eagle ;  Boston  (Bolie 
and  Post ;  Springfield,  Mass.,  Kepubli- 
can ;  Hartford  Courant ;  Buffalo  Cour 
ier;  Rochester  Democrat  and  Chron¬ 
icle  ;  Philadelpliia  Inquirer,  Nortli 
American,  Press,  Pulilic  I>edger;  Pitts- 
liurgli  Dispatch ;  Baltimore  American ; 
Washington,  D.  (1,  Times  and  I’ost ; 
(’leveland  Plain  Dealer;  Cincinnati  En¬ 
quirer;  Chicago  Tribune  and  Uecoril- 
llerald;  Detroit  Free-I’ress. 

(iet  on  the  band  wagon.  The  go¬ 
ing’s  good. 

Concerning  the  character  of  the  ar¬ 
ticles  publishe<l,  would  say  that  they 
are  a  combination  of  news  and  adver¬ 
tising.  The  news  feature  is  simply  a  ve¬ 
hicle  for  carrying  the  advertising  ele¬ 
ment.  In  this  way  our  wefrk  is  distin¬ 
guished  from  ttie  reports  of  summer  re¬ 
sort  correspondents  who  simply  furnisli 
tlicir  papers  a  rambling  account  of  tlie 
social  activities  in  a  summer  hotel.  We 
analyse  our  proposition  for  its  distinctive 
features,  write  news  articles  around 
these  and  thus  conduct  for  you  a  sys¬ 
tematic  advertising  campaign. 

Where  tliese  articles  appear  in  the 
papers  is  determined  purely  by  their 
cliarai ter.  If  they  feature  outdoor  ac- 
tivitie.s,  sucli  as  golf  and  tennis,  they 
would  naturally  be  placed  in  the  siiort- 
iiig  section.  The  majority  of  them  deal¬ 
ing  with  resort  features  only,  naturally 
would  appear  in  the  summer  resort  sec¬ 
tion  of  the  papers  to  which  they  are  fur¬ 
nished. 

Mr.  Moeller  offers  to  perform  this 
service  for  fifteen  weeks  for  $300.  It 
is  rumored  that  Moeller  represents  the 
Mount  Washington  and  the  Mount 
Pleasant  Hotels  at  Bretton  Woods.  N. 
H.,  the  Monmouth  Beach  Inn,  at  Mon¬ 
mouth  Beach,  N.  J.,  and  the  Prospect 
House  at  Shelter  Island,  N.  Y.  The 
Times  stamps  Moeller’s  offer  as  fraud¬ 
ulent  as  far  as  that  paper  is  concerned. 


Lot  Angeles  Tribune  Forging  Ahead. 

The  Los  Angeles  Tribune  has  been 
making  great  strides  in  circulation  un¬ 
der  the  able  business  management  of 
George  N.  Graham.  New  editions  have 
been  put  on  and  the  Tribune  is  now  to 
be  found  in  all  points  in  Nevada,  Ari¬ 
zona  and  Southern  California  several 
hours  ahead  of  its  contemporaries. 
The  paper  now  has  a  claimed  circulation 
of  over  65,000  copies. 
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with  the  assistance  of  a  competent  sal¬ 
aried  man,  make  a  critical  examination 
of  all  national  advertising  sent  out,  noti¬ 
fying  the  publishers  of  their  finding  of 
facts  and  their  conclusion  as  to  whether 
the  advertising  is  or  is  not  desirable  ad¬ 
vertising  to  publish.  It  is  very  difficult 
for  each  publication  to  make  such  an  I 
investigation,  and  until  it  can  do  so  it  i 
has  no  basis  for  intelligent  action.  Of 
course,  a  great  deal  of  objectionable  ad¬ 
vertising  is  apparent  on  its  face. 

“There  still  remains,  however,  a  large 
quantity  of  objectionable  advertising 
which  is  being  published,  the  objection¬ 
able  character  of  which  is  not  disclosed 
by  the  copy.  I  know  of  no  reason  why 
the  American  Newspaper  Publishers’ 
Association  should  not  do  this  work. 
Of  course,  some  newspapers  publish  any 
copy,  whether  objectionable  or  not,  but 
this  is  the  exception  and  not  the  rule. 
.\11  the  better  class  of  publications  would 
rigidly  exclude  all  advertising  objection¬ 
able  for  any  cause  if  they  knew  in  what 
particular  the  advertising  was  objection¬ 
able.” 

CAN  AD  HONESTY  BE  GUARANTEED? 

H.  S.  Thalheimer,  publisher  of  the 
Cleveland  Leader,  says; 

“I  have  read  with  very  much  interest 
.Mr.  Drummond’s  viewpoint  on  cleanli¬ 
ness  in  the  advertising  columns  of 
newspapers,  and  while  I  agree  with  him 
that  the  elimination  of  all  undesirable 
advertising  from  newspapers  columns 
would  tend  to  create  a  better  class  of 
advertising,  yet  I  don’t  see  how  it  is 
possible  for  any  newspaper  to  guarantee 
the  honesty  of  all  statements  made  by 
advertisers. 

“For  instance,  a  department  store 
could  advertise  $10  coats  at  $4.98,  and 
yet  the  newspaper  would  have  no  means 
of  knowing  whether  this  was  a  reliable 
statement  or  not. 

“What  Mr.  Drummond  hopes  to  ac¬ 
complish,  I  think  will  gradually  come 
about;  yet  I  am  inclined  to  believe  that 
all  of  these  things  take  time — the  evo¬ 
lution  is  gradual  and  cannot  be  accom¬ 
plished  over  night.  The  Leader,  for 
instance,  does  not  print  any  undesirable 
medical  advertising,  but  I  cannot  see 
that  it  has  been  the  means  of  our  get¬ 
ting  any  considerable  amount  of  de¬ 
sirable  business. 

“If,  as  Mr.  Drummond  suggests,  a 
number  of  newspapers  agree  to  the 
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elimination  of  undesirable  business,  then 
it  might  have  an  effect  more  quickly 
than  if  just  one  or  two,  or  a  half  dozen, 
scattered  newspapers  did  it ;  but  as  for 
guaranteeing  the  honesty  of  any  adver¬ 
tising  statement  made  in  our  columns,  1 
think  that  is  impossible  and  always  will 
be.  In  fact,  it  is  rather  difficult  to-day 
to  draw  the  line  between  honest  finan¬ 
cial  and  di.slionest  financial  business.” 

Too  .MANY  ASSOCIATIONS  ALREADY. 

Bruce  Haldeman,  jiresident  of  the 
Louisville  Times,  said  that  he  did  not 
care  to  make  any  comment  on  the  arti¬ 
cle  for  publication.  He  feels  that  the 
newspapers — especially  his  own — have 
cleaned  up  their  columns  very  greatly. 
He  has  always  tried  to  keep  the  col¬ 
umns  free  from  fraudulent  advertise¬ 
ments  and  l)elieves  that  the  Times  has 
been  as  successful  as  any  one  other 
paper.  It  would  be  utterly  impossible  to 
investigate  every  advertisement  before 
publishing,  for  the  simple  reason  that 
many  orders  are  received  one  day  for 
advertisements  to  be  published  the  next. 

As  far  as  the  list  of  papers  named  in 
Mr.  Drummond’s  article  forming  a 
combination  or  asscKiation,  there  are  at 
present,  Mr.  Haldeman’s  associates  feel, 
most  too  many  combinations  and  asso¬ 
ciations  in  the  newspaper  business.  Mr. 
Rogers,  of  the  Globe,  organized  prac¬ 
tically  what  Mr.  Drummond  suggests 
some  six  or  eight  months  ago,  and  they 
believe  it  is  working  very  successfully. 

F.  W.  Worcester,  business  manager 
of  the  Memphis  News  Scimitar,  writes: 

“After  carefully  reading  over  the  ar¬ 
ticles  submitted  by  H.  R.  Drummond, 
I  must  say  that  I  do  not  think  the  plan 
at  the  present  time  is  practical. 

“Mr.  Drummond  gives  out  the  idea 
in  the  last  paragraph  of  the  article 
that  those  who  do  not  see  the  matter  in 
the  way  he  does,  are,  of  necessity, 
mediocre  and  not  broad-guaged.  I  beg 
to  differ  with  him  there.  There  arc 
many  of  us  who  have  had  a  good  many 
(Coulitiucd  on  page  17.) 


NINE  No.  1  TWO-LETTER 
LIMOTYF»ES 

Overhauled  by  the  factory  last  February. 
At  $1,500.00  i.o.b.  cars  Boston,  Mass. 

These  machines  were  purchased  by  us 
from  the  Boston  Herald,  who,  as  recently 
announced,  purchased  the  Boston  Traveller. 

Letter  in  part  from  the  Boston  Herald: 
"These  machines  have  universal  molds. 
Model  No.  5  knife  wipers,  and  up-to-date 
short-line  attachments.” 

t>uick  action  required  to  purchase  at  the 
above  figure,  as  price  will  be  advanced  after 
removal  to  New  York. 

Send  for  our  latest  machinery  list.  The 
largest  assortment  of  high-class  printing  ma- 
.chinery  of  every  description  ever  offered. 

RICH  &  McLEAN 
AUnm  Dept.  51  CUFF  ST..  NEW  YORK 


Press  Clippings 


^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  he  supplied  by 

BURRELLE 

CHARLES  HEMSTREET,  Manager 
45  Lafayette  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


(The  Sure  System) 

Wfaiiwtanss.Sk-  90aMuM$iBUfl..Ns»YwkCay.N.Y. 


THE  WARD  SYSTEMS  CO. 

Oparalor*  of 

The  Ward  Paid-in-adTance  Contest  System 


OUTLINE  OF  NEW  CO-OPERATIVE  PLAN. 


HOW  NEWSPAPERS  MAY  COMBINE  TO  GET  GENERAL 
ADVERTISING— THE  PRESENT  SITUATION. 


W  hen  the  Pure  Food  and  Drug  .Act 
of  June  ;ki,  llHNi,  was  passed  by  Con¬ 
gress  there  was  weeping,  wailing  and 
gnashing  of  teeth  throughout  sundry, 
divers,  numerous  and  various  newspaper 
offices  in  this  broad  land  of  ours. 

W  ith  the  passing  of  fake  medicine 
concerns  many,  many  agate  lines  of 
good  paying  advertising  was  discon¬ 
tinued  and  more  than  one  publisher 
cudgled  his  mighty  brain  to  figure  out  a 
way  to  fill  these  naked  columns  with 
something  that  would  pay  salaries. 

However,  this  seeming  curse  was  a 
blessing  in  disguise.  It  forced  a  higher 
standard  in  advertising — not  high 
enough  to  hurt  anybody,  you  under¬ 
stand,  but  eliminated  many  of  the  worst 
fakes — but  it  did  make  newspaper  space 
possible  for  many  advertisers  who  had 
revolted  at  associating  their  copy  with 
the  putrid,  filthy  slop  that  had  been  run- 

ing. 

When  the  Post  Office  Department  got 
busy  and  put  a  quietus  on  “Get  Rich 
Quick”  concerns,  fake  mining  schemes 
and  s  milar  skulduggery,  papers  were 
again  put  to  their  wit’s  end  to  amass 
sufficient  revenue  to  meet  obligations. 

Singularly,  however,  all  papers  that 
Acre  worthy  of  existence  and,  sad  to  re¬ 
late.  many  that  were  not  worthy,  found 
sufficient  business  of  a  better  class  to 
take  the  place  of  the  criminally  fraudu¬ 
lent  advertising. 

l.Ml>ROVEMENT  IN  .ADVERTISING. 

Newspaper  advertising  has  been  im¬ 
proving  in  character  for  years.  It  would 
be  a  nice  thing  to  say  that  this  reform 
las  been  accomplished  through  the  high 
morals  of  the  man  controlling  its  destin¬ 
ies — but  that  is  hardly  true.  They  have 
l>etter  grooves  that  paid — which  goes  to 
show  that  we  may  l)e  decent,  or  near 
decent,  without  starving  to  death. 

Newspaper  advertising,  however,  is 
not  so  all  fired  decent  yet.  It  is  not 
what  it  should  be,  or  what  it  could  be 
if  the  proper  effort  were  made  to  make 
it  better — and  that  is  the  why  of  the 
magaz  nes. 

Newspaper  advertising,  for  the  most 
part  local,  is  a  constant  shouting  of 
trading  down  to  a  price. 

Prominent  eastern  manufacturers  are 
continually  selling  surplus  stocks  at  tre¬ 
mendous  reductions.  Bankrupt  stocks 
are  recklessly  offered  at  a  fraction  of 
their  real  worth ;  $4.50  values  at  98c. 
greet  the  eye  on  every  hand — and  it’s 
pretty  hard  to  show  a  manufacturer 
whos^  goods  measure  up  to  a  standard 
how  to  get  into  the  same  columns  with 
this  rot. 

Magazine  advertising,  on  the  other 
hand,  tells  of  the  good  points  co.itained 
in  the  article  exploited.  It  is  not  cheap. 
It  appeals  to  the  common  sense  of  the 
reader  rather  than  the  bargain  hunting 
fanatics. 

As  a  man  is  known  by  the  company  he 
keeps,  so  is  an  advertisement  judged  by 
its  associates,  and  for  this  reason  mil¬ 
lions  of  dollars’  worth  of  good,  clean 
advertising  is  refused  to  the  papers  an¬ 
nually  simply  because  the  advertisers’ 
sense  of  decency  will  not  permit  his  as¬ 
sociating  his  business  w'ith  such  people, 
and  his  sense  of  human  nature  tells  him 
that  by  such  association  he  places  him¬ 
self  in  their  class  and  his  straightfor¬ 
ward,  truthful  stuff  is  wasted  by  com¬ 
parison. 

Of  course,  it  would  be  folly  for  any 
one  newspaper  publisher,  no  matter  who, 


I  to  try  to  clean  his  columns  and  get 
j  enough  high  class  copy  to  make  up  the 
j  loss.  No  one  newspaper  has  the  cir- 
I  culation  to  make  such  a  proposition  pos- 
I  sible,  but  there  could  be  a  combination 
of  metropolitan  papers,  reaching  from 
one  coast  to  the  other,  that  could  join 
forces  and  put  up  a  proposition  that 
could  be  very  interesting  to  the  manu¬ 
facturer. 

*X»K.M  A  aiMBlNATION. 

Suppose,  for  argument’s  sake,  that 
the  New  V’ork  Times,  the  Albany  .Argus, 
the  Buffalo  Courier,  the  Pittsburgh 
Gazette-Times,  the  Rochester  Democrat, 
the  Cleveland  Leader,  the  Detroit  Free 
Press,  the  Chicago  Tribune,  the  Kansas 
City  Times-Star,  tlie  St.  Louis  Globe- 
Democrat,  the  Omaha  Bee,  the  Rocky 
Mountain  News,  the  Pueblo  Chieftain, 
the  Colorado  Springs  Gazette,  the  Min¬ 
neapolis  Tribune,  the  Salt  Lake  Tribune, 
the  Portland  Oregonian,  the  Seattle  Post 
Intelligencer,  the  San  Francisco  Call, 
the  Los  Angeles  Times,  the  Houston 
Post,  the  New  Orleans  Picayune,  the 
Cincinnati  Enquirer,  the  Louisville 
Times,  the  Memphis  Scimiter,  the  At¬ 
lanta  Constitution  and  the  Des  Moines 
Capital  formed  a  combination,  eliminat¬ 
ing  all  medical  or  questionable  financial 
advertising  and  absolutely  guaranteeing 
the  truth  and  honesty  of  every  adver¬ 
tisement  published  in  their  papers,  mak¬ 
ing  their  advertising  columns  as  clean 
as  the  standard  magazines — they  could 
offer  an  advertising  proposition  to  man¬ 
ufacturers  that  would  greatly  eliminate 
much  waste  circulation  that  is  now  paid 
for,  give  clean  association  and,  figuring 
on  a  basis  of  percentage  of  possible  cus. 
tomers  per  thousand  circulation,  sell  ad- 
vertis  ng  at  a  saving  over  present  prices. 

This  would  necessitate  co-operation,  it 
would  necessitate  a  vigorous  house¬ 
cleaning  and,  for  a  time,  it  would  cause 
a  drop  in  advertising  revenue. 

It  cannot  be  forced,  but  past  perform¬ 
ances  prove  that  it  pays  to  be  decent.  It 
might  be  worth  while. 

Then,  on  the  other  hand,  there  are 
other  things  that  could  be  considered  in 
I  connection  with  such  a  combination. 
Just  think  of  the  buying  power  of  such 
an  organization.  Having  all  papers  the 
same  size,  the  same  type,  the  same  make, 
up,  it  would  be  possible  to  control  spe¬ 
cial  correspondence  and  art  features, 
magazine  sections  and  by-products  of 
j  newspaperdom,  permitting  the  issuing  of 
the  best  edited,  best  printed  and  best 
!  featured  papers  in  the  communities  they 
I  were  issued  in,  and,  by  having  one  east- 
I  er.i  office,  the  elimination  of  much  ex- 
I  pense  and  greater  gains  financially. 

It  is  a  broad  gauged  scheme,  it  will 
take  broad  gauged  men  to  see  it’s  rami¬ 
fications.  It  will  not  be  particularly 
strong  to  the  mediocre  man,  but  it  is  an 
idea  of,  great  possibilities. 

W.  J.  Murphy,  publisher  of  the  Min¬ 
neapolis  Tribune,  writes: 

WHAT  IS  NOW  BEING  DONE. 

“.An  association  of  thirty  leading  pul)- 
lishers  has  already  been  formed  with 
the  view  of  making  a  special  effort  to 
secure  for  newspapers  national  adver¬ 
tisers  whose  appropriations  are  at  pres¬ 
ent  limited  to  magazines.  The  organi¬ 
zation  is  still  in  its  formative  period 
and  the  membership  will  probably  be 
increased  to  fifty  or  sixty  members. 

“In  the  matter  of  eliminating  unde¬ 
sirable  advertising,  a  committee  repre¬ 
senting  the  newspaper  publishers  should. 


July  20,  1912. 


THE  EDITOR  AND  PUBLISHER. 


By  H.  R.  Drummond. 


July  20,  1912. 


THB  EDITOR  AND  PUBLISHER. 


*5 


big  money  in  idea. 

Drummond  Backs  Up  His  Plan  with 

Ar’guments  Why  It  Should  Succeed. 

H.  R.  Drummond,  whose  unique  ideas 
for  a  country  wide  organization  of  suc¬ 
cessful  newspapers  are  set  forth  in  an¬ 
other  column,  unique  because  it  is  the 
first  proposal  including  morning  and 
evening  newspapers,  has  had  a  wide  ex¬ 
perience  in  buying  and  selling  advertis¬ 
ing  as  the  advertising  manager  of  such 
well-known  houses 
as  the  Newcomb- 
Endicott  Com¬ 
pany,  Detroit ; 
Kauffman  -  Straus 
Company,  Louis¬ 
ville  ;  with  news¬ 
papers  and  maga¬ 
zines  in  metro¬ 
politan  cities  and 
more  recently 
with  the  Lindner 
Company,  Qeve- 
land,  where  he 
achieved  a  large 
success  and  then 
withdrew  because,  as  he  put  it,  he  could 
not  carry  out  in  that  organization  his 
“fool  ideals.” 

(-.ooi)  THINc:  FOK  THK  PAl'i-lRS, 

Discussing  his  plan  with  a  representa¬ 
tive  of  The  Editor  and  Publisher  Mr. 
Drummond  said; 

"1  think  there  is  a  nucleus  of  a  stu¬ 
pendous  money  making  enterprise  in 
this  idea.  The  plan  can  be  made  one 
of  the  greatest  things  in  journalism. 
There  are  hundreds  of  thousands  of 
perfectly  good  dollars  going  to  maga¬ 
zines  for  clean  advertising  space  that 
should  be  taken  care  of  by  the  daily 
press,  and  would  be  if  the  daily  press 
were  clean  enough  for  it.  Of  course, 
it  would  take  money  to  float  the  idea 
and  there  would  have  to  be  a  lot  of 
traveling  done.  Many  owners  would 
have  to  be  interviewed  and  all  that  sort 
of  thing,  but  the  people  that  put  it  over 
would  have  a  gold  mine  that  would  be  a 
never-ending  source  of  revenue.  Not 
only  would  it  be  a  good  thing  for  the 
papers  that  got  into  it  but  a  positive 
economy  at  the  same  time.  It  would 
fake  only  a  few  dollars  from  each  paper 
*0  keep  the  organization  going,  and 
would  earn  for  them  a  handsome  profit 
on  their  investment.  Just  think  what  a 
Wonderful  thing  it  would  be  to  offer 
manufacturers  such  service. 

ITS  POSSIBILITIES. 

“Take,  for  instance,  the  B.  V.  D. 
Underwear.  They  have  a  market  all 
over  the  country  during  the  hot  weather. 
They  use  the  magazines.  During  the 
cold  weather  they  are  out  of  it,  as  far 
as  the  North  is  concerned.  Consequent¬ 
ly  they  do  not  use  the  magazines.  Their 
output  is  restricted  and  they  cannot  se¬ 
cure  restricted  circulation.  Supposing, 
however,  they  could  get  restricted  circu¬ 
lation  and  use  the  copy  where  they 
wanted  it  and  when  they  wanted  it,  and 
at  the  same  time  get  media  that  suited 
as  high  policy  as  the  Saturday  Evening 
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Post,  would  it  not  be  a  profitable  prop¬ 
osition  for  them?  There  arc  hundred* 
of  such  possibilities.  Advertising  that 
is  being  run  in  the  magazines  because  of 
the  high  class  association,  and  then 
think  9f  the  tremendous  power  titat 
could  be  exerted  in  buying  supplies,  in 
getting  out  special  features,  magazine 
sections,  special  illustrations  and  that 
sort  of  thing.  And  then  there  could  be 
the  interchange  of  news,  telegraph  serv¬ 
ice,  etc.  1  certainly  hope  to  see  the 
publishers  get  together  along  this  line.” 

On  the  subject  of  his  “fool  ideals”  Mr. 
Drummond  said: 

“Successful  merclinndising  and  success¬ 
ful  publishing  of  a  daily  paper  are 
similar  in  many  respects. 

"It  takes  a  pretty  long  headed  man  to 
be  a  great  merchant  or  a  great  pub- 
lisher,  and  long  headed  men  are  not  so 
numerous  as  one  might  think. 

"One  time,  some  years  ago,  1  worked 
for  a  man  who  was  at  that  time  ad¬ 
vertising  manager  of  one  of  the  greatest 
magazine  properties  in  the  country, 

“llis  success  in  the  business  was  phe- 
iioininal  and  few  men  equal  him  as  a 
producer. 

"Naturally  I  am  of  the  opinion  that 
lie  has  the  right  system,  and,  too.  I  think 
his  way  of  doing  things  could  be  fol¬ 
lowed  by  daily  papers  to  build  equally 
successful  properties. 

"This  man  was  and  still  is  a  man  who 
.saw  a  whole  lot  further  than  the  general 
run  of  men  engaged  in  tlie  business— 
and  a  man  who  has  always  insisted  on 
getting  one  hundred  cents  for  every  dol¬ 
lar’s  worth  of  advertising  he  sold  and 
giving  one  hundred  cents  worth  of  ad¬ 
vertising  for  every  dollar  he  t<wk  from 
his  customer. 

IIUW  IIE  DID  IT. 

"He  has  built  several  publications  un¬ 
til  they  stand  at  the  very  top  of  the  list, 
both  ethically  and  as  prmliicers. 

"I’erhaps  a  resumf;  of  his  methods 
would  serve  as  an  apt  illustration  of  my 
idea  of  the  best  way  to  do  things. 

"One  publisher  having  a  property  that 
was  doing  fairly  well,  but  was  capable 
of  vast  improvements  asked  this  man  for 
a  proposition.  The  proposition  was 
forthcoming  and  was  one  that  was 
enough  to  stagger  most  men. 

"This  publisher,  however,  was  game, 
and  he  wanted  the  man.  He  knew  little 
or  nothing  of  the  way  my  old  employer 
would  go  after  business,  but  he  believed 
that  the  business  could  be  hud,  and  tli' 
contract  was  drawn  up  and  signed. 

“The  news  was  heraldeil  broadcost 
throughout  the  length  and  hreadtli  of  the 
land  and  something  of  a  startling  nature 
wis  anticipated. 

"Hut  nothing  happened.  The  maga¬ 
zine  continued  without  much  to  disturb 
the  seriuity  of  things  month  after  month 
— the  usual  run  of  copy  appeared  and, 
to  the  man  up  a  tree  it  looked  like  things 
were  doing  about  as  usual — but  they 
were  not. 

MADE  THE  MAGAZINE  WORTH  WHILE. 

"It  began  to  be  noticecl  that  a  better 
grade  of  pajier  was  being  used — better 
illustrations,  better  covers. 

"Well  known  writers  contributed 
stories — departments  were  instituteri  and 
well  taken  care  of — the  magazine  began 
to  take  on  an  air  of  being  derddedly 
worth  while. 

“In  the  couive  of  a  few  months  a  cap¬ 
able  crew  of  circulation  is-oplc  got  busy 
and  subscriptions  pouretl  in. 

"Hut  this  advertising  manager,  mean¬ 
while,  was  doing  little  or  nothing  in  liis 
department — nor  did  he  do  so  for  a  year 
or  more.  He  was  getting  something  to 
sell. 

"You  see  he  first  made  a  magazine  that 
people  wanted.  He  made  it  so  good  peo¬ 
ple  wanteil  it  very  much. 

“Then  he  had  something  to  sell  sub¬ 
scribers  and  he  sohl  them,  too. 

“When  he  had  the  magazine  and  the 
subscribers  he  went  after  the  advertis¬ 
ers.  He  had  something  to  sell  them,  too. 
And,  besides  having  a  magazine  and  a 
circulation  he  had  statistics  to  show  just 
how  his  proposition  was  a  good  one  for 
the  advertiser — and  this  work  is  typical 
of  work  this  man  has  done  elsewhere — ; 
and  he  is  a  success.  His  foundations 
are  right. 

HAD  THE  RIGHT  II>EA. 

“1  know  of  a  man  who  runs  a  depart¬ 
ment  store  which  is  one  of  the  most 
prononncwl  successes  in  the  part  of  the 
country  he  Uvea  in.  It  is  the  trading 
place  of  thousands  of  people  who,  no 
matter  what  other  stores  offer  for  sale, 


NOTICE! 

This  Company  is  the  originator  and  creator 
of  the  Linotype  art,  and  all  existing  Linotype 
machines  are  built  under  its  patents.  All  Two- 
Letter  Linotype  machines  are  covered  by  patents 
of  this  Company  having  a  number  of  years  to 


run. 


Any  Linotype  machine  using  Two-Letter 
Matrices,  Multiple  Magazines,  or  other  improve¬ 
ments  which  place  the  present  day  Linotype 
far  ahead  of  the  earlier  machines,  cannot  be 
used  without  the  permission  of  this  Company. 

Any  person  or  persons  counterfeiting  or  im¬ 
itating  our  machinery,  or  persons  using  such 
goods,  will  be  held  strictly  accountable  in  the 
courts. 

MERGENTHALER  LINOTYPE  COMPANY 

Tribune  Building,  New  York 


go’  to  this  man  for  everything  they  ca  1 
get  of  him. 

“His  system  is  often  laughed  at  by- 
more  ‘up-to-date’  merchants  and  for 
thirty  years  his  downfall,  due  to  old 
fogy  methods,  lias  been  regularly  pre¬ 
dicted,  but  he  is  a  millionaire  and,  wliat 
is  more  to  him,  is  the  personal  friend  of 
more  people  than  any  other  man  in  his 
city. 

"Regardless  of  what  the  merchandise 
is ;  regardless  of  the  price  he  pays  for  it, 
all  g<^s  are  marked  at  a  regular  ratio 
of  profit  over  cost  to  him,  and  are  sold 
that  way.  Whatever  .savings  he  effects 
in  buying  goods  he  passes  on  to  his  cus¬ 
tomers — and  people  believe  in  him.  in  his 
store  and  in  his  goods — so  much  so,  in 
fact,  that  competition  is  about  nil. 

BUILT  FOUNDATION  FIRST. 

"There  is  a  distinct  similarity  in  the 
methods  followed  by  these  two  men  and  a 
distinct  similarity  in  the  results  ob- 
taineil.  Their  super-structure,  now  reach¬ 
ing  skyscraper  proportions,  did  not 
begin  to  rise  until  the  foundation  had 
bwn  thoroughly  built. 

“Getting  subscribers  for  any  publica¬ 
tion  is  not  very  hai-d. 

“Keeping  them  means  constant  work. 

“Getting  advertising  is  not  iiartic- 
ularly  difficult. 

“Keeping  advertisers  is  real  work. 

“The  important  things  in  prt^ucing 
a  profitable  daily  paiier  are :  First,  a 
go^  editorial  imlicy — good  news  service, 
good  special  departments,  good  typo¬ 
graphy,  good  circulation  and  gcMsl  ad¬ 
vertising  are  important  in  just  that 
ratio.” 

“The  paiier  that  has  all  these  things 


is  the  paper  that  is  successful. 

’‘In  department  store  management 
good  merchandise,  good  merchandising 
methods,  fair  prices  at  all  times,  the 
spirit  of  service  and  accommudation  and 
reliability  are  the  things  that  spell  suc¬ 
cess,  because  they  build  faith  and  con¬ 
fidence  in  the  store,  the  goods  and  the 
prices.’ 


NOTICE 


Choice  newspaper  properties  at  moderate 

? rices  in  every  State  in  the  Union.  Will 
urnish  summary  descriptions  in  first  letter 
if  you  give  requirements  and  bank  refer¬ 
ences. 

H.  F.  HENRICHS,  Nawtpaper  Broker 
Litchfield,  DL 


_  • 

Metal  Economy  j 

A  high-grade  metal  is  one  that  contains  * 
the  proper  elements,  in  correct  proportion,  * 
perfectly  refined  and  amalgamated  to  a  de-  • 
gree  wherein  disintegration  is  almost  im-  e 
possible.  e 

This  metal  rarely  requires  tempering  or  S 
toning,  hence  its  original  is  final  cost.  S 

T" 


NEW  YORK 


Let  the  American  Ink  Co. 
of  New  York  Gty  be  your 
4<ent  inkman. 


That  the  men  engaged  in  trade  com¬ 
position  are  good  business  men,  and 
that  the  business  is  a  profitable  one, 
seems  to  l>e  proven  by  the  fact  that  ex¬ 
isting  trade  plants  are  having  a  con¬ 
sistent  and  healthy  growth.  .Almost  in¬ 
variably  they  have  started  from  small 
beginnings — even  the  largest  of  them 
Failures  have  been  extremely  few — in 
fact,  I  cannot  recall  a  single  instance 
of  a  trade  linotyper  having  to  suspend. 

•  The  attitude  of  the  Mergenthaler 
Linotype  Co.  has  always  been  friendly 
toward  the  trade  linotyper — particularly 
toward  the  young  operator  or  machinist 
embarking  for  the  first  time  on  the  un¬ 
certain  sea  of  a  business  career.  Gen¬ 
erally  speaking,  it  has  been  the  policy 
of  the  Mergenthaler  Linotype  Co.  to 
foster  and  encourage  new  ventures  of 
this  kind  as  far  as  consistent  with  safe 
and  conservative  business  principles. 

NO  CROWDING  OF  FIELD. 

On  the  other  hand,  it  has  never  been 
the  policy  of  the  company  to  assist  in 
the  establishment  of  new  plants  in  fields 
already  fully  occupied.  Neither  will  it 
jeopardize  the  good  will  of  existing 
firms  in  the  trade-comiiosition  business 
by  financing  mushroom  coucerns  with 
Mergenthaler  Linotype  Co.  capital  and 
putting  them  in  position  to  compete  with 
firms  already  estabrsbed  and  which  are 
giving  good  service  to  their  customer.s. 

In  other  words,  while  linotypes  arc 
sold  at  a  certain  fixed  price,  and  this 
price  ri  mains  the  same  whether  you 
buy  one  machine,  or  a  dozen,  or  a  hun¬ 
dred,  and  whether  you  pay  all  cash 
or  spread  the  payments  over  a  period 
of  years,  yet  a  new  concern  starting  in 
business  cannot  secure  one  of  our  ma¬ 
chines  on  the  same  easy  terms  of  pay- 1 


‘‘Try  our  perfectinf  New*  at 
5  cent*.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.** 

SmSD  FOR  SAMPLE 


F.  E.  OKIE  CO. 

MMofactunn  Fin*  PrinSne  Ink* 
PHlLADBLPIilA.  PA. 


For  Washington  Correspondence 
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AMERICAN  TELEGRAPH  PRESS 
Diatrict  National  Bank  Building  Washington,  D.  C. 


Our  “  Ipsco  **  Hemp  Stereo  Tissue  at  10c  less  per  ream  is 
much  better  than  thin  “Cigarette”  tissue  at  10c  more. 


INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 

LOUIS  A  HOFFMANN.  Gca*l  Mgr. 

NaiwpMrr  aaaaU—  HV  Mw  SUn*!.  N«w  HmFR,  II.  S  A. 


July  20,  1912. 


ABOUT  TRADE  COMPOSITION  PLANTS. 

HOW  THEY  ARE  REGARDED  FROM  THE  MANUFAC¬ 
TURER’S  POINT  OF  VIEW, 

By  Louie  A.  Hornatein. 


^  (From  an  address  delivered  before  the  Ben 
Franklin  Club  Convention  held  in  Cleveland 
last  month.) 

The  business  of  trade  composition  on 
the  linotype  has  proven  so  successful 
and  is  apparently  in  such  capable  hands, 
as  evidenced  hy  the  number,  size  and 
prosperity  of  the  trade-composition 
plants  throughout  the  country,  that  I 
feel  it  would  be  presumption  on  my  part 
even  to  suggest  to  you  in  what  manner 
the  business  should  be  conducted. 


ment  that  would  he  extended  to  any  of 
you  gentlemen  here  present. 

Still  it  is  not  the  purpose  of  the  Mer¬ 
genthaler  Linotype  Co.  to  discourage 
legitimate  enterprise,  and  after  satisfac¬ 
tory  evidence  of  financial  stability  has 
been  presented  no  struggling  printer 
has  ever  had  cause  to  complain  of  sum¬ 
mary  or  captious  action  on  the  part  of 
the  company  if  he  has  suhsequently 
found  himself  temiKirarily  embarrassed. 

There  is  a  five-machine  trade-compo¬ 
sition  plant  in  a  fair-sized  Western  city 
which  was  started  alwuit  six  or  seven 
years  ago  with  practically  no  capital  to 
begin  with.  So  limited  were  the  pro¬ 
prietor’s  means  that  we  refused  to  deal 
with  him  on  the  terms  he  reipiired.  But 
he  w  as  persistent  and  earnest,  and  suc¬ 
ceeded  in  inducing  the  firm  which  was 
to  l>c  his  largest  customer  to  buy  the 
machine  for  him.  This  customer  being 
a  responsible  concern  of  good  financial 
rating,  we  naturally  had  no  hesitation  in 


selling  them  a  linotype  on  our  regular 
terms  of  payment. 

HOW  ONE  MAN  STARTED. 

In  another  Western  city  a  young  man 
who  was  a  skilful  linotype  operator  had 
accumulated  sufficient  capital  to  embark 
in  the  trade-composition  business  with 
one  machine  without  asking  for  any 
special  accommodation  in  the  matter  of 
terms.  His  funds  were  ample  to  get 


is  now  in  possession  of  a  good-paying 
business.  He  now  operates  two  ma,- 
chines,  has  his  brother  employed  in  the 
office  with  him,  and  is  on  the  high  tide 
of  financial  and  business  prosperity.  He 
attributes  his  success  in  large  measure 
to  the  leniency  and  encouragement  he 
received  in  the  early  days  of  his  busi¬ 
ness  career  from  the  Mergenthaler 
Linotype  Co. 

Experience  has  proven  over  and  over 
again  that  book-and-job-printing  con¬ 
cerns  having  no  linotypes  of  their  own 
will  patronize  trade-composition  plants 
only  so  long  as  it  is  profitable  for  them 
to  do  so,  and  no  longer.  When  the 
point  is  reached  that  the  money  paid 


LOUIS  A.  HORNSTEIN, 

ADVERTISING  MANAGER  MERGENTH.ALER  LINOTYPE  CO. 


him  Started,  and  wc  had  no  hesitation 
in  selling  him  a  linotype,  .\fter  his 
plant  was  installed,  however,  he  found 
that  he  had  exhausted  his  resources  and 
had  practically  uo  capital  remaining  for 
the  conduct  of  his  business  through 
those  trying  times  while  he  was  gaining 
a  foothold.  It  would  have  been  a  com¬ 
paratively  easy  matter  to  have  taken  ad¬ 
vantage  of  his  straitened  circumstances 
and  hy  foreclosing  jmt  him  out  of  busi¬ 
ness  and  thus  ended  what  has  since 
grown  to  be  a  prosperous  and  profitable 
business.  Instead,  the  Mergenthaler 
Linotype  Co.,  by  giving  him  proper  en¬ 
couragement  in  the  matter  of  carrying 
his  notes  and  extending  credit  for  bis 
supplies,  enabled  him  to  weather  the 
crucial  period,  with  the  result  that  he 


out  for  composition  equals,  or  nearly 
equals,  the  cost  of  maintaining  machines 
of  their  own,  linotypes  will  be  installed. 
That  is  just  as  certain  as  the  operation 
of  any  other  natural  or  economic  law. 

WHERE  HE  FITS  IN. 

When  the  trade  linotyper  loses  busi¬ 
ness  of  that  kind  he  has  no  cause  for 
surprise,  much  less  for  complaint.  The 
only  field  upon  which  he  has  a  claim 
exists  among  those  offices — and  they 
will  always  be  numerous — where  the 
amount  of  composition  does  not  require 
or  justify  the  owning  of  machines. 

There  will  always  lie  more  or  less  of 
such  work  available  to  the  trade  lino¬ 
typer.  as  book-and-job  printers  gen- 
era'ly  are  reluctant — and  rightly  so — to 
install  more  machines  than  they  have 


absolute  necessity  for.  The  linotype  is 
somewhat  different  from  the  hand  com¬ 
positor  in  more  ways  than  the  one  so 
often  cited — that  it  will  not  get  drunk. 
For  instance,  it  cannot  be  laid  off  when 
work  is  slack.  Consequently,  the  ten¬ 
dency  is  toward  under-equipment  rather 
than  toward  over-equipment  in  this  de¬ 
partment  of  the  book-and-job  office.  In 
this  fact  lies  the  ever-present  necessity 
for  the  trade  linotyper  and  the  assur¬ 
ance  that  he  will  always  have  a  more 
or  less  prolific  source  of  work.  As  one 
proprietor  of  a  large  job  office  oper¬ 
ating  eight  linotypes  once  said  to  me: 
“Sometimes  I  wish  we  had  thirty  lino¬ 
types  instead  of  eight,  and  sometimes 
I  wish  we  hadn’t  any.” 

The  proper  and  logical  course  for  the 
trade  linotyper  to  pursue  is  to  develop 
new  customers  by  showing  non-users 
that  “the  linotype  way  is  the  only  way” 
whenever  he  loses  an  old  customer  by 
rehson  of  his  installing  his  own  ma¬ 
chine. 


THE  EDITOR  AND  PUBLISHER. 


There  is  a  trade-linotyping  plant  out 
West,  owned  jointly  by  a  machinist  and 
an  operator,  which  I  have  seen  grow 
from  a  beginning  of  two  machines  to 
its  present  equipment  of  ten  linotypes, 
running  three  shifts,  or  twenty-four 
hours  a  day,  in  a  little  more  than  ten 
years.  The  business  was  a  novelty 
when  they  started  and  the  field  untried 
in  that  locality.  In  the  face  of  a  preju¬ 
dice  against  the  use  of  linotype  compo¬ 
sition  for  high-grade  book,  job  and  cata¬ 
logue  work  they  set  out  to  convince 
the  job  printers  of  their  city  that  they 
could  not  afford  to  have  their  type  set 
by  hand  when  equally  good,  if  not  bet¬ 
ter,  results  could  be  obtained  from  lino¬ 
type  slugs  and  at  greatly  reduced  cost. 

The  Mergenthaler  Linotype  Co.  owes 
a  good  deal  to  the  trade  linotyper,  who 
in  a  measure  was  a  pioneer  in  popular¬ 
izing  linotype  composition  among  the 
book-and-job  trade,  and  we  are  not  un¬ 
mindful  of  the  obligations  under  which 
we  have  been  placed  by  those  trade- 
composition  plants  which  have  helped 
the  reputation  of  the  linotype  by  turn¬ 
ing  out  perfect  work.  On  the  other 
hand,  we  have  not  always  been  so  for¬ 
tunate  in  having  the  machines  fall  into 
competent  and  capable  hands. 


POWERS, 


JL 


BOSTON 


Illy  20,  1912. 


THE  EDITOR  AND  PUBLISHER. 


A  CO-OPERATIVE  PLAN. 

(Coiiliiiucd  from  page  14:) 

years'  experience  who  would  like  to 
agree  to  anything  that  anybody  might 
propose  that  would  seem  to  lend 
strength  to  what  we  arc  doing. 

"Mr.  Drummond  states  that  there  are 
thousands  of  perfectly  good  dollars  go¬ 
ing  to  buy  advertising  space  in  maga¬ 
zines  that  should  be  taken  care  of  by 
the  daily  papers,  and  would  be  if  the 
daily  papers  were  clean  enough.  This 
is  a  little  far-fetched.  Most  of  the 
newspapers  of  the  United  States  to-day 
are  clean— and  as  classy  as  any  maga¬ 
zine.  There  is  not  a  classy  person  who 
reads  magazines  that  does  not  read  a 
newspaper  of  some  kind,  and  they  are 
just  as  likely,  and,  perhaps,  more  so, 
to  read  advertisements  in  newspapers 
than  advertisements  in  magazines. 

"Take,  for  instance,  The  News  Scimi¬ 
tar.  We  carry  no  whiskey,  beer  or 
lit|uor  advertising  of  any  kind.  We 
have  cut  out  objectionable  patent  medi¬ 
cine  advertising,  those  that  relate  to 
diseases  of  the  sexual  organs,  the  read¬ 
ing  of  which  is  like  reading  an  ob¬ 
scene  story  We  carry  no  massage  or 
fortuii;  telling  advertising.  There  is 
not  an  article  published  in  this  news- 
jtaper,  and  has  not  been  for  many  years, 
that  could  not  be  read  in  the  presence 
of  the  most  modest  woman  or  child  in 
the  land,  and  there  are  many  other 
newspapers  just  like  I'lie  News  Scimi¬ 
tar. 

"If  this  gentleman  will  get  up  a  plan 
of  merit  and  submit  it  to  the  publishers 
of  the  United  States  he  can  rest  as¬ 
sured  of  immediate  co-operation  if  it  is 
practical.” 

Lafayette  Young,  Jr.,  business  man¬ 
ager  of  the  l)es  Moines  Capital,  writes: 

"Mr.  Drummond’s  plans  seem  feasi¬ 
ble  and  sensible.  Newspapers  must 
clean  up  their  columns  in  order  to  as¬ 
sume  their  rightful  positions.  It  is  dif¬ 
ficult  to  understand  why  publishers  are 
so  slow. 

"I  will  admit  that  we  take  some'busi- 
ness  that  we  should  not,  but  we  refuse 
many  thousands  of  inches  other  news¬ 
papers  still  take.  Liquor,  objectionable 
medical,  fake  mining,  loan  shark,  clair¬ 
voyant  and  many  other  classes  of  un¬ 
desirable  business. 

"The  Capital  has  recently  joined  an 
organization  called  ‘.\s.sociated  Dailies,’ 
and  has  already  held  a  conference  or 
two  along  the  lines  suggested  by  Mr. 
Drummond.  It  is  an  organization  of 
twenty-one  evening  newspapers,  headed 
l)y  the  New  York  Globe,  Philadelphia 
Bulletin.  Kansas  City  Star  and  Chicago 
Daih'  News.’’ 

The  Omaha  Daily  News  composing 
force  gave  their  annual  “mulligan  stew” 
in  the  Walnut  Grove  on  the  Iowa  side 
of  the  Missouri  River,  near  Council 
Bluffs,  Sunday,  July  7th. 


leader.  Daily  news  nssos 
"Sunday  leader,  daily  ne.vs  i466t6 

^AlLY  LEADER.  DAILY  NEWS  12S027 
’SUNDAY  LEADER.  DAILY  NEWS  137539 
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'SUNDAY  LEADER,  DAILY  NEWS  128722 

^AILY  LEADER.  DA^i^NEWS  99371 
"SUNDAY  LEADEJCefAILY  NEW'S  111256 
DAIL^  LEApelC^ DAILY.  NEWS.  8%73 
"SUNDM|lr't^;£>£li  bAILY  NE\ys  1^ 


homes 


Here 
is  where 
your  advertising 
goes  when  using  the 
columns  of 

The  Cleveland  Leader 
and  News 

This  map  shows  its 
distribution.  Each  of 
the  blank  dots  repre* 
sents  a  settlement  of 
receiving  twenty-five 


j  or  more  copies  per  day. 

Note  the  concentrated  circu’ 
lation  of 

The  Leader  and  News 


within  twenty-five  miles  of  greater 
Cleveland.  It  includes  more  per  thou¬ 
sand  of  quality  circulation  than  any  other  Cleveland  paper 
can  show. 

And  then,  even  to  a  distance  of  from  80  to  100  miles  from 
Cleveland,  THE  LEADER  AND  NEWS  not  only  reach  close  to 
140,000  homes  each  day,  but  our  circulation  is  growing  rapidly. 

Cleveland  is  America’s  sixth  city  in  point  of  population, 
and  now  you  can  reach  more  homes  in  Cleveland  and  its 
territory  than  could  ever  be  reached  before  if  you  advertise  in 

THE  CLEVELAND  LEADER  AND  NEWS 

NOW  FIRST  IN  CLEVELAND 


PAUL  BLOCK,  Inc.,  In  Charge  of  Foreign  Advertising 


NEW  YORK 


CHICAGO 


THE  PITTSBURG 
PRESS 

H. .  m.  Largest 

Dally  and  Sunday 

CIRCULATION 
IN  RITTSBURG 

Foreign  Advertising  Representatives 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


Will  Advertise  Advertising. 

The  Cleveland  Leader  on  July  14  in¬ 
augurated  a  campaign  to  advertise  ad¬ 
vertising.  One  of  its  features  will  be 
the  publication  of  six  display  articles  set 
in  three  column  wide  measure,  and  eight 
inenes  deep.  The  titles  of  some  of 
these  are  as  follows :  "Systematic  Buy¬ 
ing  Means  Systematic  Saving,”  "Don’t 
Heed  That  Myth  .\hout  the  'Good  Old 
Times,’”  “To  the  Man  Who  Reads  His 
Paper  Carefully  and  Skips  the  Dollar- 
Saving  News.”  The  matter  is  prepared 
by  Clarence  R.  Lindner,  of  the  Leader 
staff,  and  shows  careful  preparation  and 
presents  his  ideas  in  a  telling  manner. 

CLUBS  AND  ASSOCIATIONS. 

The  mid-summer  meeting  of  the  Col¬ 
orado  Editorial  Association  was  held  at 
Steamboat  Springs  last  week.  The  at¬ 
tendance  was  more  than  double  that  of 
any  previous  gathering.  Besides  the 
consideration  of  serious  editorial  prob¬ 
lems  the  association  enjoyed  an  unus¬ 
ually  entertaining  program.  .\t  Hot 
Spring.s,  about  seven  miles  from  the  con¬ 
vention  place,  the  editors  breakfasted 


on  eggs  boiled  in  the  water  as  it  came 
from  the  ground.  Bronco  busting  and 
old-time  stage  coach  rides  were  other 
featur:.s  of  the  meet. 

The  annual  meeting  of  the  North 
Carolina  Press  Association  will  be  held 
at  Morehead  City  July  23-25.  -\n  in¬ 
teresting  program  has  been  prepared 
and  the  editors  will  be  royally  enter¬ 
tained 

-Vt  the  semi-annual  meeting  of  the 
Upper  Des  Moines  Corn  Belt  Editorial 
.Association,  which  was  held  this  past 
week  Miss  Mildred  Marciuette,  of  the 
Fort  Dodge  Messenger,  delivered  an  ad¬ 
dress  on  "Women  in  Newspaper  Work.” 

The  Nebraska  Press  Association  held 
its  annual  meeting  in  Omaha  last  week. 
'1  hey  were  the  guests  of  the  city  and 
the  day  was  crowded  with  the  various 
featur.s  arranged  for  them.  The  most 
notable  occurred  in  the  evening,  when 
they  were  iuitiaterUinto  the  mysteries 
of  the  Knights  of  Ak-Sar-Bcn,  who  had 
arranged  a  special  program  of  stunts. 


number  of  newspaper  women  were 
among  the  visitors. 

The  Virginia  Press  Association  met  at 
Blue  Ridge  Springs  last  week  and 
elected  the  following  officers  for  the 
year :  C.  B.  Cooke,  president ;  George 
O.  Gre.n.  vice-president;  J.  L.  Hart, 
secretary;  E.  G.  Moseley,  treasurer,  and 
.M  iss  Mertha  G.  Robinson,  historian. 
Nearly  all  the  old  committees  were^re- 
elected. 


The  Los  Angeles 
Record  and  the  San 
Diego  Sun  are  the  only 
papers  in  these  two 
cities  which  furnish 
upon  request  sworn  city 
circulation  statemenU. 
Both  papers  guarantee 
the  largest  city  circula¬ 
tion  in  each  city. 


THE  EDITOR  AND  PUBLISHER. 


July  20,  1912, 


TIPS  FOR  BUSINESS  MANAGERS. 

Scott  &  Rowiie,  Watsessing  Station, 
Bloomfield.  X.  J.,  are  now  making  con¬ 
tracts  for  Scott’s  Emulsion  advertising. 
Publishers  and  their  reprej-entatives  can 
arrange  for  a  hearing  by  writing  or  tele¬ 
phoning  Miss  t'larke,  advert'.siiig  man¬ 
ager.  _ 

Tlie  Pi.arles  II.  Fuller  Co..  .'178  Wa¬ 
bash  avenue,  t'hieago.  is  making  con¬ 
tracts  for  5,001)  lines,  one  year,  with  Pa¬ 
cific  Coast  papers,  for  the  Stroh  Brewing 
Co. 

X.  W.  .\yer  &  Son,  IlOO  Chestnut 
street,  Philadelphia,  are  placing  orders  i 
for  200  and  300  lines,  fifty-two  times, 
with  Western  pai>ers.  for  the  I.ittle 
Creamery  t’o. 

The  Cnx'kett  .tdvertising  .Agency,  Mai- 
son-Blanche  huilding,  Xew  Orleans,  La., 
is  sending  out  orders  for  twelve  inches, 
seventeen  times,  to  Florida  papers,  for 
the  Behrens  Rug  Co.,  Waco,  Tex. 

The  Johnson  -  I>  a  1 1  i  s  Advertising 
Agency,  Empire  building,  Atlanta,  Ga., 
is  making  ."MKIO-line  contracts,  to  be  used 
within  one  year,  with  Southwestern 
papers,  for  the  Soutliern  States  Life  In¬ 
surance  Co.,  .\tlanta.  Ga. 

Tlie  Frank  Presbrey  (’o..  456  Fourth 
avenue.  Xew  York,  is  placing  orders  for 
sixteen  inches,  one  time,  generally,  for 
the  Remington  .\rm.s  C.  M.  C.,  Xew 
York. 

The  G.  C.  Bittner  Co..  Viola  Cream, 
228  Summit  8tr«*et.  Toledo,  O..  Is  placing 
orders  direct  for  twenty-eight  lines, 
thirty-nine  times,  with  a  sele<-ted  list  of 
pa  iM>rs. 

The  Geyer  .\dvertising  Agency,  !K)o 
Conover  building.  I^ayton.  O..  is  making 
500-inch  contracts  with  some  Western 
papers,  for  the  Dayton  Chemical  Co.,  21 
Western  avenue.  South  Dayton,  O. 

.T.  .1.  Gildions.  Ltd..  Toronto.  Can..  Is 
placing  orders  for  fourteen  lines,  five 
times,  with  a  few  Southern  itapers.  for 
the  Hotel  tJrant.  Burlington  Beach,  To¬ 
ronto.  Can. 

The  Greene.  Farrington.  Deviney  Co,. 
."*30  Atlantic  avenue.  Boston.  Mass.,  is 
sending  out  orders  to  some  large  Penn¬ 
sylvania  pai>ers.  for  Hoehle  &  Jonson, 
Gum  Drops,  Bikston.  Mass. 

The  Frank  Pre.sbrey  Co..  4.5<i  Fourth 
avenue.  Xew  York,  is  placing  orders  for 
four  inches,  four  times,  with  a  few  East¬ 
ern  paiMTs.  for  the  Baltimore  Ac  Dhio 
Railroad  Co..  Baltimore. 

WimhI.  Putnam  Ac  W<«»d,  Itil  Devon¬ 
shire  strivt.  Boston.  .Mass.,  are  placing 
orders  generally,  for  the  Moxie  Xerve 
Fo<k1  Co.,  Boston,  Mass. 

•Miss  Jean  Ib'aii  Barnes.  ISS  St.  Xi<  h- 
olas  avenue,  Xew  York,  who  handles 
the  B.  I’riestley  C-o.  and  the  Oravenette 
Co.  advertising,  has  returned  from  a 
two  months’  western  trip,  the  third  she 
has  taken  in  the  interests  of  the  fall 
camimign  of  those  companies.  Lo^l 
papers  of  the  different  cities,  fashion 
magazines,  agricultural  journals  and 
le-iding  religious  publications  will  be  the 
mediums  used,  and  representatives  are 
asktsl  yt  send  rates  and  full  IJsts  of 
publications  handled. 

The  Dorland  .Advertising  Agency,  At¬ 
lantic  City,  X.  J.,  is  placing  lOO-line  or¬ 
ders.  sixteen  times,  with  a  selected  list 
of  pa|>ers.  for  Coates  &  Co..  Coates  Plym¬ 
outh  Dry  Gin,  Plymouth,  England. 


New  Orleans  Item 

Has  made  New  Orleans  a  “one  paper 
city.” 

The  Association  of  American  Adver¬ 
tisers  recently  gave  The  Item  a  Sunday 
circulation  of  51,318,  daily  of  47,807. 

That’s  why  The  Item  month  after 
month  carries  as  much  advertising  as 
Thi  Picayune  and  Times  Democrat 
CoaMaed,  and  from  309  ta  SM  Cotaaas 
marc  than  The  States. 

THE  JOHN  BUDD  COMPANY 
aavcrtWaa  tcarwWtvw 
New  York  Chicago  SI.  Loalo 


ROLL  OF  HONOR 


ADVERTISING  RECORDS. 


List  of  Publications  examined  by  the  Association  of  American  Adver¬ 
tisers,  of  which  a  COMPLETE  EXAMINATION  of  the  various  records  of 
circulation  was  made  and  the  ACTUAL  CIRCULATION  ascertained. 


ALABAMA. 


ITEM . Mabils  ’'TT 

— "  ■  -  POST-DISPATCH . St.  Loom 

ARIZONA.  -  C.lobe  .  382,384  317,714 

— — — — - : - -  MONTANA.  Evening  Sun  .  232,232  219,26« 

GAZETTE  (av.  June,  1912,  6,238)  Phoenix  mINFR  - n  »  Evening  World  .  534,748  468.143 

_ •’  _  MINLK  . Batts  Telegram  .  528,757  522,434 

SI  ■i7r\DMl  A  Evening  Journal  .  574,874  500,688 

NEBRASKA.  Krooklyn  Eagle  .  995,121  854,807 

r-vi-T-r-rirMitt-r-  .  -  - .Staats-Zeitung  .  423,275  369,670 

ENTERPRISE .  _  .  Chico  FREIE  PRESSE  (Gr.  l28.^)....Liacaja  Standard-Union  .  515,555  _ _ 

RECORD .  Los  Angeles  NFiV  IFRSFY 


.\EW  YORK  CITY. 

Record  for  June  in  agate  lines. 

the  Association  of  American  Adver-  ui,?!’"'  vVi'ciiio 

IINATION  of  the  various  records  of  VVorid  ! ! ! ! ! ! !  i ! ! :  i  I :  I  i  1 1  ::i.uo;r42  Iss’.m 

»  ekmekt,.  .  .  i  Tribune  .  236,363  252,790 

L  CIRCULATION  ascertained.  Tribune  Sunday  Magazine..  17,500  .... 

Times .  748,382  641,324 

■  Sun  .  354,680  323,834 

f  ^\merican  839,612  681,742 

_ IWIaaOUKI. _  .\mer.  Sunday  Monthly  Mag.  5,866  _ _ 

DAILY  8c  SUNDAY  GLOBE . loolia  P™*’'  .  20.-).oi4  216.047 

rvVr, Evening  Post  .  290.682  288  299 

POST-DISPATCH . St.  Leuu  Evening  Mail  .  405,998  376,250 


. . Los  Mngeies  NEW  JERSEY. 

TRIBUNE . Los  Angeles  PRESS . . . . . Asbuiy  Park 


Daily  circulation  in  excess  of  63,000  copies. 
This  is  the  largest  Daily  Circulation  of  any 
newspaper  published  in  Los  Angeles. 

INDEPENDENT . 5g>tg  BarUra 


lOURNAL . Elizabath 


CHICAGO. 

Record  fur  June  in  columns  and  bundredtiis. 
Daily  and  Sunday  Editions  Aggregated. 


NEW  MEXICO. 


BULLETIN  . . . . .  .San  Francisco  MORNING  JOURNAL . Albuqoercpis 

CALL  . San  Francisco  NEVY  YORK. 

EXAMINER . San  Francisce  ~ 

_ _ _ _  BUFFALO  EVENING  NEWS.... Buf ala 

ORCHARD  AND^FARM  IRRIGATION  bOLLETTINO  DELLA  SERA,  New  York 

The  leading  F"rlj“md  of  die  Pscific  EVENING  MAIL . . N«»  York 

Coart  Mid  the  Irrigated  Steles.  STANDARD  PRESS  . Troy 

. ..........Stockton  record . 7..... . Troy 


The  leading  F"rlj“md  of  die  Pacific  EVENING  MAIL . . N«»  York 

Coast  and  the  Irrigated  States.  STANDARD  PRESS  . Troy 

. ..........Stockton  record . 7..... . Troy 

Only  newspaper  in  Stockton  _ 1 

that  will  tell  its  circulation.  OHIO  * 

_ _ _ ^ORIDA.  PLAIN  DEALER  7 . Geveland 

METROPOLIS  . Jacksonville  Circulation  tor  June,  1912 

~  rFoirlA  . > '0,840 

ATLANTA  JOURNAL  (Cir.  55.117)  AiUnts  VINDICATOR . Yetaiiiowa 

CHRONICLE .  Aufusta 

LEDGER . .7, . .  ,7. : . ColumL  PENNSYLVANIA. 

IIJINOI^  times . Chester 

_ _ DAILY  DEMOCRAT  . . Johnstowa 


Paper. 

1912. 

1911. 

Tribune  . 

3085.44 

Record-Herald  . 

2149.20 

Examiner  . 

.  1939.49 

1978.08 

Inter-Ocean  . 

. y»32.69- 

1065.85 

"Including  delinquent 

tax  list. 

Daily  Edition,  Sunday  Omit.'cd.  J 

"Daily  News  . 

.  2094.30 

2694.66 

Tribune  . 

.  1948.50 

1959.42 

Record"  Herald  . 

.  1070.48 

1276.22 

Examiner  . 

.  1118.79 

1285.24 

Inter-Ocean  . 

. tl626.29 

649.03 

"  Post  . 

.  816.83 

853.80 

•American  . 

.  771.33 

1101.81 

"Tournal  . 

.  1063.46 

t2285.21 

"No  Sunday  edition. 

t  l)eliii<|iient 

tax  list. 

PENNSYLVANIA. 


MINNEAPOLIS  ANU  ST.  PAUL. 
Record  for  June  in  22-inch  column. 
Sunday  Editions,  Daily  Omitted. 


ILUNOIS. 


Paper. 

1912. 

1911. 

Journal  . 

707.08 

Tribune  . 

.  894.14 

740.11 

Pioneer  Press . 

.  653.21 

466.12 

News  . . 

175.06 

Daily  hattion. 
Journal  . . 

Sunday  Omitted. 
.  1728.03 

1905.1.-> 

Iribune . 

.  1728,11 

1763.17 

News  . 

.  1071.15 

1006.14 

Dispatch  . 

Pioneer  Press . 

.  1376.11 

1511.00 

.  717.17 

786.16 

St.  Raul  News . 

.  1114.16 

1071.07 

_ _ "  _  DAILY  DEMOCRAT  . . . . Jtdinstowa  Daily  and  Sunday  Editions  .Aggregated. 

POLISH  DAILY  ZGODA . Chicago  DISPATCH  ...7777^. . Piltsburgk  'Tribune  . . . . . . . . . .  2623.03  2494.06 

SKANDINAVETTT:.;. . aicar»  german  GAZETTE . Philadelphia  '  "".7.  7.  .7.7.  .  7.  7.  mUo  moTa 

I4PPAI  n  Inliai  PRESS . Pittsburgh  - 

. . J  TIMES-LEADER  . Wilkss-Barra  NEW  MEMBERS  OF  THE  A.N.A.M. 

HERALD-TRANSCRIPT . Peoria  GAZETTE  . York  *  ~  - 

....V.  ^ ^  •  . . . . .  J.  T.  Conkey,  general  manager  and  treas- 

JOURNAL . Peona  urer,  the  G.  £.  Conkey  Company,  2056  E. 


SOUTH  CAROUNA. 


INDIANA. 


DAILY  MAIL . Aadersoa 

NEWS-TRIBUNE  . Mariou  THE  STATE  .7.7777.  . . Cotmbia 


THE  AVE  MARIA . .Notra  Dams 

IOWA. 

CAPITAL . Des  Moines 


(Cir.  May.  1912,  S.  19,045;  D.  18,681.) 


TENNESSEE. 


njE  TIMES-JOURNAL. ..... .  .Dubuqus 

KANSAS. 


KENTUCKY. 


COURIER- JOURNAL  . . . Louisville 

TIMF3  . Louisvills 

LOUISIANA. 

DAILY  STATEIS . New  Orleans 

ITEM . .7777777, . . .  New  OrleaM 

TIMES-DEMOCRAT  ... . . .New  Orleans 

MARYLAND. 

THE  SUN .  . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

_  I  MASSACHUSET-rS 

THE  HERALD . Boston 

Guaranteed  daily  circulation  1 10,7  M  (average 
for  whole  year  I9l  I).  The  Herald  M  the  news¬ 
paper  of  the  home  owner,  of  New  England. 

MICHIGAN. 


NEWS-SCIMITAR  . 

BANNER  . 

....  Mamphi* 
. . . .  NashvilU 

TEXAS. 

RECORD  . 

. .  Fort  WorA 

CHRONICLE . 

WASHINGTON. 

POST-INTELLIGENCER  . . 

WISCONSIN. 

EVENING  WISCONSIN  .. 

. . .  Milwankat 

SENTINEL . 

.  ..Mihraukat 

CANADA. 

ALBERTA. 

HERALD . 

BRITISH  COLUMBIA. 

WORLD . Vanceuvar 

ONTARIO. 

FREE  PRESS  . . . . . Londeu 

QUEBEC. 

LA  PATRIE . Mtmind 


J.  T.  Conkey,  general  manager  and  treas¬ 
urer,  the  G.  E.  Conkey  Company,  2956  E. 
Fourth  street.  Cleveland,  O.  Poultry  and 
Stock  Remedies,  I>isinfec;ants,  etc. 

Franklin  W.  Doliber.  jiresident  and  treas¬ 
urer,  Mellin’s  Food  Company  of  North 
America,  221  Columbus  avenue,  ISoston,  Mass. 
Mellin’  Food,  Mellin’s  Food  biscuits,  Slellin’s 
Food  Chocolate. 

L.  W.  Ellis,  publicity  manager,  M.  Rumely 
Company.  Laporte,  I  d.  Power-Farming  Ma¬ 
chinery. 

Sidney  R.  Feil,  president,  the  .S.  R.  Feil 
Company,  5912  Central  avenue,  Cleveland,  O. 
Live  Stock  Remedies --“Sal  Vet." 

.•\dam  Haskell,  manager  specialty  department. 
Valentine  &  Co.,  456  Fourth  avenue.  New 
York.  Varnishes  a-d  Colors. 

R.  E.  Tweed,  advertising  manager  Welsbach 
Company,  Gloucester,  .\.  J.,  vice  R.  F.  bald 
win,  resigned. 

Robert  K.  Updegraff,  advertising  manager. 
Daniel  Low  &  Co.,  Salem,  Mass,  fewelry  and 
Silverware. 


To  Stop  Misleading  Ads. 

The  Denver  Retail  Merchants'  .Asso¬ 
ciation  has  appointed  a  committee  to 


able  extent  fire,  bankrupt  and  other  mis¬ 
leading  advertisements  which  have  been 
appearing  in  local  newspapers. 


PATRIOT  . Jacksim  LA  PRESSE  (Ave.  Cir.  ior  1911, 104,197),  Montreal 

The  Six  Moaths  Averags  Was  ~ 

AAA.  Figures . D.  I03«;  S.  IIJ89  TRAnF  PAPFRQ 

Patriot  Figures . D.  10331;  S.  11035 


MINNESOTA. 


NEW  YORK. 


I  TRIBUNE,  Mora,  k  Eve . Mmaeapolit  |  RETAIL  BAKER . Maw  YaA 


New  Orieans  States 

32,000  Daily,  net 

Guarantees  the  largest  Carrier  delivery 
HOME  circulation,  also'  the  largest  WHITE 
circulation  in  New  Orleans. 

From  May  20th  to  June  9th,  inclusive. 
States  carried  858,355  agate  lines,  beating 
Item  by  46,985  agate  lines,  and  crediting 
them  with  exchange  space. 

Truthful  Statements  Garry  Weight ! 
Don't  be  misled  by  wild,  unsupported 
claims. 

We  PROVE  everything  we  say.  The  evi¬ 
dence  is  in  our  columns. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 
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ad  field  personals. 


Herbert  M.  Harwood,  secretary  of  the 
Des  Moines  Admen’s  Club,  has  been 
appointed  secretary  of  the  alumni  bureau 
of  the  Iowa  State  University.  He  will 
have  charge  of  the  alumni  magazine  and 
the  university  publicity.  Mr.  Harwood 
is  a  prominent  alumnus  of  the  school 
and  has  been  very  active  in  its  behalf. 


Harold  Hampton,  a  graduate  of  Mil- 
likin  University,  Decatur,  Ill.,  and  who 
has  been  with  the  Review  of  that  city 
for  some  time,  has  been  made  assistant 
advertising  manager  of  the  Champaign 
Gazette. 


D.  B.  Williams,  who  has  filled  the  po¬ 
sition  of  assistant  sales  and  advertising 
manager  of  the  American  Motors  Co., 
Indianapolis,  has  been  promoted  to  the 
post  of  manager  of  all  the  publicity  and 
advertising  that  will  be  done  by  that 
company. 


Joseph  M.  Levy,  advertising  manager 
of  the  Arizona  Republican,  of  Phoenix, 
is  spending  his  vacation  in  Galveston, 
Tex.,  with  his  parents. 


James  Crow,  of  the  advertising  de¬ 
partment  of  the  Washington  Post,  is 
spending  a  two  weeks’  vacation  with 
his  parents  in  Cedar  Rapids,  la. 


Norman  B.  Beasley,  baseball  reporter 
of'the  Detroit  Journal,  has  been  appoint¬ 
ed  advertising  manager  of  the  Warrtn 
Motor  Car  Co. 


Frank  J.  Whitelaw,  lately  connected 
with  the  Crosby-Chicago  Advertising 
Agency  in  Chicago,  has  joined  the 
Newitt  Advertising  Agency  in  Los  -An¬ 
geles  Cal. 

W.  0.  Millinger,  manager  foreign  ad¬ 
vertising  of  the  Scripps-McRae  League 
and  the  Scripps  newspapers,  with  head¬ 
quarters  at  Cleveland,  O.,  is  in  the  East 
in  the  interest  of  these  papers. 


L.  D.  Hicks,  president  of  the  South¬ 
east  division  of  the  Associated  Advertis¬ 
ing  Clubs  of  America,  who  has  been 
connected  with  the  Massengale  Adver¬ 
tising  Agency,  of  Atlanta,  for  some 
time,  has  resigned  to  become  advertis¬ 
ing  manager  of  the  Southern  Ruralist. 


Community  Publicity  Pays. 

The  city  of  Deming,  N.  M.,  has  reaped 
big  results  from  its  publicity  work.  Last 
year  it  raised  $10,000.  which  was  ex¬ 
pended  entirely  for  advertising  Deming 
and  the  Mimbres  Valley.  The  results 
were  so  encouraging  that  it  is  planned 
to  use  at  least  double  the  amount  this 
year  in  work  along  the  same  lines  with 
the  expectation  of  producing  corre¬ 
spondingly  greater  results. 


Dr.  C.  Pouptis,  publisher  of  the 
London  Hellnic  Herald,  is  visiting 
America. 


To  Publishers  of  Daily  Papers 

If  flSO,000  looks  good  to  you  as  full  or 
for  part  payment  of  your  daily  newspaper 
property  let  us  hear  from  you  by  mail  or 
wire.  VVe  have  a  customer  with  that 
amount  of  genuine  money  ready  to  buy  and 
pay  for  a  property  that  has  reasonable 
value  for  the  investment. 

HARWOL  CANNON  i  McCARTHY 

Brokers  in  Newspaper  and  Magazine 
Properties  that  are  not  hawked. 

Suit  1168,  200  Fifth  Ave., 
New  York,  N.  Y. 


TRIBUNE  IN  NEW  FORM. 

New  York’*  Family  Newspaper  Now 
of  Standard  Size. 

The  New  York  Tribune  on  Tuesday 
appeared  in  a  new  form  which  will 
doubtless  greatly  increase  its  popularity. 
It  is  now  of  standard  size,  the  page  be¬ 
ing  two  inches  shorter  and  about  afi 
inch  narrower.  The  Tribune  until  two 
years  ago  had  six  wide  columns  to  the 
page,  in  fact,  the  columns  were  wider 
than  those  of  any  other  daily  newspa¬ 
per  in  the  country.  As  advertisers 
could  not  use  the  same  sized  plates  of 
their  ads  as  were  employed  on  other 
papers  they  were  obliged  to  have  special 
ones  made  for  the  Tribune,  which  was 
not  only  considerable  bother  but  also 
an  expense. 

In  1910  the  Tribune’s  page  was 
changed  from  six  to  seven  columns. 
But  although  this  was  an  improvement 
still  it  was  not  exactly  satisfactory.  So 
when  it  was  recently  decided  to  put  in 
new  presses  to  meet  the  increase  of  cir¬ 
culation,  the  management  concluded  to 
make  the  paper  conform  to  what  is 
known  as  the  standard  size. 

The  presses  on  which  the  new  Trib¬ 
une  is  printed  are  the  product  of  the 
Duplex  Printing  Press  Co.,  of  Battle 
Creek  Mich.,  and  are  said  to  be  the  latest 
and  fastest  presses  built. 

The  features  that  have  endeared  the 
Tribune  to  several  generations  of  read¬ 
ers  are  retained  in  the  new  paper,  but 
many  others  have  been  and  will  be  added 
in  accordance  with  the  policy  of  making 
the  Tribune  synonymous  with  perfec¬ 
tion  in  publishing. 


CIRCULATION  NOTES. 


William  J.  MeSweeney,  assistant  cir¬ 
culation  manager  of  the  Times,  Los  An¬ 
geles,  Cal.,  and  Miss  H.  Louise  Hooge- 
straat,  were  married  recently. 


C.  W.  Keller,  formerly  connected 
with  the  Intelligencer  of  Edwardsville, 
Ill.,  is  circulation  manager  of  the  East 
St.  Louis  Daily  Sun,  a  new  paper  re¬ 
cently  launched  at  East  St.  Louis,  Ill. 


W.  G.  Naylor,  formerly  circulation 
manager  of  the  Chicago  Drovers*  Jour¬ 
nal,  has  acquired  fifty  per  cent,  of  the 
stock  of  the  United  Contest  Co.,  of 
Cleveland,  O.,  and  has  been  elected  sec¬ 
retary  and  traveling  representative  by 
the  board  of  directors. 


R.  R.  Bressler,  formerly  of  the  St. 
Louis,  Star,  has  succeeded  Phil  Conley 
as  superintendent  of  newsboys  for  the 
Memphis  New  Scimitar.  His  friends 
on  the  Star  as  well  as  his  associates  on 
the  Scimitar  wish  him  much  success  in 
his  new  position.  He  will  work  under 
the  general  direction  of  E.  C.  White, 
circulation  manager  of  the  New  Scim¬ 
itar. 


NEW  PUBUCATIONS. 


Dallas,  Tex. — The  View  Point,  ed¬ 
ited  and  managed  by  women,  a  weekly 
journal  of  current  events,  has  been 
launched  in  this  city.  Laura  Fitzhugh 
Lance  is  the  editor. 

Little  Rock,  Ark. — The  Pulaski 
Heights  News  comes  as  a  new  entry 
in  the  newspaper  field  with  Mrs.  Bernie 
Babcock  as  editor.  It  owes  its  birth  to 
the  Arkansas  statute  which  requires 
that  ordinances  creating  an  improve¬ 
ment  district  be  published  in  some  paper 
within  the  boundaries  of  the  town  in 
which  the  district  is  located. 

Whitely  City,  Ky.— The  Banner 
appears  in  this  city  as  a  new  daily.  The 


General  Agents 


ADVERTISERS’  SERVICE 

5  B— kmzn  St.,  N*w  York 
ToL  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 
31  WuTon  St.,  Now  York 
ToL  Barclay  7098 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broiulway,  Now  York 
Tel.  4280  Roctor 

GEORGE  W.  BRICKA,  Adr.  Agent. 
114-116  East  28tk  St.,  Now  York 
Tol.  1U8  Mad.  Sq. 
DEBEVOISE,  FOSTER  CO. 

18-17  Woot  38tk  St.,  Now  York 
'Tol.  Murray  Hill,  8238 

FRANK,  ALBERT  &  CO. 

26-28  Boavor  St.,  Now  York 
Tol.  Broad  3831 

HOGUET  ADVERTISING 
Now  York  Office, 

20  Voooy  Street 

Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adr.  Ag’oy 
20  Broad  St.,  Now  York 
Tol.  Roctor  2873 

KIERNAN,  FRANK  &  CO., 

156  Broadway,  Now  York 
Tel.  1233  Cortlandt 

NAMROD  ADVERTISING  AGENCY 
I  926  Tribune  Bldg.,  New  York 
Tol.  Bookman  2820 


MEYEN,  C..  dk  CO. 

Tribune  Bldg.,  Now  York 
Tol.  Bookman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  Now  York 
Tol.  Broad  1420 


ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Nowopapor  and  Magazine  Advertising 


PENNSYLVANIA 


RUBINCAM  ADV.  AGENCY 
Droxol  Bldg.,  Philadalpkia 
Tol.  Lombard  2182 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Proobrey  Co.,  N.  Y.  Carr. 


paper  is  owned  by  Circuit  Judge  J.  S. 
Sampson.  It  will  be  Republican  in  poli¬ 
tics. 

Montezuma,  Kan. — The  first  issue  of 
the  News  is  out.  Cecil  H,  Alexander 
is  the  owner. 

Paterson,  N.  J. — ^The  Newsboys  of 
Paterson  have  organized  a  newspaper 
staff  and  are  to  publish  the  Paterson 
Newsboy,  monthly.  The  editor-in-chief 
is  Nathan  Raff. 


Fly-Swatting  for  Profit. 

The  death-roll  in  the  “Swat-the-Fly” 
campaign  conducted  by  the  Gazette  of 
Phoenix,  Ariz.,  has  reached  the  amaz¬ 
ing  total  of  4,895,880.  The  total  is 
chiefly  amazing  because  T.  E.  Fogle 
and  Paul  McIntosh  of  the  Gazette  staff 
counted  the  flies.  The  Gazette  is  giv¬ 
ing  prizes  to  the  boys  and  girls  who 
bring  in  the  largest  number  of  dead. 
The  prizes  range  from  a  $25  pedomobile 
and  $10  and  $5  in  gold  to  season  theater 
passes. 


The  Editor  and  Publisher  is  $1  a 

year. 


Publuhers*  RepresentatiTeB 


ALCORN,  FRANKUN  P. 

33  West  34th  St.,  Now  York 
Tel.  Gramercy  6332 

ALCORN,  GEORGE  H. 

408  Tribune  Bldg.,  New  Yor^ 
Tel.  Beekman  2991 

JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  New  York, 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

PULLEN,  BRYANT  &  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramorcy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  Yorii 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 

GRIFFITH,  HARRY^., 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3184 


KELLY-SMITH  CO. 

220  Fifth  Ave.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tie.  Madison  Sq.  3259 

UNDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6886 
30  North  Deawbom  St.,  Chicago 

NORTHROP,  FRANK  R. 

228  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  dk  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
200  Fifth  Ave.,  New  York 
Tel.  Mad.  5^.  6723 

PUTNAM,  C.  L 

48  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 


VERREE  dk  CONKUN,  luc. 

228  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 
WARD,  W.  D. 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 

WAXEIEAUM,  BENji^lN 
Jevfish  Newspsqzers 

102  Bowery,  New  York 
TeL  Spring  7800 


ADVERTISING  MEDIA 

ILLINOIB. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

WABHINGTON 


THE  SEATTLE  TliiSS 

The  nnmistakablc  leader  ef  the  Herthwaat 
Ahead  of  all  Anerican  newspaper*  ezant  one 
in  total  ToloM  ef  bnsiaass  earried.  Tirtale 
tioB— DaUy,  Sd.Til:  Snadar.  14.tS»-se« 
ahead  of  its  nearest  hems  eempedter. 

A  asatehleas  rccerd— an  aahestshle  newssapsr. 


m  ILAQ  Chleaco-New  Yerk •  Pittsbmk, 

ni  a  IB  A  iin  f®'  Isei- 

VlAHONg  leg  jowasL  Write  for  ratsa 


No  Printing  Plant  is  Perfect 

None  will  do  its  best  work  at  the  least 
expense,  none  will  save  all  the  time  thus 
redneing  the  daily  cost  withont  our 

STEEL  COMPOSING 
ROOM  EQUIPMENT 

We  famish  blue  prints  of  the  layout  and 
equip  throughout  any  oHicc. 

Barnhart  Brothers  &$pliKller 

Chicago  New  York  Washington 
St.  Lonis  Dallas  Kansas  City 

Omaha  St.  Paul  SaatUa 
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Semi -Autoplate  Machine 

and  the 

New  Dry  Mat. 

This  combination  is  the  last  word  in 

Modern  Newspaper  Stereotyping 

==ZI^=== 

With  the  Matrix  Rolling  Machine  and  the 
Wood  Dry  Mat  Scorcher  no  other  machinery  or 
apparatus  is  needed  for  the  rapid  making  of  perfect 
printing  plates.  Needs  but  four  minutes  from 
closing  of  form  to  start  press. 

The  quicker  the  Steam  Table  and  Hand-Cast¬ 
ing  Box  are  “scrapped”  the  quicker  your  paper 
will  grow.  _ 

Are  You  Among  the  Quick  or  the  Dead? 

^  — 

AUTOPLATE  COMPANY  OF  AMERICA 

WOOD  FLONG  COMPANY 

One  Madison  Ave.,  New  York 

BENJAMIN  WOOD,  Treas.  and  Gen’l  Mgr. , 


HENRY  A.  WISE  WOOD,  President 
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